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Stop Drinking from the Firehose
If you’re in business, you probably feel like you’re drinking from the social media firehose. There’s LinkedIn, Facebook, 

Twitter, and on and on. Do they increase business? For some people they do.
This form of connecting is like drinking from a firehose. There’s your “fake” friends. There’s people reaching out to you 

and you have no idea who they are. Then there’s your friends from high school, who are fun to keep track of, but do you 
really want to spend your precious working hours remembering high school?

Try another way. A refreshing stream of content, conversation, and connection like never before. Try the Southern Utah 
Influencers’ way.

Southern Utah Influencers is a magazine, a social media/content website (www.SouthernUtahInfluencers.com), and an 
organization of like-minded individuals who want to make a difference in our business community.

It’s like LinkedIn on steroids 
LinkedIn was developed to start and strengthen business connections. That’s what Southern Utah Influencers does – on 

a local basis with a focus on relationships. We believe every opportunity has it’s root in a relationship. When we truly know 
and understand this, then we want to invest time to develop and strengthen real relationships. 

You might ask, “What is a real relationship?” A relationship is mutual trust, mutual respect, mutual understanding. 
It takes time, experience, and a lot of sharing and developing to grow a real relationship. We do this through our local  
organization, Corporate Alliance.

Organization
Corporate Alliance is the organizational arm of Southern Utah Influencers. We have a system to truly grow relationships 

so much faster than other ways. We facilitate what we call the ‘learn, serve, grow’ model. This is the process of learning 
about each other personally and professionally. We learn how to be vulnerable with each other enough to understand how 
we can really serve and help each other. When we’re able to do those things, real relationships are established.  

First, we break the ice. We help people reveal something about themselves. Some of us are introverts. Some of us are 
extroverts. We try and balance that out. We use timers at our meetings so the extroverts don’t totally dominate the con-
versation. Then we draw out the introverts with questions such as, “Hey, tell us a memorable outdoor experience, or a time 
you got injured,” or some other story. 

Second, we dive-in and ask questions. It is learning and being vulnerable that grows relationships. 
Third is we seek each other’s advice. There’s real science and biology behind seeking and giving feedback. When some-

one asks me for advice, I feel respected. I feel honored. I’m also more interested in them. I want to help them because 
they value my point of view. This process works when I need help as well. When I ask for opinions, I get great advice and 
feedback. Then I don’t have to reinvent the wheel to solve my problem.

Relationships take time to develop. We have three to four meetings a month to help our members really connect. It’s 
exciting when you’re able to meet with each other on a regular basis. You’re able to solve real problems and make a differ-
ence in people’s lives.              Continued on page 5

Letter 
from the 
PublisherPaul Hatch
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Departments

President’s Message cont.
Website

SouthernUtahInfluencers.com gives added exposure to local businesses. 
It helps them be found online. It also provides a directory of trusted business 
resources – kind of like Angie’s list. 

You can use our website to publish articles. You can post content to ed-
ucate people about what you do. The topics include “how to’s,” marketing, 
business, technology, arts & entertainment, and health & wellness. There 
are also sections for help requests, expert advice, shout-outs, and updates.  
You can share your upcoming events as well to let more people know about 
them. The website allows us to learn, contribute, serve, and build trust  
with each other.

Magazine
This is the first issue of our bi-yearly magazine. As you thumb through 

the pages, you’ll notice articles and profiles from local influential business 
leaders. This is exposure in print. It’s tangible. Print is more memorable and 
lasting than a purely digital experience. 

I grew up in the printing industry. I really love print. I’m one of those peo-
ple that would rather read a book or magazine than read something online. 
I like to make notes, highlight, and underline messages of value. You can do 
that with this magazine. 

Southern Utah Influencers is a community magazine. We understand that 
it’s not always what you know, but who you know that makes the difference 
in business. 

Bringing it all together
There is a great synergy bringing print and online content together. Espe-

cially when this synergy is tied to a community and a group of people that are 
already associating and collaborating with one another face-to-face. 

I believe the best way to grow business is by being trusted. When price 
and performance are equal to your competition, it’s the level of trust that 
trumps. Our goal is to help build more trust and exposure for our great 
Southern Utah Influencers. 

Two questions to ask yourself are: 

1) Do more people trust you today than six month ago? 

2) What are you going to do over the next six months to 
  become more trusted?

Stop wasting time on marketing methods that don’t work. I encourage 
you to join us in our endeavors, and develop real, authentic, genuine rela-
tionships with other local business leaders and watch your business blossom.

Thank You,

Paul Hatch
Publisher

Publisher Paul Hatch, Joe Olivas
Editor Julie Gubler; Hero Marketing Tools
Creative Shannon Mondry; Mondry Design
Joe Olivas; HSSI Media Group
Website James McFadden
Photography Annie Vandermyde
Contributors
   Writers Annie Vandermyde
 Jeffrey T. Sherman 
 Julie Gubler
 Kip Kint
 Nicole Hancock
 
   Coordinators
 David Fitt
 Miranda Shefield
 Barb Jones
 Dan Dekker
 Andy Springer
 LaMar Hatch
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The Roman Coliseum is one of the most iconic 
historical structures in the world. Construction 
of the Coliseum began around 70 AD, and was 
completed approximately 10 years later.  One 
of the primary uses of this famous edifice was 
the hosting of the Gladiator Games.
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For gladiators, there was one simple rule… “kill or be killed.” The last  
Gladiatorial Fights are mentioned by historians around 435 AD. Even though  
it’s been almost 1,600 years since the time of the gladiators, that same “kill or 
be killed” mentality, figuratively speaking, still persists among many today, most  
notably in the business world. The real question is “why?” The answer is…  
Scarcity Mentality.

The problem is that many in business are operating under the same belief as 
the gladiators of old, for whom it was a literal “it’s him or me” scenario. In their 
situation there was seldom enough “life-sparing” to go around (a literal scarcity). 
In the Coliseum there could only be one winner, but outside the Coliseum that 
just isn’t the case. As business owners and entrepreneurs, we need to exit the 
figurative Coliseum of Win-Lose and enter the real world where Win-Win hap-
pens all the time, where there is plenty of whatever it is we are seeking, and then 
some, where effective people embrace an Abundance Mentality, and eschew the 
Scarcity Mentality of the gladiator. Where instead of a gladiator in a coliseum of 
cutthroat competition, we become a governor of our own city of influence.

Governors don’t rule by the sword, but rather by relationship-building, ef-
fective communication, and influence by creating win-win scenarios for them-
selves and others. In his book, The 7 Habits of Highly Effective People, Steven 
Covey writes that effective people [like Governors] live the 4th Habit, which is 
“Think Win-Win.” As a Certified FranklinCovey Coach, I have had many occa-
sions to discuss this habit at length with my clients. You cannot fake “Think Win-
Win.” Rather, this kind of thinking has to flow from a Win-Win Character. Covey 
defines a Win-Win Character as a combination of three things… (1) Integrity,  
(2) Maturity, and (3) Abundance Mentality.

Remember, gladiators don’t have a Win-Win character or attitude. In the Col-
iseum, they can’t afford to. You can be different, but to do so you must decide 
to exit the Coliseum, and cease to be a gladiator, and one of the first steps is to 
develop a Win-Win Character. 

A Win-Win Character begins with integrity. Covey says that people of integ-
rity are true to their feelings, values, and commitments. In my own book, You 
Can If You Will: How to Succeed Through Commitment & Accountability, I write 
about the power of honoring commitments. You cannot truly have integrity if you 
are not true to your commitments. That includes not only the ones you make to 
others, but also to yourself.

The second aspect of a Win-Win Character is maturity. Not the kind of matu-
rity that comes from simply getting older, or having been around the block a few 
times, but rather the kind that is evidenced by expressing your ideas, thoughts, 
and feelings with courage, while at the same time expressing them in a way that 

EXIT the

COLISEUM
by Kip Kint
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shows consideration for the ideas, thoughts, and feelings of 
others. If our courage is high, but our consideration is low, 
then we are again the gladiator, going for Win-Lose at the 
expense of another. If our courage is low, but our consider-
ation is high, then we are the victim, falling on our own sword 
so that another may be the victor, essentially settling for 
Lose-Win in order to avoid what we perceive to be conflict. 
If both our courage and our consideration are low, then it’s 
Lose-Lose all the way around, and what’s the point of that? 
Only a combination of high courage and high consideration 
results in the true maturity that makes up a full third of a Win-
Win Character.

The third and final aspect of a Win-Win Character is an 
Abundance Mentality. People with an Abundance Mentality 
(which I also like to call a Governing Attitude) believe there 
is plenty for everyone. Where others see lack, Governors see 
abundance. Where others lose hope, Governors teem with 
optimism. Where others look to fight, Governors seek to 
synergize. And therein lies the key. Synergy means that the 
whole is greater than the sum of the parts. 1 + 1 does not 
just equal just 2, but rather 3, or 10, or 1,000. An Abundance 
Mentality leads to synergy, and synergy leads to winning… 
for everyone.

I love the old quote from Zig Ziglar… “If you help enough 
people get what they want, you’ll get what you want.” This 
brings me to the last, and perhaps most important reason 
to exit the Coliseum, and to make the choice to govern in-

stead of battle. The most successful leaders also have tre-
mendous humility. They are genuinely Servant-Leaders. In 
his book Good to Great, Jim Collins writes about the five 
levels of leadership. Collins says, “Level 5 leaders channel 
their ego needs away from themselves and into the larger 
goal of building a great company. It’s not that Level 5 leaders 
have no ego or self-interest. Indeed, they are incredibly am-
bitious--but their ambition is first and foremost for the insti-
tution, not themselves.” Do not mistake these “governors,” 
these Level 5 Leaders, for being weak. On the contrary, Col-
lins says they are a “study in duality: modest and willful, hum-
ble and fearless” all at the same time.

Serving is the very essence of what it means to govern 
your own city of influence. Your success in this world will go 
no further than the quality of your connections – the strength 
of your relationships. The more people sense your genuine 
care and concern for their well-being, and the more they feel 
understood by you, the more they are not only open to your 
influence, but in fact, will desire to be influenced by you.

Leave the gladiator mentality in the ancient world where 
it belongs. Exit the Coliseum, and decide to govern your 
own city of influence. With a Win-Win Character, including 
integrity, maturity, and an abundance mentality, success is 
just around the corner for you, and those you serve.

Leave the gladiator 
mentality in the ancient 
world where it belongs. 
Exit the Coliseum, and 

decide to govern our 
own city of influence. 
With a Win-Win Char-
acter, including integ-
rity, maturity, and an 

abundance mentality, 
success is just around 

the corner for you, and 
those you serve.

Kip Kint  is a Success Coach, Trainer, and Author of “You Can If You Will: 
How to Succeed Through Commitment & Accountability.”  
www.kipkint.com
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Swimming
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in

Why

Builds
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by Julie Gubler
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Have you ever looked down from Dixie Rock on 
our fair city? I did the other day. I watched the 
cars whizzing back and forth on St. George 

Boulevard. They were like colorful fish battling the cur-
rent. They were intent on getting ahead. 

That’s how I felt when I got a call from a friend.  
I was intent on getting work done. I was like a little fish, 
struggling as a stream of work rushed towards me. This 
friend needed some advice. It was, however, a bad time 
for me. I was working under a tight deadline. I suggested 
we meet for lunch the next day.

 
At lunch, I relaxed and focused on my friend. I was 

outside the task-oriented current of life. We were float-
ing in a secluded pool of friendship. This lunch brought 
us closer together. It strengthened our connection. 

Connections are strands of experiences that form a 
bond. They are the basis of doing business with people 
you know, like, and trust. In today’s hectic world, it’s dif-
ficult to form these connections. 

You understand this. Phone calls, emails, projects, 
deadlines, and other people’s priorities fill your day. 
Attending mixers, conferences, and most networking 
events seem ineffective in creating strong bonds. What 
can you do?

You can swim in a business pool. You’re probably 
wondering what a “business pool” is. It’s a place where 
people regularly meet and get to know each other. Swim-
ming in pools in a key component of building influence.

The Rushing Current of Life.

Swimming in business pools removes you from the 
results-driven current of daily life. I was in this “current,” 
when my friend called me. I was annoyed with the in-
terruption. When we went to lunch, however, I was in 
a “pool.” I disconnected from the busy-ness of work. I 
enjoyed the pizza. I listened to her and forgot myself. 
Afterwards, I felt replenished.

Swimming in a business pool is as refreshing as a real 
pool. Both give you the opportunity to relax, laugh, and 
enjoy yourself. Both are fun and invigorating. 
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Forming Relationships 

Many organizations have 

business pools. They’re great 

places to meet other business 

leaders. Most, however, leave 

participants depleted rather than 

refreshed. They don’t intend this. 

They just aren’t organized to facilitate connections.  

Instead, they promote  introductions. This is because they 

aren’t structured to build relationships.

Let me give you a couple of examples. I used to be-

long to a networking group. We met on a regular basis, but I 

didn’t develop strong bonds with anyone. This was because 

we just skimmed the surface of our lives. During the meet-

ings, we ate great food and talked about business.  Each of 

us was focused on getting more business. We met regularly, 

but I didn’t see a lot of benefits. After about 6 months, I 

dropped out. At that time, I didn’t realize a meeting could 

go to a deeper level.

Then I attended a copywriting conference. At this con-

ference, there were a lot of my peers – people who are com-

petitors. On the first day, we were put into small groups and 

asked to help each other for an hour. Each of us was given 

time to discuss our personal lives, our problems with writing, 

and our difficulties in growing our business. As we talked, I 

developed an affinity with two individuals. We continued our 

discussions over lunches and dinners throughout the 3-day 

conference. It’s been 4 years, and I still keep in touch with 

them. We’ve referred clients to each other. We’ve helped 

each other with problems, We’ve been a resource outside 

the busy current of daily life.

Building Influence 

Understanding others, and helping them, are the  

keys to developing relationships. This takes time. It’s also 

easier to do in small groups. If you attend a networking 

meeting and try to get to know everyone in the room,  

connecting doesn’t happen. You can overcome this by get-

ting to know a few individuals. You could meet outside the 

networking event for lunch, go golfing, or some other activi-

ty. You won’t feel a connection with everyone, but by starting 

small, eventually you go big. You develop a group of friends 

who know, like, and trust each other.

Focusing on helping others, rather than constantly  

angling for more business, fosters trust, and grows your  

business the natural way.  A way that develops friendships 

and influence.

Influence just is moving someone to take action. Friends 

influence each other because they trust one another.  As you 

develop these friendships, you’ll see a return on the time 

investment you’ve spent cultivating them.

Relationships shape your business future. After all, it’s 

not who you know - it’s who your friends know. It’s who they 

can refer you to. Pools make it easy to forge these relation-

ships and boost influence. Especially when you visit a pool 

regularly.

Get out of the busy stream of your business. Replenish 

yourself, and build your influence, through business pools.
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Julie Gubler is a freelance writer who helps marketing departments 
when they’re overwhelmed. She specializes in writing long-form  
content such as case studies, special reports, e-newsletters, and  
articles. Learn more at www.StoryBrandHero.com 
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MEET THE

Corporate Alliance of Southern Utah
Your success in life is dependent upon the quality of your relationships. This is especially  

true in business, where people do business with those they know, like, and trust.

Wondering where to start developing stronger business relationships?  
Browse through our  directory. You’ll spot a member you feel a connection with.  

Their business might spark your interest; or you’ll find a member who likes the same sport as you;  
or maybe you’ll see someone who supports your favorite charity.

However you like to “connect,” here are over 50 local business leaders who  
want to build a relationship with you. 

These profiles will give you insights into the business and personal lives of decision  
makers you can connect with.

You will find Influencer profiles in two formats, half and full page, 
and alphabetical by first name.

Influencers with half  page profiles begin on page 14. Influencers with full page profiles begin on page 55.
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Dunn Law Firm
110 West Tabernacle, St. George, UT 84770
Phone: (435) 628-5405  |   Web: www.dunnfirm.com 

Adam C. Dunn

ABOUT
Adam Dunn was born in Northern Utah, but spent his formative years 

growing up in St. George, Utah. He moved away from the area to attend 
Brigham Young University and then pursued his legal education at Emory 
University in Atlanta, Georgia. He moved back to Southern Utah ten years 
ago and loves everything the area has to offer.

Adam loves and adores his wife and three kids (2 boys and a girl). 
He loves spending time with them and participating in the things 
they enjoy, like sports, hiking and the outdoors, and just being  
together. They love Southern Utah because of the myriad of  
activities it offers him and his family and the community. He said, 
“This area is unique because of the quality of the people, so 
many people here serve and care about each other that it brings a  
tremendous sense of community and unity.”

His professional experience includes work as a lawyer, business  
consultant, and adjunct professor. He has started a number of busi-
nesses and enjoys helping other businesses grow, overcome prob-
lems and adversity, and develop into thriving enterprises. He at-
tended Georgia Tech working on a PhD in Public Policy and  
values our nation and what it provides. He has experience serving on 
non-profit boards and for-profit boards.

COMPANY
The Dunn Law Firm is a law firm with deep roots in Southern 

Utah.  The Firm focuses on business, estate planning, tax, and litiga-
tion.  Adam Dunn brings a unique perspective to the practice of law.  
Because of his educational background, work as a business con-
sultant, and experience in trial and litigation ranging from litiga-
tion involving the IRS, SEC, and FTC as well as trial and litigation 
in a number of private businesses and real estate matters, he is 
uniquely situated to provide helpful and frank legal advice. Adam’s  
background in teaching statistics, complex business matters, and tax give 
him a unique perspective when evaluating and exploring various solu-
tions to business problems and business litigation.

REASON WHY
Adam loves to learn and to teach. Adam is passionate about  

learning and education. He loves to read and learn about all kinds 
of subjects. One of the things he loves about being a lawyer is 
the opportunity that he has to learn about new people, industries,  
and businesses. He also loves the opportunity to help other  
people learn, understand, and make decisions that will help  
them. From teaching at the college level to one-on-one meetings  
with clients, he is always striving to help those he is around learn 
what is necessary in a particular situation. Similarly, Adam loves  
to teach and guide judges and juries. Through educating those in  
the courtroom, Adam has found a great deal of success in trial  
and litigation.

Annie Vandermyde

V Photography
Phone: (801) 884-3580 | Web: www.hashtagfly.org

ABOUT
When my oldest daughter was 9 months old, I had her picture  

taken by a photography studio. The pictures weren’t that good – espe-
cially for the high price I paid. I thought I could do a better job, so I saved 
my money and bought a camera. I posted the pictures on Facebook and 
people liked them. My business grew from there.

I have 3 crazy children, ages 3, 5, and 7 and we’ve lived in St. George 
for just a little over a year. In my free time I like to run, read self-help 
books, listen to country music, and spend time with family, and serve 
those around me. 

REASON WHY
I like capturing raw emotion in people and documenting the little 

things we forget; the messy faces and the cute toys our kids play with. I 
also enjoy the instant gratification of a finished product. 

COMPANY
V Photography has been around for about 7 years. I enjoy taking pic-

tures of people. There is something about the eyes that speak to me. 

DISTINGUISHING TRAITS
I distinguish myself by the expressions I’m able to pull out of  

people when I’m taking their pictures. I read people pretty well. I’m able 
to recognize what’s a real expression and emotion verses what’s fake and 
trying to do it for the camera. With children, especially, I can pull out their 
faces and the expressions that showcase the real person. 

OBSTACLES
A business obstacle that I’ve overcome is moving to a new city and 

building my clientele. You know, at first it’s intimidating. You feel like 
there’s no way to build your business because there are so many pho-
tographers. I feel like I’ve done a pretty good job of breaking into the 
industry here.

UNIQUE AND QUIRKY
The most quirky thing about me is that I like to sneeze – there’s such a 

release with it. Some unique things include that I’m the only girl out of 7 
children. I was the mascot for Granite High my senior year. I’m athletic and 
could do the stunts (I didn’t want to be a cheerleader). Also, I attended 
Dixie State College, and while there I was an ambassador and student 
body vice-president.   

CIVIC ORGANIZATIONS
I started a nonprofit, called #Fly. We work with battered women and 

women who have been sexually abused. We are in the process of getting 
our 501(c)3. The name is from a quote by Erin Hansen, “What if I fall? Oh, 
my darling, what if you fly?” When I read that, it really impacted me. I 
started doing things that were brave or out of my comfort zone. I would 
post them on social media, and put #fly under it. The name grew from that 
symbol for bravery. 
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ABOUT
Brad Harker is a published author, speaker, influence expert, con-

sultant, and entrepreneur. His creativity and passion for problem  
solving has fueled a robust entrepreneurial background that  
includes the creation of several companies and more than a  
quarter-billion dollars in sales. 

Brad’s published book, The Laws of Influence - Mastering the Art  
of Sales,  Leadership, and Change has been recognized by a num-
ber of outlets, including Forbes, as an essential resource for entre-
preneurs, sales leaders and influencers. Brad actively consults with  
professionals and organizations in the disciplines of sales, influence, and 
entrepreneurship.  

Prior to graduating from BYU’s Marriott School of Business Manage-
ment, Brad helped build a direct sales organization. Brad helped lead the 
company to multi-million dollar revenues resulting in the successful acqui-
sition of the company in its third year of operations. Following the acquisi-
tion, Brad remained in the industry, brokering further acquisitions as well 
as consulting for organizations on the development of sales channels. 

In 2003, Brad followed his passion towards real estate, focusing primar-
ily upon residential development projects. In 2008, he turned his focus 
towards the management and disposition of distressed real estate collat-
eral. Brad has facilitated over a thousand real-estate transactions through 
his involvement in a 1.2-billion-dollar portfolio of distressed real estate. In 
additional to his consulting and speaking activities, Brad remains active 
in the real estate industry, raising capital for the acquisition and develop-
ment of residential real estate. 

Brad lives in St. George, Utah with his wife and three children. 

COMPANY
Founders Inc/BradHarker.com is a consulting organization that works 

with entrepreneurs, professionals, and organizations in the disciplines of 
sales, influence and entrepreneurship. Brad also offers a series of educa-
tional programs including his published book, The Laws of Influence, an 
online webinar series - Sales Primer, and the Influence Mastery Course.

REASON WHY
I believe that success, in any profession or endeavor, is in direct pro-

portion to our ability to influence. I also believe that everyone has with-
in them natural, albeit sometimes latent, abilities that can be cultivated 
to build true influence. As we align with our purpose and leverage our 
unique capacity for influence, our odds of success become immeasurably 
greater. Ultimately, my mission is to empower professionals and organiza-
tions through principles of Influence.  

OBSTACLES
Me! Like most, I pursued my career without first understanding who I 

was, what I truly wanted, and where I could create the most value. Gaining 
a better understanding of my unique abilities and purpose has empow-
ered me to reframe many of the defeats I have faced and focus my efforts 
in the directions that allow me to make the greatest contribution in the 
lives of my clients.  

Brad Harker
442 W. Granite Drive, Washington, UT 84790    
Phone: (435) 6817-8241  Web: www.bradharker.com 
Influence with Brad Harker: www.bradharker.com/itunes

Brad Harker

ABOUT 
Brandon is a passionate technology up and comer. What really excited 

him is the ability to create and invent new ways to help solve problems 
and do so faster and easier than before. He’s been working in the web de-
sign / application market for 10+ years, and has developed some amazing 
web applications that make doing business easier for others.

Brandon is self-taught, growing up in a household with computers since 
the DOS age. A lot of his knowledge comes from his father who is also in 
the tech space. After learning simple HTML over 10 years ago, the world 
of possibilities swallowed him up. Today everyday tasks and challenges 
test his creativity to come up with new ways to solving old problems.

COMPANY
Generation Labs is a team of talented people who love working and 

developing for the web. Generation Labs creates complex website appli-
cations, mobile HTML5 apps, and business web sites. Generation Labs is 
a fast growing company that has grown from its initial founding members 
in May 2013 to 11 employees. They are constantly growing and meeting 
their client’s needs and always looking for a new ideas to improve their 
systems.

REASON WHY
Going back over 10 years ago in high school, Brandon made a big 

decision to become an entrepreneur and build a successful business. Ev-
erything between then and now has helped him gain the knowledge and 
more importantly the experience to do it. He’s tried starting several web 
companies learning something new and powerful each time they failed. 
But his choice to never give up is why he is where he’s at today and his 
motivation on why he keeps moving forward. If he fails at doing some-
thing he looks at what he can learn from it and apply to his next challenge. 
Brandon lives by the famous Walt Disney quote: “Around here we don’t 
look backwards for very long... We keep moving forward, opening up new 
doors and doing new things because we’re curious... And curiosity keeps 
leading us down new paths.” ~ Walt Disney

THE FUTURE
The vision of the company is to continue to grow and innovate new 

ways in building websites, online marketing strategies, and easy to use in-
novative apps. The process helps create new tech jobs in Southern Utah, 
and become the “go to” place in St. George for Web Design & Apps. 
We will always be excited to help new customers launch their ideas into 
a working project.

Brandon Knudsen

Generation Labs 
1071 E 100 S Bld C-1, St. George, UT 84780 
Phone: (435) 429-0501 | Web: GenerationLabs.com
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Brendan Casey

ABOUT
I moved to St. George when I was in the 6th grade and I later attended 

Pine View High School. I met my wife at Dixie State University, where I 
earned my degree in Accounting. We have two children and like to go 
hiking, camping, ride four-wheelers, and go to Panguitch Lake. 

REASON WHY
I’m grateful to have the great hard-working example of my dad to teach 

me. I probably wouldn’t have the same opportunities I have today if he 
hadn’t put in such hard work.  My dad owns Stout Roofing and I love work-
ing for family. I’m the Operations Manager. I’m a 3rd generation roofer. 
I got my accounting degree so I could better help my family in the busi-
ness. We do really good roofing work, but that doesn’t help run a busi-
ness. I like bringing the ‘business’ aspect to our company, which makes us 
more professional and improves our relationships with our clients. 

COMPANY
We’re a full service roofing shop. This means we can completely cus-

tomize whatever our clients want. We’re not limited to just certain things 
that other manufacturers make. We also design our own things, build 
them, and install them for clients. An example is our metal shop, where 
we create metal roofing panels. We also create trim, and design and cus-
tomize items like copper bay windows. 

We work with both commercial and residential customers. We work 
with new construction, but we specialize more in taking care of customers 
that have existing roofing problems. We go in and help them do repairs 
or if they need a full re-roof, we’ll gladly do that for them.

DISTINGUISHING TRAITS
We excel in technology. We spent money on management software 

that’s mobile. Any of our employees can access it anywhere, anytime. This 
helps us keep our customers up to date. They’re always aware of what’s 
happening on their project. It also lets us keep track of warranties. If a 
customer wonders how long their warranty is good for, we can pull that 
information up quickly and help them be at peace. 

QUIRKY AND UNIQUE
I’m pretty good at baking chocolate chip cookies.

A MEMORABLE VACATION
While serving an LDS mission in Mexico, I saw pictures of a place called 

Tulum and wanted to go there. I was finally able to do that in 2013. We 
went on a cruise to the island of Carmen in Mexico, took a ferry to the 
mainland, and a bus to Tulum. We saw the ancient ruins. They’re right up 
on the side of a cliff next to the ocean. It was pretty incredible to be able 
to actually go there and experience that. 

Stout Roofing Inc. 
529 N. 600 W., St. George, UT 84770 
Phone: (435) 635-4288  |   Web: www.stoutroofing.net

Camron Wright

ABOUT 
Camron has built his career finding innovative, dynamic opportunities 

in the technology and entrepreneurial sectors for the last 20 years.  In 
2008, he began investing in, coaching, and mentoring businesses to build 
growth strategies and achieve success.  He enjoys surrounding himself 
with creative, intelligent and talented people and connecting them with 
the resources they need to change the world in amazing ways.

Camron grew up surrounded by the beautiful red rocks of Southern 
Utah. He enjoys the active lifestyle it encourages and interacting with so 
many great people who live in the area.

COMPANIES
PC Innovation Computers was started in 1996 to make computers avail-

able to as many people as possible.  Camron got into the business believ-
ing that this one piece of equipment can make all the difference for both 
companies and individuals, and he still believe it. It’s been incredible to 
see how technology has changed the dynamics of the world.

He now leads OnlineImage®, a quickly growing internet marketing 
software firm that has a management team who double as Nerf® gun nin-
jas.  Under his leadership, the company has excelled in franchise market-
ing and developed a mutually beneficial Partner Program.  This has meant 
more leads, increased visibility (and revenue) for businesses of all sizes.

Regardless of who you do online marketing with, you need tools for 
determining the ROI you are receiving.  Their intuitive customer dash-
board is jam-packed with everything you need to know.  With just a few 
clicks, you can see how your business is doing in search engine rankings, 
the number of directories that you’re listed in, and the effectiveness of 
your paid campaigns. You can also respond to reviews and listen to your 
recorded calls. 

OnlineImage® is a certified Google partner. Their clients include small 
companies, mid-sized organizations, Fortune 500, and national franchise 
groups. OnlineImage® offers a partner program to traditional marketing, 
print, TV, and radio companies who need online services fulfillment.

 
REASON WHY

He loves building businesses and changing the world with unique 
ideas and helping people make money doing what they love while seeing 
the good in life. He is passionate about technology and automation and 
creating great experiences for the customer.

FREE TIME FUN
Making memories with his wife and 3 kids, traveling, cooking, music, 

photography, cycling, off-roading, motorcycles, fast luxury cars, golf, rac-
quetball, and most sports.

OnlineImage®

5353 S. 900 E. Suite 220, Murray, UT 84117
Phone: (801) 261-5700 |  Web: www.onlineimage.com

PC Innovation Computers
809 S. Bluff Street, St. George, UT 84770
Phone: (435) 655-1975 |  Web: www.pcinnovation.com
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Craig Andrews

ABOUT
My wife, Leslie, and I have lived in Ivins since 2012. We have two grown 

children and two granddaughters. We participate in several triathlons 
each year; and when we aren’t playing with the grandkids we’re biking, 
swimming, and running.

COMPANY
TAB, The Alternative Board of Southern Utah, is a peer-adviso-

ry group, expressly for small business owners who don’t have the 
luxury of a board of directors like public companies. Our boards 
consist of 8-10 non-competing business owners who meet once  
a month in a no holds barred, candid environment focused on strate-
gic principles to gain actionable and profitable results. Business owners 
leverage their collective wisdom to help ensure sound decision-making. 

TAB helps business owner’s work “on” their business versus “in” it. We 
get them leading and managing their business strategically.  TAB mem-
bers are open to giving and receiving advice. TAB works best for business 
owners who can gain from the collective wisdom of others, and who truly 
desire to get a grip on their businesses.

REASON WHY
I‘ve turned around under-performing business operations for over 30 

years. I have a passion for small businesses and small business owners. 
They’re the backbone of the economy. I take tremendous satisfaction from 
helping business owners achieve their personal and company visions.

‘JUST BECAUSE’
I offer TAB Business Vantage, which is an MRI of a business and identifies 

gaps between where a business is and where an owner wants it to be. The 
assessment covers 10 functional areas of business.

OBSTACLES
Purchasing a broken company in terms of both profits and culture and 

turning it around with a great support staff into a profitable and desirable 
place to work.

SOMETHING FUN
I enjoy facilitating meetings where business owner’s present issues, 

work on them strategically and check them off so they never plague them 
again. My barometer of success is when our members accomplish their 
goals, and refuse to be distracted by what I call “shiny stuff”. 

QUIRKY AND UNIQUE
I’ve lived in Colorado or Utah all my life and have never skied. 

CIVIC ORGANIZATIONS
I’m active in The Dixie Sunrise Rotary Club. I like their model of service 

before self. They support wonderful projects in parts of the world where 
people have little resources. We’ve traveled with the club to Mexico, 
building houses for the underprivileged.

TAB, The Alternative Board of 
Southern Utah
235 S. 300 W. Ivins, UT, 84738
Phone: (435) 673-9895 |  Web: www.tabsunv.com

Gaydon Leavitt

ABOUT
Although from St. George, I currently live in Draper. My main hobby 

is pioneering slot canyons in Zion National Park. We put four or five new 
slot canyons a year on the map that had previously never been seen. 
I also enjoy golf, and other outdoor stuff. I attended college on a golf 
scholarship.

REASON WHY
I’m a marketing scientist. We believe that marketing is a science. We 

believe there is a process that if followed, can make growing a business 
predictable, accountable and results driven. We believe marketing is 
the reason that small businesses succeed and fail and that marketing’s 
job is to grow the business in a sustainable and results driven way. We 
are in business to lower the cost of acquiring a customer for our clients 
and to make sure marketing is the most valuable piece of their business.

COMPANY
Innovation Simple began January 1, 2007. In many ways, we pio-

neered digital marketing in Southern Utah. Within a year, we were the 
top web developer here. Within three years, we were one of the top 
web developers in Utah. We grew 235% a year for four years straight. 
Eventually the digital marketing landscape became commonplace. We 
got into SaaS (software as a service) in 2012 and launched our first prod-
uct in 2013. Our second product launched in 2015. Today, we’re the ex-
perts at marketing management and measurement for small business.

DISTINGUISHING TRAITS 
Our marketing management solution (Savavo) builds marketing 

plans literally 5 times faster and 10 times less expensively than anyone 
in the world. To boot, the plans are built on the most sophisticated 
process. Because it is done in software, it is always available, can be 
modified in a snap, can be iterated on as needed and can be shared 
easily with vendors and team members. It’s literally the easiest way to 
get a business growing on rails.

We provide a closed-loop marketing/tracking system. This means 
we track the relationship between marketing dollars spent to clos-
ings, integrating with reports showing which sources produced  
results. If a company has the disposition to grow, we want to talk to 
them. We can provide them with immediate relief, resources and re-
sults. There’s not another tool or company that competes with what we 
do right now.

QUIRKY AND UNIQUE
I’m a traditionalist/purest; a combination of canyoneering mountain 

man with technology innovator. I can do really creative things and really 
analytical things. My brain just got wired that way. I have almost no in-
terest in pop culture or anything that’s not authentic and real. Generally 
speaking, I don’t watch TV or movies that aren’t real or don’t seem real.

Innovation Simple 
230 N 1680 E Suite J1 & J2, St. George, UT 84790 
Phone: (435) 275-7001 | Web: innovationsimple.com 
savavo.com | setrics.com
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ABOUT
I’m a single mom to Jonas 15yr, and Aleah, my sidekick. I’m living the 

life I always dreamed, doing what I always wanted to do - be in business 
for myself. I grew up very poor in Ogden, attended 32 different schools, 
and finally graduated from Hurricane High. I was privileged to start my 
career at Southwest Tile with Jeff Eggertz. I applied for a warehouse posi-
tion, and it grew into something I was good at; assisting customers in their 
home selections. I’ve been in the flooring and countertops industry since 
2000, and wouldn’t change anything about my life’s path!

COMPANY
Last December, I made my dream of being a business owner come 

true. I had $8 in my bank account, and a maxed-out credit card. I knew I 
could change my life and assist my clients in creating the most beautiful 
selections, without all the extra costs.

HB Flooring sells all types of flooring: tile, carpet, vinyl, wood, etc. I 
assist clients in selecting cabinets, countertops, plumbing, and we’re 
adding lighting soon. Everything you need is under one roof. Our show-
room is unique. It isn’t huge with racks everywhere, making the process 
overwhelming. My low overhead makes it easier to fit your flooring needs 
inside your budget.

REASON WHY
I have a passion for creating living spaces. I love design, and I’m very 

resourceful when it comes to finding a product for a customer that they 
couldn’t find, or didn’t think they could afford. I believe I can find your 
dream floor, in YOUR budget.

I eliminate the anxiety of too many selections, and have the knack 
to put a dream into reality. I’m there from start to finish. I don’t just sell 
you the product and have it delivered. I’m on the job-site through the 
entire installation process. I do full-service design, and would never sell  
anybody anything that didn’t fit their family. I care more about the rela-
tionship and your experience than making money. My philosophy is the 
money will come if you take care of the people first - and I live and breathe  
by referrals.

OBSTACLES
Incredibly, I’ve had no obstacles putting this dream together. Starting 

HB Flooring is exactly what I’m supposed to be doing. Growing a busi-
ness takes time, and I’ve had a lot of amazing business professionals give 
me advice and tools to succeed. It sounds crazy, but it’s been synergy 
from the beginning.

QUIRKY AND UNIQUE
I adore my kids. They’re my best friends. I take them and all their friends 

on vacation. If they’re happy, I’m happy. We love the beach, camping, and 
laughing together. My dream is to travel as much as possible and to build 
my dream home!

CIVIC ORGANIZATIONS
I sit on the board for Habitat for Humanity. Also, I LOVE TO  

NETWORK

Heidi Berlin

HB Flooring
596 E Tabernacle St, St B, St George, UT 84770
Phone: (435) 767-8564 
Web: plus.google.com/u/0/+HBFlooringSaintGeorge/posts

ABOUT
I grew up in Littleton, CO and graduated from Columbine High School. 

My wife and I met at BYU. She is from Southern Utah and wanted to come 
back, so about eight years ago, we moved to St. George. We have four 
kids: 3 girls and a boy. In my spare time, I like to hunt, fish, and be out-
doors with my family. 

COMPANY
Dixie Moving & Storage is an agent for Bekins Van Lines. Our 

motto is “Moving Families with Friendly Professionalism.” We’ve 
been in business for 38 years, which is longer than any moving  
company in Southern Utah. Bekins has been around for 125 years. The 
reputation and feedback that we get from our customers speaks for itself.

DISTINGUISHING TRAITS
We have two crews that move people locally. We also move  

customers across the country and internationally. We’ve relocated people 
to Hawaii, Guam, Africa, New Zealand, Taiwan, and as far away as Iran. We 
also specialize in packing and crating. I have yet to find a piece of furni-
ture or priceless painting that we are not capable of moving.

REASON WHY
I graduated from BYU in construction management and worked in both 

residential and commercial construction until 2008. That year I started a 
landscape maintenance company. I built it up for a few years and then 
sold it in 2011. The original owner of Dixie Moving & Storage and I were 
friends, and we put a plan in place for me to buy the business. At that 
point, I saw an opportunity to take over the company, build it, and create 
my own identity, and I have done that in my four years there. I tell my wife 
that I’m mentally unemployable. Ever since we got married, she knew 
I was going to be self-employed and try different things, and I’ve been 
blessed to have a career that fits my personality.

SOMETHING FUN
I love to work with people, and moving them is very satisfying. Every 

job has a challenge. Maybe our customer’s house has stairs or we’re mov-
ing gun safes, grand pianos, or priceless furniture; there is something 
new every day. We pride ourselves on making sure furniture and other 
possessions arrive in the same condition they started in, and clients see 
our effort. With every job, we see the results and feel we accomplished 
something. 

UNIQUE AND QUIRKY
I’m a volunteer fireman for the St. George Fire Department. Just like 

every other little kid, I wanted to be a firefighter when I grew up.  In St. 
George, there are three full-time fire stations and six volunteer stations. 
Four years ago, I applied and went through the Fire Academy. There was 
an opportunity, and I took a chance and got on the department. 

FREE TIME FUN
In my free time I dabble in competitive running. I have completed dozens 
of half marathons, 12 marathons, a 34-mile ultra marathon, and a 50-mile 
ultra marathon. 

Jake Green

Dixie Moving & Storage
1281 Redledge Rd., Washington, UT 84780
Phone: (435) 668-2281  |  Web: www.movingdixie.com
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ABOUT
I have two children in their 20’s and a 23-month old son who is one  

of life’s great bonuses. I am a polyglot and I have a law degree from the 
U of U.

When I was young in the profession, I worked relentlessly for my clients. 
I retired and moved to St. George, trying many things to fill my time: golf, 
reading, bicycling, cooking, hiking.  Though enjoyable, these activities 
left me unsatisfied. My wife reminded me of my passion for the law. The 
firm and I hooked up to fill a niche. Here I am, out of retirement, practic-
ing law again, and loving it. I’ve found a balance between working and 
recreating.

PRACTICING LAW
I think of myself as a business counselor. I specialize in technology licens-

ing and other business transactions. 
I’ve practiced in several areas of the law because of my intellectual curios-

ity and changes in circumstances.  For a number of years I helped clients 
do business deals in many parts of the world. In 1998, I became gener-
al counsel of Kennecott Utah Copper Company and Rio Tinto America. 
Their operations are enormous. I did all kinds of legal work and traveled 
extensively for the company until I retired in 2007.

DISTINGUISHING TRAITS
I like to help create happy, long-term commercial marriages that make 

money. I do best when clients make me part of their team. I’m a big-pic-
ture guy: I look at a situation and see the pitfalls. My talent is helping cli-
ents see what I see. Sometimes they’ll say, “yes, but you need to see this 
as well.” By working in this iterative style, back and forth, I ultimately get a 
good overview of what’s going on with the client and the counterparty. It 
helps me help them to consummate deals that work for everybody.

In real deal making, especially in licensing technology, you can’t take 
advantage of a situation merely for your client’s sake. In the long-run it just 
doesn’t work. It’s like a marriage; you have to be skillful in matchmaking.  
The deal has to work for everyone into the future.

And, I’m dogged in my approach to gathering information. I keep dig-
ging until I get all I need to make sense of what’s really going on. 

QUIRKY AND UNIQUE
I’ve been a pilot since high school. When my children were teens, 

we’d fly somewhere almost every weekend mostly in the West, 
places with lots to explore like San Francisco, Phoenix, Denver, Cody, or 
Sun Valley. The kids loved these mini-vacations.

When I moved to St. George, my life changed in many ways and I have 
become more tethered to the earth. I had traveled much and I had known 
much movement. Now I feel part of the red rocks amidst which I choose 
to live. 

James Elegante

Gallian Welker & Beckstrom, L.C.
965 E. 700 S. Ste. 305 St. George, UT 84790  
Phone: (435) 628-1682 |  Web: www.stgeorgelawoffice.com

James Froyd

ABOUT
“My main driver is taking care of clients.” 
I grew up in Cedar City where my father had an insurance agency. 

My brother and I took over the business when my father passed away. 
Then I went on my own and started Certified Insurance in October of 
1991. I enjoy taking care of my clients. The money will follow if you do 
that right.

COMPANY 
Certified Insurance is a full-range agency. We do everything: auto, 

home, health, life, and all types of business insurance. I focus mostly on 
commercial insurance, including bonding. 

DISTINGUISHING TRAITS
We do insurance by design. We look at what the client really needs 

and try to give them the best coverage. We explain the pros and cons 
of different types of insurance. An example is a client who needed 
bonding. He expected we would require him to move his other poli-
cies to us. I told him if he wanted to keep his policies with his current 
agent, that was okay. He asked me to look at his other policies. I did, 
and found I couldn’t save him any money, but his carrier had exclusions 
that basically wouldn’t cover the work he did. I then wrote a policy that 
actually covered him. Our goal is to make sure people are appropriately 
covered.

OBSTACLES
Several years ago, when the economy turned down, we were strug-

gling. But I didn’t layoff any employees. I also didn’t cut pay. I personally 
took less money to keep things going until business rebounded. I care 
about my employees and my clients.  

CIVIC ORGANIZATIONS
I’m an active member of the rotary club and enjoy being involved in 

the community. 

FEARS
Snakes. I was hiking with my son several years ago by Kanarraville and 

we came upon a snake. We thought the snake was dead and my son 
wanted the rattle. As I was cutting off the rattle, the head of the snake 
came around a bush and almost bit me. I’ve never liked snakes much 
after that.

SOMETHING FUN
I think the fun part of my business is being able to help people with 

their needs and provide the right coverage for them, particularly with 
the contract bonding.  Our agency does a good job with that. We care 
about our clients and they become our friends. We have around 20 
employees in 2 locations. They are an experienced staff, who have a lot 
of background in insurance, and between all of us we figure things out 
and know what’s best for people.

Certified Insurance
239 South Main Street, Suite 300, Cedar City, UT  84720  
Phone: (435) 586-2211
437 S. Bluff St, Suite 301, St. George, UT 84770   
Phone: (435) 652-1400  |  Web: www.certifiedinsurance.net
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ABOUT
 “ I’ve enjoyed public speaking all my life.“–Jeff Sherman
I was first approached regarding public speaking when I was 

8 years old having just completed a talk in church. An older  
gentleman approached me and informed me that he was the  
Dean of Communication at the local college. He said that I  had the 
gift of public speaking. He asked me to always remember that one  
day I would be a public speaker. My young wise soul internalized  
that moment. 

COMPANY 
A successful brand is much more than a logo or a product. It is the 

people who daily make things happen.
ShermanSpeaks, LLC is about Brave Leadership specializing in talent 

development, business culture, and interpersonal skills. I write, speak, and 
train about true leadership; about conquering self. 

Human capacity and resolve is epic, restrained only by distrac-
tion. Developed by ShermanSpeaks, The Accountability Quad-
rants of ™CORE Theory—Character, Opportunity, Relationship, and  
Education are central to evolution in business, home, and life.  
Combined these elements promote growth. When any element is miss-
ing, the consequence is limitation and regret. 

QUIRKY AND UNIQUE
I enjoy water skiing, mountain biking, dirt bike racing, fly fishing, 

and watercolor painting. I also enjoy a quality purchase. I research and 
buy the best, something that will last. Recognizing that quality is worth  
pursuing, I have found that I may need to save or work towards  
my purchase.

FEARS
I’m afraid of heights. I am fearful of hanging Christmas lights, stand-

ing near edges, and cliffs. I don’t like to get on the roof. I get nervous 
on certain hikes when the trail narrows. 

 
‘JUST BECAUSE’

I love to connect people. I believe that as we connect others, 
it leads to opportunity. When we know the dreams, ambitions, 
talents, and aspirations of our employees, friends, or associates, we 
can drive success their direction. We can utilize their abilities in new 
and creative ways. As the individual grows so does the relationship. I’ve 
enjoyed finding many jobs for people or connecting them to the right 
client. I’ve done it all my life, and it’s what has  made me successful. It’s 
just the way I live. 

SOMETHING FUN
I’m never at work. I promote positivity and create solutions for others. 

It brings me joy. I’m into making things happen. I strongly advocate 
that leaders draw upon the excellence of those around them to create 
a cause. 

Jeffrey T. Sherman

ShermanSpeaks, LLC
27 S 1210 W, St. George, UT 84770   
Phone: (801) 692-3353  | Web: www.shermanspeaks.com

Just a Little Bite Cooking 
Company
348 N. Bluff, #104, St. George, UT 84770  
Phone:  (435) 879-9047  
Web: www.justalittlebitecookingcompany.com

ABOUT 
I’m Jennifer Polanowski. I grew up on a ranch in Wyoming. At age 14, 

I found myself cooking for the ranch hands and helping with the food 
on the cookout! I have always enjoyed bringing people joy through the 
magic I create with my food!

Seven years ago, I lost my husband. Very suddenly, my whole life 
changed. My philosophy became to live life to the fullest and show  
my daughters the beauty of bring able to live your passion. There is  
nothing life can dole out to you that you cannot make into one of your 
greatest rewards.

COMPANY 
Just a Little Bite Cooking Company offers a variety of catering services 

with a white glove touch. We can fit every budget and every occasion. We 
do everything from baby showers to dinner parties, corporate events, and 
huge celebrations such as the Equality Utah celebration held in Kayenta. 

REASON WHY 
I’m deeply passionate about cooking. I have fun with unique flavors 

and ingredients. I like creating unusual, high-end gourmet fusion foods. 

STRENGTHS 
I’m organized, energetic, and very creative with my resources. Cooking is 
my hobby as well as my full-time job. From my hobby comes a lot of really 
cool creations that I use in my business. 

QUIRKY AND UNIQUE 
I’m kind of a fancy girl. When people learn that I grew up on a ranch 

doing everything from guiding horseback rides, to outriding for the wag-
ons, to baling hay, to cooking in the kitchen, to doing cowboy’s laundry, 
to camping my whole life - they are shocked.

SOMETHING FUN
I love to create food. A lot of people go fishing or hiking for fun. If I’m hav-

ing a particularly stressful day, I go in the kitchen, put on classical music, and 
just start playing with food to see what I can create. 

DISTINGUISHING TRAITS
One of the ways I distinguish myself is white glove customer service. I 

sit down with my clients. If they want to do a tasting, we’ll do a tasting. 
I have a very unique menu, and there’s nothing I won’t do. I  really listen 
to the client. I offer that white glove touch for any budget. Some people 
don’t have a big budget, and I try to be really creative with foods so that 
they can have something really nice and not break the bank. I treat all of 
my clients like they’re a part of my family.

OBSTACLES 
When I launched my business, I didn’t have a commercial kitchen. Ev-

eryone told me I couldn’t do it, but I figured out how to borrow a kitchen 
until I could figure out how to get my own. 

Jennifer Polanowski



Page 22 - Southern Utah Influencers - Corporate Allianceº of Southern Utah - Spring 2016

MEET THE INFLUENCERS

Jill Hunt

ABOUT 
When people ask what brought Jill from Georgia all the way out to 

Utah, she is quick to reply: Greyhound. While it may bring a smile to your 
face, that is exactly how she moved to Utah in 2001. While attending Utah 
State University in Logan, she realized her passion for photography and 
writing could easily be paired and graduated Cum Laude in Photojournal-
ism in 2005. After graduation, she relocated to St. George, UT where she 
began work as a newspaper reporter. During her rookie year as a reporter, 
she won Investigative Journalist of the Year from the Utah Associated Press 
and other regional awards. 

In 2014, after years of working in the advertising and marketing field, Jill 
opened the Buddy Mail Advertising franchise in Southern Utah. In just 2 
years, it has quickly grown to be the largest monthly direct-mail magazine in 
Southern Utah reaching thousands of homes from Cedar City to Sun River.

COMPANY
Buddy Mail Advertising is part of an agency that produces full-size 

direct-mail publications across Utah, Idaho and Wyoming. Our month-
ly mailer is sent to a targeted audience in smaller markets providing an 
effective, high-quality and consistent product that gets noticed by the 
consumer and gets results for the business. We also help clients develop 
their marketing strategies utilizing other services we provide such as; solo 
direct-mail campaigns, online & social media advertising, Pandora adver-
tising, Web sites and SEO and other design and print needs.

REASON WHY
I am passionate about helping businesses reach their desired  

target audience with the most effective methods available today. Each 
business has their own unique needs. I love to seeing the success of lo-
cal businesses who find power in advertising consistently and effectively 
which stimulates growth for our great community.

OBSTACLES
When I started Buddy Mail, I was the only one bringing in  

income for my family. My husband was unemployed and developed a 
medical condition that left him unable to get out of bed during the crit-
ical time we had to make the decision. We took a huge leap of faith to 
leave my former employment and start our own business. I believed in the 
product and how it would solve a huge need in our community and with a 
lot of sweat equity, determination and genuine desire to help businesses 
find success - this leap continues to bring joy, satisfaction and support to 
our family.  

DISTINGUISHING TRAITS 
It’s not about the contracts, it’s about the relationship. My clients are my 

extended family and some of my greatest friends.

Buddy Mail Advertising  
494 E 400 S | St. George, UT 84770  
Phone: (435) 229-6030  |  Web: BuddyMailAdvertising.com

ABOUT
“I’m able to analyze a business quickly and within a few minutes, di-

agnose their marketing problem. Marketing is the engine that drives all 
businesses, I’m the mechanic that keeps it powered.” I’ve been happily 
married for 20 years and we have 3 great children. I enjoy hunting, fishing, 
the outdoor life and sports. I have a ranch where we raise cows and hors-
es. This is my real job, marketing is what I do for fun.

COMPANY
3i Corporation is a strategic marketing agency, specializing in business 

growth systems. We teach business owners the secrets to consistently 
generate leads, convert those leads into customers, keep those custom-
ers coming back and generate referrals on a regular basis.

We provide coaching programs and mastermind groups where we 
teach business owners the principles on how to market. We also do con-
sulting and joint ventures, where we manage and implement the market-
ing for our clients.

DISTINGUISHING TRAITS
We are more concerned about creating marketing systems that pro-

duce results instead of just spending their marketing budget. We teach 
our clients the system that ensures business growth and helps them with 
continued ROI. 

 
 ‘JUST BECAUSE’

We give people free marketing techniques and strategies. The first 
time I meet with a business, I tell them exactly what they need to do to 
grow their company. I will give them at least $1,000 worth of free infor-
mation. They could do it on their own but most don’t. If you’re willing to 
give up your time, knowledge, and information, people are amazed. They 
respect it and look to you as an expert. That’s the key for most people. 
They want to buy from the very best source they can. 

SOMETHING FUN
Showing business owners and company leadership how they can take 

control of the growth of their companies. Think about it, if you knew what 
marketing techniques will work to grow your business wouldn’t that give 
you more freedom to look at ways to be creative and innovative, to take 
your business to the next level.  

SURPRISING
I used to ride bulls in High School. I’ve cliff dived, parachuted, base 

jumped and rode dirt bikes. Our family owns a ranch with hay fields and 
beef cows. It has been a great experience for my kids to learn how to work 
and take responsibility.

Jon Bingham

3i Corporation – 
Strategic Marketing Agency
PO Box 836, Washington, UT 84780  
Phone: (435) 574-2145  |  Web: www.jonbingham.com
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Hero Marketing Tools
2755 Vineyard Drive, Santa Clara 84765
Phone: (435) 767-1476  |  Web: www.storybrandhero.com

Julie Gubler

ABOUT
I was born and raised in snowy Salt Lake City. I moved to sunny St. 

George 18 years ago. My family consists of 800 cows, 7 kids, 6 horses, 5 
computers, 4 grandkids, 3 ATV’s, 2 dogs, and 1 husband - Bill, who is a 
rancher.

I have a degree in Business Administration from BYU. For many years, I 
was a Personnel Director. Even then, I was always writing. I wrote company 
manuals, Jr. League newsletters, and published short stories. I decided 
to study copywriting and open my own business. I became a member of 
AWAI’s Professional Writers Alliance, and I’ve been writing professionally 
ever since. In my spare time, I like to read, cook up new recipes, and ride 
horses.

COMPANY
Hero Marketing Tools is a boutique, 2-person firm. We blend sparkle 

with shine so our clients stand out. My partner, Jennifer Guter, designs the 
sparkle. We specialize in interesting white papers and case studies. Most 
of these documents are bone-dry. We make them juicy and fun to read 
with simple stories, fascinating facts, and delightful design. 

I also write articles, website content, emails, proposals, and special re-
ports for clients.  I can complete an entire writing project from researching 
to writing to publishing; or I can help a client put their existing ideas into 
words. I’m certified as an Inbound Marketing Expert from Hubspot and 
understand how to use content to convert prospects into leads.

REASON WHY
I’m curious about nearly everything. Discovering what a client does is 

fascinating. Helping them catch the eye of their customers is fulfilling. 

QUIRKY AND UNIQUE
 I strive for peace and order in my daily life. When I travel, however, 

it’s adventure time. So I’ve slept on park benches while back-packing 
through Europe, stayed up all night in Honolulu to watch the sun rise, and 
eaten squid in Barcelona and caviar in Moscow.

‘JUST BECAUSE’
 My mind simmers all day long and eventually it reaches a boiling point. 

Then I whip up an article, blog post, or other marketing piece. Many times 
these creations are for clients. I enjoy highlighting my customers and their 
businesses, much more than putting the spotlight on myself. 

DISTINGUISHING TRAITS
We’re small and flexible. We personalize our services for each client. 

We fit into your box. We give you our ideas. We test and try new things. 
We work to get the best results possible. We try to make our customers 
the heroes of their stories. We think of ourselves as sidekicks.  

ABOUT
I grew up in this area and started InfoWest over 20 years ago. During 

that time, we’ve had to reinvent ourselves and continue to be entrepre-
neurial. That’s the nature of the business. 

One of our largest advantages has been to maintain a face in the com-
munity. While much larger firms serve local customers from headquar-
ters in other states, InfoWest maintains a local presence in our Southern  
Utah offices. 

COMPANY
InfoWest was incorporated in 1994 as a response to demand. The 

Internet had attracted the attention of some up and coming busi-
nesses in Washington County who felt they needed the latest in tech-
nology to give them a competitive edge. It was a time of intense 
excitement in the internet age. Young techno brains were start-
ing new companies from coast to coast. Over the years we’ve met  
every industry challenge including the burst of the dot com bubble.  
To this day InfoWest remains a stable company with a well-respected  
reputation.

We built InfoWest on a solid foundation and have managed to stay 
debt free and profitable. A solid core of young employees has given  
us their innovative genius. In turn, we’ve given them experience, good 
wages, benefits,  and encouragement.

Like any company, we’ll never be able to sit back and say we’ve “made 
it.” We have managed to maneuver and thrive through the rapids of over-
whelming customer demand, competition at every turn, and breathtaking 
innovation. Common sense decisions, our philosophy of being up front, 
honest, and doing the right things, has stood us well.

OBSTACLES
Despite the mentorship of a strong board of directors, we were over-

whelmed by customer demand during the first chaotic years. We could 
not get enough phone lines into our operations center fast enough. We 
decided to stop signing up new customers so we didn’t jeopardize the 
quality of service to our current customers.  This meant a revenue loss 
from new customers; however, it also meant excellent service for existing 
customers, many of which are still with us today.  

Since this industry moves so quickly, we’ve had to stay at the forefront 
in order to remain a player. Thousands of customers used dial-up ser-
vice in the past. As we saw wireless, and fiber optic technologies on the 
horizon, we created infrastructure and formed alliances that allowed us 
to grow without incurring debt. Customer need has also dictated such 
things as spam and pornography filters. We feel a technology company 
must innovate in product offerings and strategies that allow us to com-
pete with much larger players.  

DISTINGUISHING TRAITS
We never take our customers for granted, and this has kept us suc-

cessful. We understand our customers count on us to provide the best 
Internet service available.  

Kelly Nyberg

InfoWest
148 E Tabernacle,  St. George, UT 84770  
Phone: (435) 674.0165  |   Web: www.infowest.com

tel:4356740165
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Ken Neilson

ABOUT 
I’m Ken Neilson. I grew up in Southern Utah. My ancestors settled 

Washington, so I have deep roots here.  I’ve been married for 35 years 
and have 3 children and 3 granddaughters.

In my free time, I’m active in my church and play sports. I’ve participat-
ed in the senior games in basketball and softball. My first love, however, 
is golf.

I have a degree in Business Administration from the University of Utah, 
and have owned several businesses.

COMPANY
Washington City is one of the safest little communities to live in. We 

have a lot of amenities. One resource is the community center. It’s been a 
major attraction in Southern Utah. It’s great for keeping your employees 
fit and healthy. If you like small town atmosphere with big city muscles, 
Washington is your place. 

RESASON WHY
I’ve always tried to help people smile. I really enjoy politics and busi-

ness relationships. I’m not one of those guys that thinks let’s be Washing-
ton, let’s be St. George, let’s be Hurricane. I think let’s be Southern Utah. 
Washington County is on a threshold of good economic development. 
That’s where my focus has been as mayor. I’m talking to businesses and 
people. I’m trying to get them to relocate here. It’s good for Washington; 
it’s good for Southern Utah.

OBSTACLES
Growth is a challenge we need to embrace. We need to be smart about 

it and manage our resources. We want to make sure  we provide for our 
kids and grandkids and their kids, as far as we can. Growth is the chal-
lenge that mayors face, especially managing our resources like water. 
We’ve got to  ensure that you can turn on your tap and know that you’re 
going to have water.

SOMETHING FUN
I totally enjoy the people. Going out and seeing the people, visiting 

with them, working out at the community center. We’ve had quite a few 
businesses relocate here since I’ve been mayor. It’s fun to visit with busi-
ness owners and see what they’re looking for in an area to relocate. It’s fun 
to put those deals together. 

Wonderful people live here and they don’t all just live in Washington. 
They live all over. They come here and they just enjoy it. We sit down and 
visit. I try to find out where they’re from, if they’re retired, or what they’re 
doing now. We’ve got 24,000 people here, and I want to get to know 
every one of them. I’m probably not going to be able to do that but I’d 
like to try.

Washington City Mayor 
11 North 100 East, Washington City, UT 84780  
Phone: (435) 656-6308 | Web: www.washingtoncity.org

S.Kendal Johnson

ABOUT
I’m married, have eight children, and moved here from Alaska about 12 

years ago. We moved for warmer weather and a better environment for 
our older collage bound children.

COMPANY
Kendal Electric does primarily industrial and commercial service work. 

We also do residential, pools, spas, and solar systems.

REASON WHY
I love to see things come alive. I’ve been doing electrical work since 

I was 16. I’ve logged over 86,000 hours. I have an Associate’s Degree in 
electronics and about 12,000 hours as an electronics tech. I’ve been a 
Master Electrician for about 12 years and about 12-years experience in 
instrument work. I can do a lot of things with electronics, such as equip-
ment repair down to the actual component level. Clients don’t have to 
get a specialized person to come and fix something for $1,200/day. I can 
fix most things for a lot less.

DISTINGUISHING TRAITS
I have a good relationship with all of my customers. In fact, I have about 

an 85 percent call-back rate. I also guarantee my work. If I have to fix 
something I already fixed, it’s free. If it’s a component failure, then I try and 
find a better component. I’m really good at customer service.

Also, people like me because I’m not the normal electrician. They’ll say, 
“I’ve got this waterfall and this creek and these lights that I want to turn 
on from my iPhone,” and I make it happen. 

‘JUST BECAUSE’
If a previous customer calls me and their problem is something simple, 

like resetting a breaker, I will try and talk them through it, so they can do it 
themselves without me having to come over and charge for a trip.  

OBSTACLES
It’s been a slow journey getting clientele and a regular base of custom-

ers. I’m organizing together all of my data and intelligence information, 
from Facebook, my blog site, and putting it together. I’m getting more 
contacts over the web than I ever anticipated. 

QUIRKY AND UNIQUE
I was actually born and raised in Alaska. I have a lot of amazing bear 

stories from when I was fishing, hiking, or when I was with a Scout troop.

FREE TIME FUN
I don’t have a lot of spare time. When I do, I like to create things. I paint. 

I invent electronic devices. I make lamps for my wife out of different dish-
es. I also help my wife with her quilting. We have a long-arm, commercial, 
quilting machine. I’m also involved in a video production company that 
produces films about the Denali Alaska ,Alaskan highway, Yellowstone, 
and other national parks. 

Kendal Electric,LLC
P.O. Box 1335, Washington, UT, 84780-1335 
Phone: (435) 862-8104  |  Web: kendalelectric.blogspot.com
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ABOUT
I was raised in Idaho (and am proficient in Idahoan). My wife, Christine, 

and I have been married over 20 years and have 2 boys, as well as a fat 
beagle named Daisy.

I got into real estate about 15 years ago. I had a mentor who did over 
3 billion in real estate per year. He encouraged me to pursue real estate. 
I worked in the Phoenix/Mesa area until the Great Recession hit. In 2007, 
we moved here and opened a property management company.

 I splintered off and kept the vacation side of that business, and trans-
formed it into what Escape Properties is today. 

COMPANY
Escape Properties is a real estate brokerage that focuses on the man-

agement of vacation properties, as well as buy/sell services for investment 
properties. Currently we have nearly 50 vacation rentals. 

This is a unique niche, and no one else does what I do. I created this 
market because St. George is within a two-hour’s drive of major geologi-
cal wonderments. It’s all about location. 

DISTINGUISHING TRAITS
We don’t allow self-check-ins. I want to make sure my clients have a 

face they can call with any concerns or issues that may come up. I want to 
show them how things work. I want to make their experience outstanding. 
Owners appreciate it and guests love it.

OBSTACLES
I just ran for City Council and lost. I got my rear end handed to me on 

a little platter with a mint. I ran because the City’s zoning laws for rentals 
are an obstruction to our local economy and do a disservice to taxpayers. 
My business has struggled this year because of my compliance to those 
codes. Good news, the cities are making changes in the right direction.

QUIRKY AND UNIQUE
I am a food-aholic. I love to communicate with people with food, or 

about food, or around food. I can tell a lot about personalities by how 
picky they are, or what discriminating taste they have. If they’re an open 
person they tend to be open on a lot of different ideas. Food patterns 
follow personality patterns. When I go on vacation, wherever I am in the 
world, I prefer to go and eat at local-type restaurants. I like to get a feel for 
the culture of the people that live there. I’m a foodie traveler.

FEARS
Heights and clowns. My mother-in-law is a professional clown, and I 

had that fear long before I met her.

CIVIC ORGANIZATIONS
I’m currently the secretary for the Exchange Club. We sponsor the May-

or’s Walk, IronKids Fun Run, Veteran’s Day parade, Student-of-the-Month 
Club, and SUPAF (Southern Utah Performing Arts Festival).

Kendall Clements

Escape Properties , PLLC
551 N 1400 E. #1, St. George, UT 84770  
Phone: (435) 414-1525  |  Web: www.Escape2StGeorge.com ABOUT

I live in St. George, Utah, but I’m originally from Santa Cruz,  
California.  As a young man I spent two years in Germany as an M-1 Tank 
Driver in the U.S. Army. Just a year after getting home I went right back 
overseas for two more years to serve as a missionary for the LDS church 
in England.  After completing my missionary service I went to BYU-Idaho 
(Ricks College) where I met and married my wife, Becky.  We’ve been mar-
ried for over 25 years and have five children. I’m a sports enthusiast (Go 
BYU!), love to travel, see movies on the big screen (video is not the same), 
and love to read.  My favorite quotes are, “Whether you believe you can, 
or can’t, you’re right” by Henry Ford, and “Most people are about as hap-
py as they make up their minds to be” by Abraham Lincoln.

COMPANY
I have more than 20 years of business, sales, and leadership  

experience, having worked in leadership positions with companies such 
as WordPerfect, Novell, FranklinCovey and BNI. I am a Certified Franklin-
Covey Coach (CFCC), Trainer and Professional Speaker, with extensive 
experience in business, sales, communication, & team-building. I am a 
leading expert on human effectiveness and the author of “You Can If You 
Will: How to Succeed Through Commitment & Accountability.”  Clients of 
note have come from prominent organizations such as the United States 
Department of Justice, The United Nations, Allied Waste/Republic Ser-
vices, The New York Stock Exchange, Disney, Microsoft, BNI and many 
others.

REASON WHY
My burning desire is to help others achieve their burning desire. I love 

the Zig Ziglar quote that says “If you help enough other people get what 
they want, you will get what you want.” I love to discover truth wherever 
I can find it (I guess that’s why I’m always reading). I believe in embracing 
timeless principles and putting them at the center of my life. It’s important 
to me to build trust with others, which begins with being personally trust-
worthy. Most of all, it’s important to me to encourage people to take ac-
tion, empowering them to take ownership and control of their own lives, 
and achieving what they truly desire.

SOMETHING FUN
I once jumped out of a perfectly good airplane, a mile high in the sky…

on purpose.

OBSTACLES
I used to be deathly afraid of public speaking (it’s the number one fear 

in the world, you know). Now, as a professional speaker, I get paid to do it 
all the time. That was a big obstacle for me early on.

Kip Kint

KipKint.com
1009 W 50 N, St. George, UT, 84770    
Phone: (435) 817-8122  |  Web: www.kipkint.com 

http://www.Escape2StGeorge.com
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ABOUT
Aloha. I am thankful for all I have learned over the years and for those 

who have influenced my life. A friend of mine asked me a question at 
lunch one afternoon wanting to know what special skills I had that helped 
me be successful. Since I never went to college, barely graduated from 
high school, and don’t have a specific trade, it really made me think, what 
do I have? I answered him with this; I’ve been very blessed to be taught 
hard work from my dad. It is the mindset and philosophy that “YOU Live 
to Serve, You Learn to KNOW” – YOU KNOW

Our family moved to Southern Utah in 1996 and after long days holding 
down three jobs I saw an opportunity and opened up a gym in Hurricane. 
A few years later, my brother approached me about opening a residential 
treatment center for troubled teens. He had worked in youth corrections 
and saw a need that we could fulfill by sharing what we had learned from 
our father, to never quit and work hard in everything we did. We started a 
program and eventually turned it into Olympus Academy. 

YOUR WHY
My family is my why. They drive me to succeed and to help see others 

succeed as well.  My philosophy is that the most important thing in life 
is service. Jesus Christ came and taught us all that, “When ye are in the 
service of your fellow being ye are in the service of your God.” That is my 
purpose, to serve as many families and struggling youth as I can. 

COMPANY
Olympus Academy is a residential treatment center, which we started 

in 2012 as a way to help teens and families who are struggling. It is our 
mission to reunite families back together in a strong loving environment. 
We want the kids to learn, grown and have fun in the process and some-
times that can be a challenge. Everyone starts off on Hades level. Hades 
is more or less “welcome to hell.”  Here the kids learn to deal with what 
it is that led them to that point in their lives. One of our goals at Olympus 
is to get them out of that lifestyle and the hell they are living in for them-
selves and for their parents.  

The next level is Achilles. He was a great warrior, but he had a weak-
ness, his Achilles heel. This level helps kids discover their weakness and 
to then become strong; emotionally, physically, academically, and spiri-
tually. Teens move along the path at their own pace and progress to the 
Hercules level, and finally Zeus levels of our program where they learn to 
become heroes and leaders themselves.

DISTINGUISHING TRAITS
We’re the only residential treatment program that allows the kids to 

come back for free. If they graduate our program successfully, and fall 
back into old habits, we bring them back for free.

Our campus is open and serene. We’re very family-oriented and 
want to reunite families back together. We take a big brother/ big sister  
approach. With about 120 acres, we’re a full-blown campus. We have a 
football field, fitness center, dance studio, meditation pond, and other 
facilities. We offer equine therapy, dog therapy, and traditional ther-
apy. Teens meet with psychiatrists, therapists, and case managers. We  
prepare each teen for the next step in life, which is to be a productive 
member in society. 

Max Ah Quin

Olympus Academy
1500 E. 2700 S., Hurricane, UT 84737   
Phone: (435) 701-6299    
Web: www.olympusacademyforyouth.com 

ABOUT
I was born on a farm/ranch in Malta, Idaho & attended Ricks College & 

Weber State. I moved my family to St. George in 2008 to escape the arctic 
northern winters. I haven’t regretted a minute of it since. I am married and 
have 5 children.

COMPANY
I did my due diligence before I chose American Family Insurance. First I 

wanted to represent a great company that fairly pays their claims. People 
pay their premiums to be taken care of in times of need. Second, I wanted 
a company with an excellent reputation.   American Family is all about 
taking care of their customers. Third, as a small business owner, they al-
low me to run my business as I see fit.  I have the freedom to advertise, 
market, and network as my own agency and have the financial backing of 
a billion dollar company.  

REASON WHY
I enjoy selling products that help people. Insurance is one of those 

products everybody has to have. I educate people to see beyond the law 
to the need for adequate protection. I try to make insurance fun. 

American Family offers home, auto, business, and life insurance. My 
strength is helping business owners get proper coverage for their unique 
business.  I love building relationships with my customers & get excited 
to meet new people.

OBSTACLES
I had to overcome the conservativeness of being raised on a ranch. I 

didn’t know how to sell and now I do. Ranching teaches you hard work 
and discipline. I applied that to the study of sales until it became one of 
my strengths.

DISTINGUISHING TRAITS
I want to give people a different insurance experience than they 

are used to. Many companies sell insurance like a commodity.  
However, it’s really knowing the policy inside and out. I can sit down with 
an individual or business owner to make sure they’re covered properly. 
My customers appreciate the annual insurance review I offer.

QUIRKY AND UNIQUE
Football is my passion. I love watching, playing with my sons and going 

to their football games. I’m a St. Louis Rams fan. They’ve been one of the 
worst teams in the NFL, but I’m loyal. Go Rams!

Udy’s are fast! I held the record for the 100-meter dash at my high 
school for 15 years. I won a state championship in track and football.  

I love geography, traveling, and learning where people are from. If 
somebody says they’re from somewhere I don’t know, I immediately look 
it up on a map.

MEMORABLE VACATION
My wife’s from Mexico. About twice a year we visit her hometown. 

Nothing is better than an authentic taco!

Luke Udy

Luke Udy Insurance Agency
205 W St. George Blvd, St George, UT 84770   
Phone: (435) 251-9102  |  Web: www.lukeudy.com 



Page 28 - Southern Utah Influencers - Corporate Allianceº of Southern Utah - Spring 2016

MEET THE INFLUENCERS

Mike Terry

ABOUT
I was born in New Mexico and grew up living all over the west. I moved 

to St. George 5yrs ago from Idaho with my wife and 4 kids - 2 girls and 
2 boys.  I have a degree in Business Administration/Marketing emphasis 
from UVU. My professional background ranges from Public Relations, car 
sales, ADP payroll, and outsourced HR, to telecommunications. I spent 
15 years working for Qwest Communications, starting as a small business 
consultant, moving to project management, Senior Account Executive, 
and Regional Sales Manager. I’ve managed businesses both in a call cen-
ter setting, as well as outside sales/marketing.  I’m tech savvy, but don’t 
really have the nerd gene. I’m more like a Steve Jobs and less like a Steve 
Wozniak.  Outside of my professional life, I’m a sports enthusiast having 
played baseball in college. I love basketball, football, soccer and anything 
outdoors.  I spend countless hours at the lake with my family boating and 
Wakeboarding, and love to golf.

COMPANY
Agility Communications is a technology partner providing you with ac-

cess to quality, professional, and outstanding telecom services. Our sim-
plified approach to business telecom services allows you to fully realize 
your business communication potential, while leaving the technical detail 
and worry to us. We carefully plan your voice and data network, tirelessly 
pursue the industry’s best pricing, proactively manage your telecom con-
tracts and provide excellent service. Agility is a telecom broker, working 
with many carriers to provide multiple options, ensuring you always get 
the right solution and the best technology at the Industry’s best price.

REASON WHY 
I grew up in the 80s when computers really took off. In my hometown, 

Word Perfect and Novell grew from nothing into huge, successful com-
panies. That exciting time inspired me to love technology and it’s ad-
vancements. I always wanted to be part of a software company, but my 
opportunity came from the phone company 19 years ago.

QUIRKY AND UNIQUE
I’m independent, somewhat introverted, and like to be different from 

the crowd. I like to stand out. I love sports, enjoy anything that involves a 
ball and a field, and I’m very competitive. 

’JUST BECAUSE‘
I proactively manage my client’s contracts. I tell them about new, 

less-expensive technologies, even when it causes a write down of the 
business I do with them. It’s important to me that my clients are successful 
in their businesses. I want to add value to the equation. From time to 
time, I also like to drop off donuts or goodies.

FREE TIME FUN
I spend a lot of my free time with my kids or coaching sports. My favor-

ite thing, is to be on the lake wakeboarding, at the beach surfing, on field 
playing ball, or on the golf course with good friends. 

Agility Communications
Phone: 208-221-8573  |  Web: www.agillitycommunications.net

Michael Dunn

ABOUT
I was raised in St. George and graduated from Pine View. I  

attended BYU, served an LDS mission in Germany, and have a law degree 
from UNLV.  My wife and I have 2 children and enjoy spending time out-
doors camping and kayaking. I also like canyoneering, scuba diving, and 
playing golf.

COMPANY
Dunn Law Firm is a family firm. My practice focuses on wills, trusts, real 

estate, business planning and asset protection, and IRS tax disputes.  My 
brother, Adam, is a complex business and real estate litigator. My sister, 
Mary, focuses on family law, and my father advises businesses and indi-
viduals in all aspects of the law, with a particular emphasis on preventing 
legal problems.

REASON WHY
Being a lawyer allows me to empower people through difficult or com-

plex situations.  It’s exciting to consider a person’s situation and apply 
my legal expertise to give them direction, or just provide  peace of mind 
and comfort. My efforts often help people creatively provide incentives 
for children, provide for their alma mater, or accomplish whatever goals 
they have.

DISTINGUISHING TRAITS
We’re “Attorney’s and Counselors at law” and we put extra emphasis 

on being counselors.  We really care for our clients and often give guid-
ance and support that branches out beyond  the law. As a result, we de-
velop long lasting friendships with clients, deepening our desire to help 
them any way we can.  Also, as a family business, we’re uniquely qualified 
to address issues family businesses face.  After all, we’re a family business. 

OBSTACLES
As a child, I was terribly shy. As a result, I struggled in social situations 

and regularly found myself unable to engage in conversations. I have al-
ways had the goal of being a lawyer. So, with my parents’ help I set, and 
accomplished, many goals oriented toward overcoming that challenge. As 
a result, I have developed a greater ability to communicate with others.

SOMETHING FUN
My wife and I love movies. Otherwise, I spend much of my time out-

doors with my family, disconnected from electronics and the everyday. If 
I could, I’d spend all my free time with my family in Zion National Park. 
Nature is my way to heal and recharge.  

CIVIC ORGANIZATIONS
I’m on the Board of Directors of Recovery Outreach. It assists with ad-

diction treatment and recovery for those who can’t afford it. It’s a cause 
near to my heart. I am also actively involved with Scouting, serve on  
the advisory board of School of Life Foundation, and I am a member of 
the Professional Advisory Council for the Foundation of Dixie Regional 
Medical Center.

Dunn Law Firm
110 West Tabernacle, St. George, UT 84770 
Phone: (435) 628-5405  | Web: www.dunnfirm.com
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Gallian Welker & Beckstrom, L.C.
965 E. 700 S. Ste. 305 St. George, UT 84790  
Phone: (435) 628-1682  |  Web: www.stgeorgelawoffice.com 

ABOUT
 “I get a lot of satisfaction out of reducing stress for clients and fix-

ing their problems.”  I’ve been married to Ronda Guymon Welker for 26 
years. We have 4 children and 2 grandchildren. I have Business and Law 
degrees from Arizona State University. I enjoy playing and watching foot-
ball, basketball, and baseball. I follow the Arizona State Sun Devils and 
BYU Cougars. 

COMPANY
I worked for the Arizona Court of Appeals for a year and received valu-

able mentoring from an appellate judge. I entered private practice in 
Phoenix, Arizona and worked in business and commercial law. I moved 
to St. George in late 1995. I’ve been with the same firm, which has under-
gone several name changes over the years. I’ve represented numerous 
businesses in commercial litigation, contract disputes, and real estate dis-
putes. I also practice personal injury law, and represent injured victims, 
primarily in car accidents. I’ve handled many million dollar cases, and 
have argued before the Utah Supreme Court.

REASON WHY
My family claims that I got into law because I love to argue. I found it 

to be a natural fit for my interests and talents. I like to speak in public, 
write, and analyze information to find solutions. I enjoy helping people 
solve problems. There can be a lot of stress in law, but when I’m working 
hard, and under stress, that means I’m taking stress off of my clients. That 
improves their lives. 

DISTINGUISHING TRAITS
We’re a very warm, caring, family-oriented firm, with attorneys 

and staff members who treat each other like family. I believe our  
clients feel and experience that same type of culture when they come in. 
I think that’s a very distinguishing feature.

QUIRKY AND UNIQUE
My wife and I have hosted exchange students from all over the world 

for about 10 years. They’ve come and experienced our home, and our 
culture. After each of them leaves, we go and visit them in their homes. 
We’ve become friends with their family members. It’s been very rewarding.

CIVIC ORGANIZATIONS
I’ve been active in the Rotary Club since the late 1990’s. For the last 4 

years of the Dixie Rotary Bowl I served as the Facilities and Game Man-
ager.  For the past 2 years I have served as the Dixie High School Foot-
ball Booster Club President.  I also serve on the Board of Directors of 
DASIA (Dixie Arizona Strip Interpretive Association) which preserves and 
promotes our wonderful historical and natural sites in southern Utah and 
northern Arizona. I became involved because of my familial connection 
to southern Utah--I’m a direct descendant of Ebenezer Bryce, who Bryce 
Canyon is named after.

Michael Welker Nicole Hancock

ABOUT
I grew up in Southern Utah on my family’s farm, moved away, and re-

turned about 13 years ago. I have two sons and in my free time I like to 
spend time outdoors and cook with fresh vegetables and herbs from the 
garden. I am a distance runner and an avid reader who devours history, 
business books, and classic literature.

COMPANY
We create inviting, nourishing, living sculpture with our plant and pot-

tery combinations. We search out the highest quality plant material and 
handpick each unique pottery container. We directly plant, which pro-
motes fuller, greener growth; while reducing insect infestations and re-
placement costs. We come to your location to understand the lighting, 
traffic patterns, and overall décor of your space; and then design a plan 
based on your needs and style. 

We have a full-service maintenance department, and a 52-point qual-
ity-control checklist. We tell our techs, we’re in a fashion industry. When 
our plants look amazing all the time, our clients look amazing all the time.  

DISTINGUISHING TRAITS
We create indoor environments that literally breathe. The plants scape 

design is integrated on every level with the aesthetic and functionality of a 
space. Most Interiorscape companies don’t plant their plants. They throw 
them in a decorative container with moss on top. They build their service 
costs with an anticipation of loosing at least 35-40% of their plants each 
year. That’s expensive for customers. We reduce those costs by having 
the experience to know what works in different spaces so our customer’s 
plants don’t just survive, they thrive.  

We offer a live floral program. Instead of spending money on cut flow-
er arrangements at your front desk for example, we create an evergreen 
selection and rotate out the color pieces. We regularly bring in a new 
seasonal flowers, so there’s always something new. 

SOMETHING FUN
My favorite days are those when I bring a live floral piece into the ro-

tations. You walk in with a tray of orchids. People just go crazy. We get to 
make people happy every single day. We hear people say things like, “You 
know, my husband was going through dialysis, and we sat underneath that 
ponytail palm every single week. It made such a difference to us” What we 
do makes people healthier and happier, and that energizes me. 

This is a very creative field. Not just in the initial design process, but also 
ongoing problem solving. You might have two plants in similar locations. 
One’s thriving and one’s not doing well. You get to play detective and 
figure out what’s going on. I find this dynamic, ongoing process engaging.

CIVIC ORGANIZATIONS
The Boiling Springs Ecoseum project is a consuming passion of mine. I 

want to create a public garden, around historically-significant water sourc-
es in Washington City, where people can come and experience nature, 
learn about the natural history of our region.

Botanicals, Inc. Company
4234 S. Washington Fields Rd, Ste 2, Washington, UT 84780  
Phone: (435) 313-3170  |  Web: www.botanicalsdesign.com

http://www.botanicalsdesign.com
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Preston Office Solutions
314 North 3050 East, Ste A1, St. George, UT 84790  
Phone: (435) 673-7677  |  Web: www.prestonoffice.com

ABOUT
I grew up in St. George and have four children two of which work with 

me in the business. I enjoy sports, exercise, and living a healthy, active 
lifestyle.  In addition to office solutions I’m also involved with in-home 
senior care at Golden Heart Senior Care.

When I was 20 years old, I wanted to be a corporate pilot. (Let’s face it, 
it’s a cool job.) I have a problem with my eyes, however. As I was deciding 
what field to pursue, I thought about my experience selling office sup-
plies. I knew I could do a better job than the companies that were here at 
that time. I began Preston Office Supply on a shoestring in 1983. Then in 
1985, I expanded into office equipment and copy machines. 

COMPANY
Preston Office Solutions is a full-service office solutions company. We 

provide personalized service, equal or better prices, and we’re locally 
owned. We have office supplies, furniture, and office equipment such as 
Xerox copy machines.

DISTINGUISHING TRAITS
We standout through our superior customer service. An example 

comes from one of our larger clients. They placed an order on our web 
site. My son called them to thank them. He also let them know that if he 
just adjusted a couple of items, he could save them a significant amount 
of money. He rearranged their order. It cost them $480 instead of their 
$650 original cost. The big box stores don’t have that kind of service.   We 
deliver office supply orders the next day and place them where you want 
them. The other suppliers don’t offer this level of personalized service.

SOMETHING FUN
What’s fun is the interaction I get with business owners. I have a great 

respect for business owners and the challenges they face. I like their sto-
ries. I like helping people solve business problems with their office equip-
ment and supplies. These are a critical part of business, yet their very 
commoditized. People can buy them anywhere, so it’s an opportunity for 
me to get to know and help people as well as the local economy.

OBSTACLES
Everybody says they can save you money, but not everyone can provide 

the service we do and save you money. Our challenge is to get that mes-
sage out. Quality delivered quickly at a fair price.

QUIRKY AND UNIQUE 
About a year ago, I took on another business, Golden Heart Senior 

Care. We provide in-home, non-medical senior care. Currently there is 
one location. I’m helping Dr. Matt Eschler expand his franchise through-
out Southern Utah and my goal is to help develop seven additional fran-
chises across northern Utah.

CIVIC ORGANIZATIONS
I’m involved with the Caddy Group. We raise money through golf  

tournaments events. This September we raised close to $25,000 for  
local charities. 

Richard PrestonPaki Tiatia

ABOUT
I love spending time with my family and helping other people, espe-

cially youth.

COMPANY
ISLAND GRINDS is a program/restaurant that operates under NEW 

BEGINNINGS ACADEMY, a non-profit that helps runaways and homeless 
teens. ISLAND GRINDS was established to serve two purposes: 1) Train 
youth, not only in the restaurant industry, but to arm them with great work 
ethics and skills so they can find a job in the future; 2) Preserve the authen-
tic foods of the Polynesian islands.  

QUIRKY AND UNIQUE
My family would say my sense of humor and personality and I have 11 

children and, yes, they are all mine. 

’JUST BECAUSE‘
We feed homeless and less fortunate families every Wednes-

day from 2pm-5pm.  Everyone deserves a hot meal and if they are 
not getting one elsewhere, they can come in and enjoy some at  
ISLAND GRINDS at no cost to them.  

DISTINGUISHING TRAITS
We focus on hospitality. We treat everyone that comes through 

our doors as family. If for some reason they come in and are low on 
funds, we’ll take care of them.

SOMETHING FUN 
I work with my family. Everyone is trained in the kitchen. We have fun 

working together and I like seeing my children right along my side.   I 
know I’m not going to have them all the time, but I want to enjoy them 
before they move on with their lives.

A MEMORABLE VACATION 
I love spending time with my family.  Before school started this year, my 

wife Carol and I took our kids on a vacation to California.  We’ve never 
been on vacation as a family because we could never afford it. Running 
a restaurant is hard, but hard work pays off.  Quality time with my family 
away from work is important. I live by the motto “you own the business, 
not the business owns you.”  Sometimes we close business down for a 
couple of days to spend time with family, which is the most important 
thing to me. 

FEARS
Putting too much focus on business and not on family.  Time flies fast 

and kids grow up real fast, my fear is missing those moments, games, 
plays, performances, etc.

FREE TIME FUN
Helping and serving others.  There’s no better feeling than to see the 

smiles on the faces of those we serve.  We try to do a good deed daily.  

Island Grinds
1973 W Sunset Blvd, St. George, UT 84770
Phone: (435) 313-2998 |  Web: www.islandgrinds.org 
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Dixie State University
225 South University Ave, St. George, UT, 84770   
Phone: (435) 652-7502  |   Web: www.dixie.edu 

ABOUT
Dr. Richard “Biff” Williams was named the 18th president of Dixie State 

University on July 17, 2014. Since then, he has been instrumental in cre-
ating and involving the entire community in Dixie 2020: Status to Stature, 
the university’s strategic plan for the next five years.

Prior to his arrival at Dixie State, President Williams served as Provost 
and Vice President for Academic Affairs as well as the founding dean of 
the College of Nursing, Health and Human Services at Indiana State Uni-
versity. Additionally, he has served as the associate dean of the College 
of Education at the University of Northern Iowa, where he also was a fac-
ulty member, executive associate director of the School of Health, Phys-
ical Education, and Leisure Services, and chair of the Division of Athletic 
Training.

President Williams holds a bachelor’s degree in Lifestyle Management 
from Weber State University, a master’s in Athletic Training from Indiana 
State, and a doctorate in Curriculum and Instruction from New Mexico 
State University. 

President Williams was raised in Brigham City, where he met his high 
school sweetheart, Kristin. They later married and now have five children. 
Together, the family enjoys hiking, biking and taking in southern Utah’s 
scenic surroundings. 

COMPANY
Dixie State University is an open-enrollment institution that  

provides educational access to all students. Accredited by the Northwest 
Commission on Colleges and Universities, DSU strives to enrich its com-
munity and the lives of its students by promoting a culture of learning, 
engagement, and opportunity. Dixie State offers more than 60 under-
graduate degrees, including baccalaureate degrees in 30 highly sought 
after content areas. In addition, Dixie State continues to function as a 
comprehensive community college, offering associate degrees and certif-
icate programs that meet the needs of students and the community. With 
the lowest in-state and out-of-state tuition costs of any of Utah’s four-year 
institutions, Dixie State University offers an affordable education under 
the sunny skies and picturesque red rocks of St. George and Washington 
County.

REASON WHY
As President Williams was earning his own education, the personal 

guidance he received from his mentors and advisors contributed greatly 
to his academic success and motivated him to help others in the same 
way. He thoroughly enjoys meeting with students and learning about their 
successes as well as helping them find ways to overcome their obstacles. 

DISTINGUISHING TRAITS
Dixie State University provides anyone and everyone the opportunity 

to achieve their goals and build a brighter future for themselves and their 
families by earning an education. At the same time, Dixie offers relevant 
coursework in top academic fields taught by industry experts. 

At Dixie State University, students earn a top-notch education at the 
most affordable price in the state of Utah.

Dr. Richard B. Williams

ABOUT
My wife, Karen, and I have 6 kids; 5 girls and a boy.  My wife is the owner 

of Sweet Cakes by Karen. I’m an owner of Petro West. In my free time, I 
like to ride bicycles and put on a huge Christmas light display every year.

I grew up in Las Vegas and my wife grew up in Moab. After attending 
BYU, we decided we didn’t like the snow and moved to Southern Utah.

REASON WHY
What I do is challenging and different every day. I’m able to see some-

thing unique when I’m done. I’m able to maintain it, and it takes a lot of dif-
ferent types of knowledge - from construction to computers to networks. 

COMPANY
Petro West builds and maintains fuel systems for gas stations, airports, 

and military facilities. We also provide emergency backup fuel for data 
centers, federal buildings, and the LDS church.

We started Petro West Inc. about 20 years ago, and have six offices in 
the western US.

QUIRKY AND UNIQUE
There’s only about 300 companies like ours in the whole United States. 

What makes us different is 90 percent of them only do work in one or two 
states. We’re a licensed contractor/fuel installer in 19 Western states. That 
means we’re able to better service large customers who have gas stations 
in several states. We are also a single-source distributor. We can take a 
project from planning to completion/start-up. 

‘JUST BECAUSE’
“Partners in your success” is our slogan. Everything we do is to make 

sure our customers are successful at what they do. Sometimes we’re 
willing to give up profits to help our customers. Or, if a customer needs 
something we don’t provide, we’ll find somebody that does.

OBSTACLES
When the economy went down, we had to shrink or grow. We put our 

feet on the line and made the decision to grow. That decision has brought 
lots of opportunity for us. 

Another challenge is always finding good employees that meet our 
company values. Everybody wants a job. There’s lots of good people out 
there, but do they have values? 

FEARS
If I have a fear, I usually challenge it immediately, so it won’t be a fear 

anymore. I used to get scared of heights. Then I decided I was going to 
challenge that and force myself out. I went bungee jumping out of a hot 
air balloon to overcome it.

CIVIC ORGANIZATIONS
I’m on the advisory board for The School of Life Foundation and the 

national board of petroleum contractors. 

Roy Phillips

Petro West Inc.
44 N. 800 E.,  St. George, UT 84770
Phone: (435) 634-9557  |  Web: www.petrowestinc.com

http://petrowestinc.com/


Page 32 - Southern Utah Influencers - Corporate Allianceº of Southern Utah - Spring 2016

MEET THE INFLUENCERS

Valpak
168 North 100 East, St. George, UT 84770   
Phone: (435) 628-7743  |  Web: www.valpak.com

ABOUT
I’ve lived in Southern Utah for 21 years, been married for 5, and 

have one daughter. In my free time, I like to craft, be outdoors, and 
spend time with family. Besides being the general manager for  
Valpak, I own Southern Utah Airbrush Tans.

COMPANY
Valpak is the blue envelope in the mail. There’s still a great need for 

direct mail in Southern Utah, especially with our senior community. As the 
digital age has grown, we have too. We help our clients get customers in 
different ways. We offer SEO, SEM, graphic design, and full printing ser-
vices. We also build custom web-sites (not those boxy-templated ones.)

REASON WHY
I like getting to know other business owners, and being a part of the 

community. When I was hired, I was just looking for a part-time job to 
save money for my wedding. When the owner, Butch, passed away unex-
pectedly, his wife gave me the chance to step up and run it. I’ve loved it.

DISTINGUISHING TRAITS
We mail every month to 50,000 homes and have a really good brand, 

Cox Media, that backs us up. Everyone knows what the blue envelope is. 

QUIRKY AND UNIQUE
I’m eighth in a family of nine girls. I’ve had my tonsils and adenoids 

removed twice. Another thing unique about my family is my husband is 
a BLM Wildland Firefighter. He spends a lot of time away from home. I’m 
really proud of his work and grateful to the spouse support group.

OBSTACLES
I’ve been through some challenges the last couple years; having a fam-

ily and the owner passing away. I’ve had to ask myself if it’s what I want.  
At the end of the day, it’s the client relationships that keep me going. I 
can go to the grocery store and see multiple clients. I get to know them, 
their families, and we are a part of each other’s lives. I’m here making a 
difference, helping my clients grow their businesses.

CIVIC ORGANIZATIONS 
I’m club secretary and youth chair for Rotary. When Butch passed away, 

I went to a meeting to accept an honor for him. I never stopped going. 
I help with the high school students and future Rotarians, take them  
to leadership summits, and help plan/ follow through with different  
community projects.

Last year, we were able to raise $30,000. It went to the Washington 
County Search and Rescue & other local charities. Rotarians are a good 
bunch of people trying to make the community better.

Stephanie Johnson Wendi Prince Bulkley

ABOUT
I’m Wendi Bulkley. I have four kids, including 3-year-old twins. We’re 

into family activities, swimming, fishing, hunting, and camping. I also  
like to play volleyball and softball, as well as organize events, host par-
ties,  and go shopping. I get paid to play, and I love it. One day I’m 
running a corporate sports challenge, the next week I’m in charge of a 
dance recital, or we put on a large scale community event such as our 
summer bubble bash. 

COMPANY
I’m the Washington City Community Center Director. We utilize 

the Community Center from top to bottom and fill it with educa-
tional offerings for after school, with sports, leagues or any type of 
an event or tournament.  We work with our youth through a youth 
council or get them involved in service, leadership positions, or  
employ them with jobs.

We also network and create partnerships with businesses, whether 
through sponsorships, or services. Our sponsorships range from $50 to 
$5,000 and you can target different groups such as seniors, other busi-
nesses, etc. We utilize committees with citizens and business owners who 
help us develop programs. 

REASON WHY
I wanted a job where I wouldn’t be doing the same thing every single day 

and where I would get to meet a lot of people. This is the dream job for me. I 
get to create whatever I want.  And if it doesn’t turn out well, then we re-eval-
uate and switch it up for the following year. 

‘JUST BECAUSE’
I really like to surprise people with random treats, passes to the com-

munity center, or thank you baskets. It’s just little surprises once in a while 
for a client, business, members, or my staff. It  just makes their whole day. 

OBSTACLES
I just ran my first half marathon. I really wanted to get in shape so I 

started trying all the new classes such as boot camp, PowerX, and TRX. It 
was out of my comfort zone. I don’t like everyone seeing me work out, but 
I’ve got to get fit too. I’m slowly building a passion for trying new exercise 
classes and getting out of my comfort zone.

DISTINGUISHING TRAITS
We love hosting client appreciation nights for businesses or employee 

socials. We’re a great venue to host holiday Christmas parties or a sum-
mer employee social, because of the amenities we have. They can have 
a barbecue swim party, enjoy the rock climbing wall, sand volleyball, or 
float on the lazy river. We can pretty much customize any kind of party. So 
I feel like we’re the perfect venue. Our slogan is ‘Something For Everyone, 
All In One Place.’ 

Community Center Director
Washington City
350 N. Community Center Dr, Washington, UT 84780
Phone: (435) 656-6353  | Web: www.washingtoncity.org

http://www.valpak.com 
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Jumpstart Summit Cedar City & St. George

Jumpstart Memberships not only offers 
world-class training, but provide our 
members with the power and resources 
required to create and renew business 
relationships.

 From the monthly luncheons to the 
annual Summit, Jumpstart members enjoy 
learning about each other and growing 
their businesses.

 
Host: Brian Head Resort; Giant Steps Lodge 
Images: Corporate Alliance Members

Executive Pool Summit Retreat

Tailored for owners and executive-level 
decision makers. This is our most effective 
program for creating and maintaining exec-
utive level relationships. 

  Membership combines monthly devel-
opment sessions with semi annual Executive 
Summit retreats. Here members exit their 
fast-paced business lives and commit 2 days 
and 2 nights developing and accelerating 
new business relationships. 

Host: Montelago Village Resort, Lake Las Vegas 
Images: Annie Vandermyde Photography

Relationship 
Building at  
Corporate 

Alliance



Women’s Jumpstart 
Day Summit

Women’s Jumpstart Member-
ships provide a “women-only”  
environment where women  
business leaders meet to  
discuss their unique needs. 

Membership combines  
quarterly luncheons with the  
annual Women’s Summit. This  
is a full-day event where women  
can deepen their relationships  
in a fun environment. 

Host: The Ledges 
Images: Annie Vandermyde 
Photography

C4 Getaway
Bryce Canyon Retreat

C4 Membership is  
our most prestigious  
relationship building  
program. Through a variety 
of exclusive events, the C4 
Program gives C-level  
leaders access to the most 
powerful tool in business; 
each other. This program 
includes bi-monthly  
luncheons and an annual  
C4 Get-a-way retreat. 

With options to attend  
many other Escape trip  
retreats throughout the  
year, a C4 membership is  
designed to facilitate high- 
level connections between  
top business leaders. 

These connections are 
formed while enjoying superb  
accommodations, fine dining, 
and world-class activities.

Host: Ruby’s Inn; Bryce Canyon
Images: Corporate Alliance Members
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2015 CARMA Awards

The prestigious CARMA Award (Corporate 
Alliance Relationship Mastery Award) is given 
to an individual who exemplifies the Learn, 
Serve, Grow motto of Corporate Alliance.  
This ‘member’s choice’ award is especially 
meaningful to the recipient because he or  
she is selected by other members here in 
Southern Utah.

Members look forward all year long to  
the awards luncheon, which is held in  
December every year.  It’s also a great  
introduction to Corporate Alliance for  
those considering joining. 

2015 CARMA WINNER:
Ryon Bowler; Info West

2015 CARMA NOMINEES:
Adam Rue; St. George Design
Gaydon Leavitt; Innovation Simple
Jennifer Neal; Merrill Lynch
Joe Layton; Symtec
Matt Heaton; Tonaqunt Data Center 
Orion Parker; Legal Shield 
Wendi Bulkley; Washington City 
Community Center
Wes Winsor; Wes Winsor Law

Special Thank You:
Host: The Hilton Garden Inn
Images: Annie Vandermyde Photography

“I made it my goal  
to try and get to  
know everybody  
this past year,...”

-Ryon Bowler

 Spring 2016 - Corporate Allianceº of Southern Utah - Southern Utah Influencers - Page 37

The CARMA Awards
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To change you will need these three things: 
a secluded space, 30 minutes, and a pen. 

by Jeffrey T. Sherman

Going forward this winter and into the year 2016 each of us can direct our life, transforming it where necessary, 

into the path we choose. 

Earlier this summer I ventured off into unknown territory and got lost while mountain biking in the heat of the day 

west of Bear Claw Poppy. Four hours later, out of water, and out of energy, I gratefully found a familiar trail. I relied 

on basic geographic terrain and vantage points to figure it out. I slowed down, took time to think and pray, and made 

insightful adjustments to my route. 

I recognize the need to change the way I now ride. I need to plan ahead, review the back trail system, and monitor 

my progress. Had I done so prior to my earlier ride, I would have greatly improved my enjoyment, safety, and success. 

Prepositioning business opportunities (creating them beforehand) is likewise a high priority when it comes to for-

tifying business and strengthening existing and new relationships. We can increase our enjoyment and create great 

success. Below are trusted suggestions for change that can vastly improve one’s results when taken seriously.

STEP ONE
Grab a piece of paper or a journal and a pen. Find a 

secluded space free from distraction or disturbance. Write 

the following question on a piece of paper: “What must I do 

to become a better person?” Immediately write down the 

thoughts that begin to form. Don’t fix them nor over think 

them. Don’t change them. Just write your thoughts.

STEP TWO
Write the following question on a piece of paper: “How 

do I become a better friend?” Again, write only what quickly 

comes to mind.

STEP THREE
Direct all attention to your immediate family and loved 

ones. Write the following question on a piece of paper: 

“What can I change to be a better part of my family?”

STEP FOUR
Be still for a moment. Reflect on what you have written 

in the above three steps. Now, write the following question: 

“How do I create balance in my life?” Be open to insight. Let 

the ideas flow. Do not restrict them in any way. 

Answers to these types of questions require open 

mindedness. Take caution. Answers to such questions 

are very easy to rationalize. Understand this simple 

truth: the solutions to our concerns and issues in life are 

all around us. We are enveloped by them. Listen instead 

of rationalizing your thoughts. You have written the very 

cues that will redirect your success going forward as you 

act upon them. Yes, prosperity will increase and rela-

SECLUDED 
SPACE

30 
MINUTES

AND
A PEN



Southern Utah Influencers 

Page 40 - Southern Utah Influencers - Corporate Allianceº of Southern Utah - Spring 2016

tionships become more meaningful. Additionally, your 

feelings of adequacy and fulfillment will heighten. You 

will see change. 

Additional ideas to grow your 
success:

1) Set time aside at the beginning of your workweek 

to identify the names of five individuals with whom you 

wish to become more acquainted. Always plan to create 

a win-win scenario. Learn how you might serve them as 

you bring your talents and abilities to the relationship. 

2) Discover others within your circle of influence 

that may have connections to the five individuals on 

your list. Let them know that you are seeking op-

portunities to meet these five people. Also, identify  

community and social circles where an opportunity to 

meet may be enhanced.

3) Become a connector of others. Look for ways that 

you can help people meet and grow their business rela-

tionships. Connecting others creates good will and fuels 

future connectivity and opportunity. 

Avoid Relationship Arrogance, a term coined by 

Corporate Alliance and taught at Relationship Boot- 

camp. “Relationship Arrogance is prioritizing one’s rela-

tionships based on a forecasted return on investment.” It 

limits opportunity for one’s self and others. It is based on 

scarcity mentality. Remember, we never know to where 

our connections will lead. 

4) Southern Utah Influencers and LinkedIn are great 

tools to use in searching out other likeminded business 

professionals. Within these tools, you can easily isolate 

the profiles of those who may best assist you in creating 

business relationship opportunities. People you already 

know can often readily introduce you to those you seek 

to meet. 

It is imperative that you use social networking tools 

as they were designed. So doing will also grow your so-

cial relationships through quality interaction and service. 

Quality relations will always surpass quantity in social 

applications. Seek authentically your lasting business re-

lations and build them just because. Corporate Alliance 

teaches it’s members that “Just Because” is the posses-

sion of authentic motives. 

Going forward, you can direct your life, transforming 

it where necessary, into the path you choose. To change 

you will need these three things: a secluded space, 30 

minutes, and a pen.

Become a 
connector 
of others

Jeffrey T. Sherman of ShermanSpeaks, LLC is a motivational speaker and 
executive coach. He is the developer of ™CORE Theory –The Quadrants of  
Accountability, and regular columnist in many southern Utah publications, 
The Daily Herald in northern Utah, and has been featured nationally in 
Forbes. Learn more at www.shermanspeaks.com
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What makes you smile?
At Plumb Dental, we help you boost your 
confidence to smile more. Our friendly staff 
members are trained to make you feel right at 
home and will help take care of you and your 
dental needs. We offer all the services you 
would expect at a dental office, plus we have 
the ability to do same-day-crown restorations 
with our high-tech equipment.
Call us or visit our website to find out more, 
and start sharing your smile more today!

435-673-9606 • plumbdental.com

#ShareYourSmile • #PlumbDental
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“I don’t recognize you anymore.  

You aren’t the Annie I remember. 

We’ve got to find a way to  

get ‘Annie’ back.”

Those were the words that my  

oldest brother, Adam, said to me as 

he handed me $500 and challenged 

me to find myself with it.  

He felt strongly that I would find  

myself through serving others, 

as it was something I always had 

enjoyed doing in the past. 

The money sat in a crumpled brown paper bag in my 

closet for a year. I would get it out and organize it, 

flip through it, stare at it...all while trying to figure out a way I 

could make a difference with just $500. 

During that year my life had drastically changed. 

I found myself living in my brother’s basement feel-

ing hopeless, broken, and scared. My marriage of 9 

years, a marriage that turned toxic fast, had just end-

ed and I was responsible for raising my 3 crazy beautiful  

kids alone.  

“Service? I am supposed to find myself through  

service?” I thought. I didn’t want to cook a meal for some-

one. I certainly couldn’t babysit. I felt I had nothing to offer. I 

honestly didn’t know how to find “Annie”.

That all changed when Brandon, another one of my 6 

brothers, reminded me about a photo shoot I had done for 

myself in the midst of my pain. I was turning 30 and didn’t 

want it to pass by uncelebrated because of the other circum-

stances occurring in my life. So? I made an appointment with 

a personal shopper, my favorite hair and makeup artist, and 

rounded up 2 of my photographer friends and did a shoot 

for just me. That is how I celebrated.  

#Fly 

(pronounced Hashtag Fly) 

was born.

Annie Vandermyde

Photo by: Annie Vandermyde
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I had no idea then that shoot would change my life. When I looked at those pictures for the first time I remember feeling 

like I was looking at a stranger. A stranger who was stunning. She was beautiful, strong, happy, confident and completely 

capable. It was at that point that I started to see myself differently. I had been fed negative beliefs about myself for so long I 

had forgotten that I had value. 

That was it! I knew I could do this for other women who have suffered in the way that I had. They had to know their value. 

They had to see their beauty inside and out. I am a hairstylist, a photographer, a personal shopper...I was capable of offering 

this whole experience to others! My heart raced as I called the Erin Kimball Foundation, a foundation who assists homeless 

survivors of domestic violence and abuse. They loved the idea of #Fly and connected me with the very first woman to go 

through this experience with me. 

Once the $500 was gone my family encouraged (actually pushed) me to continue doing this. #Fly (pronounced Hashtag Fly) 

was born.

We work with women who have fallen victim to domestic violence and/or sexual abuse. We create a lasting image of them 

happy, strong, beautiful, and confident so that they can look towards that during their healing process. 

The statistics are frightening. 1 in 4 girls are sexually abused before the age of 18 (http://youniquefoundation.org/wp-con-
tent/uploads/2015/09/Younique-Foundation-Infographic.png). Domestic violence is the leading cause of injury to women; 

more than car accidents, muggings, and rapes combined. Every 9 seconds a woman is assaulted or beaten in the United 

States (http://domesticviolencestatistics.org/).

Unfortunately even when they flee their abuser the abuse does not stop. Women are left feeling used, like they have lost 

their value, like they are unworthy of love. The negative self-talk takes over and it is hard to break out of that cycle. Our hope 

is to interrupt those negative thoughts just long enough for them to change the way they view and think of themselves. Thus, 

allowing them to love themselves, and to be loved in the way that we know they deserve. 

We are in the process of getting our 501(c)3 and have big dreams of where this is going to go. We are forever thankful to the 

people who have supported us through this whole process by donating their time, talents, and even pulled out their check-

book on the spot to donate to this cause. 

If this story has touched your heart and you would like to donate to #Fly and help further our organization to reach more 

women please feel free to contact me, “Annie” at annie@hashtagfly.org.

 

#Fly (pronounced Hashtag Fly) was born.

mailto:annie@hashtagfly.org
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Three generations ago, my 
great grandmother had an inge-
nious dugout greenhouse built on 
the side of her Northern Utah home 
where she tended to and prop-
agated exotic flower collections 
that would grace their small farm-
house and benefit her neighbors 
and friends.  Eventually she and 
her good husband turned this into 
a cottage industry named Roy Flo-
ral. She would collect her own seed 
stock and mother plants. They de-
veloped acres of Pansies, Strawber-
ries, Iris, Dahlias, and a wonderful 
array of beautiful bedding plants, 
vegetable starts, pond plants, and 
bulbs that customers would come 
from miles around to dig up bare-

root, carefully wrap in newspaper, 
and bring home to transplant into 
their own gardens.

Years later her son and his 
bride, my maternal grandparents, 
began a greenhouse and floral 
business in the little town just over 
called Gibby Floral. They expand-
ed into a full-fledged floral shop 
and growing operation. There they 
raised thousands upon thousands 
of plants, furnished weddings and 
tables and sweethearts with unique 
flower arrangements, and grew a 
large family amongst the fields, 
flowers, and cherry orchards.  When 
I was a small child my own parents 
moved to Southern Utah where my 

father and grandfather built large 
production greenhouses and my 
dad began farming.  As a result the 
cycles of sowing and reaping, the 
changing of seasons, and the need 
to work together to bring forth a 
desired harvest seems encoded in 
my genetics. Some of my earliest 
memories are of family and em-
ployees coming together to work 
all night to prepare arrangements 
for mother’s day. Singing together 
while the adults were transplanting 
seedlings and the kids were pulling 
weeds under the benches. And es-
pecially watching the magic of min-
iscule innocuous looking seeds turn 
miraculously into flowers, shrubs, 
and trees. 

Learn, 
Serve, Grow…

      by Nicole Hancock
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While all plants on the earth 
grow somewhere in their native zone 
without much attention to their care, 
in order to cultivate and grow a gar-
den, especially in what can be the 
inhospitable climate of our South-
ern Utah desert, it takes a level of 
knowledge and understanding. To 
really get the results you want, you 
have to actively create the right con-
ditions. You have to calibrate the 
soil correctly, you have to know the 
ideal time for planting, you have to 
fertilize and keep pests at bay. You 
have to pay attention to the little 
things and catch small problems be-
fore they become large ones. If the 
right conditions are met, the reward 
is predictable; it is the natural conse-
quence of all the effort and knowl-
edge put forth. 

Perhaps this background is why 
the foundational pieces of the Cor-
porate Alliance culture made perfect 
sense to me from the very begin-
ning. The concept of “Learn, Serve, 
Grow,” is simple, it is powerful, and 
even better, it is predictable. Cor-
porate Alliance is in the business of 
creating opportunity for real human 
connection, lasting friendships, and 
a genuine platform to help business-
es succeed.

Learn:  In order to assist any 
plant in growing to its full potential 
one must have an understanding of 
its individual requirements. People 
are like that too. Having the chance 
to learn about the people behind 
the businesses and services offered 
in the community is a powerful ad-

vantage. Forming relationships and 
creating allies can have amazing and 
unforeseen rewards.

Serve: Obtaining the under-
standing of what a plant needs to 
thrive is not enough; this knowledge 
must be put into practice. It must be 
nurtured and given the proper care 
and attention. One must do things 
for the plant that is cannot do for it-
self. So too are our human relation-
ships. It is widely acknowledged that 
serving others, or serving a cause 
greater than our own individual 
needs creates happiness and satis-
faction in one’s life and stability in 
society as a whole. 

Grow:  In a garden, when 
the right conditions are created and 
satisfied bountiful harvests are the 
result. One cannot fake the process 
and get the same outcome; there 
are no shortcuts. If we wish to enrich 
our lives and our businesses with 
foreseeable results; if we want solid 
reputations and strong community 
ties it takes time and attention, but 
the harvest can be exponential. 

Let me share my own story. I’ve 
operated a family plant business 
with my brothers for a number of 
years in Southern Utah, but as fate 
would have it, I was introduced to 
Corporate Alliance just two years 
ago. I headed a group in the early 
stages of forming a new non-profit 
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entity. A major boost to our initial 
efforts was the good will support 
of one of the finest law firms in 
the whole region. Snow, Jensen 
& Reece. This connection was 
made through a close personal 
friend who, unbeknownst to us 
at the time, asked a favor on our 
behalf, to just hear us out. The 
partners listened and understood 
our goals for the community and 
we struck a deal. They are Corpo-
rate Alliance Members and when  
I saw their name on the wall of  
The Hub, it lent credibility and 
made me take this organization 
seriously.

I read City of Influence, I met 
several times with Paul Hatch and 
Barb Jones, I attended a few events 
and I was hooked. It is commonly 
heard at CA events that every busi-
ness opportunity has its root in a 
relationship and this rang true to 
me. After all the wonderful law firm 
that had agreed to take us on did 
so largely because of my friend’s 
relationship with them, and his will-
ingness to write and ask for their 
support. I joined because I really 
liked what I saw at the Corporate 
Alliance events and how genuine 
everyone seemed in their desire to 
assist my fledgling organization. I 
soon met others who were anxious 
to get involved. I met people who 
have joined my advisory commit-
tees, who have helped organize 
and host fundraising events, those 
who have donated prizes, services, 
written letters to politicians, joined 
in community cleanup efforts, pro-
vided media exposure, attended 
rallies, and have been a continual 

source of meaningful encourage-
ment. This was just the beginning. 
The ripple effects of these and so 
many others who have touched 
our non-profit efforts just keeps 
getting better. There was no ex-
pectation of reciprocation from 
any of these good people; they 
were all contributing what they 
could just because.  

In attending the regular meet-
ings, and the retreats I now have 
friends, confidants, and a large cir-
cle of those I can call upon for ad-
vice. Can you imagine what a de-
light it becomes when I am able to 
help them in return?  If I can do a 
favor or make a recommendation 
for the services of my Corporate 
Alliance friends it makes my day! 
Even better I can vouch for their 
integrity, I can encourage my oth-
er friends and family to do busi-
ness with them in full confidence 
because I know them. I like them, 
and I trust them.

Now had I tried to go 
at this alone, tried to just 
go out and ask for this 
kind of support it would 
have been so much 
more difficult and time 
consuming. In many cas-
es I really didn’t know what I 
even needed. I sat around the ta-
bles at these events, I was vulner-
able enough to tell people what 
I was struggling with and with-
out even having to ask so many 
stepped up and offered to donate 
time, resources, influence, and 
their own connections to make 
magic happen. 

Great Grandma and Grandpa Gibby photographed on their family property with exotic 
orchid lapel flowers and bouquet grown in their greenhouse Circa 1930’s



Page 48 - Southern Utah Influencers - Corporate Allianceº of Southern Utah - Spring 2016

On a regular basis now I am 
privileged to sit and collaborate 
with a range of professionals who 
have nothing but my best interest 
in their minds. I participate in ac-
tivities and retreats where I get to 
know the unique talents and real 
nature of dynamic intriguing peo-
ple whom I have come to respect 
and admire. There is true camara-
derie that builds as we have come 
together over time.

I like to think that Corporate 
Alliance provides the fundamental 
elements that are needed for each 
person to find greater success.  
The structure and opportunities are  
much like having a rich balanced 
soil in the garden, able to lend 
the required nutrients for 
optimal plant growth. All 
of us are busy people 
in the throes 
of trying to 

balance work, family, civic obliga-
tions, and personal development, 
but that is part of why carving out 
the time to participate is so useful. 
We share many of the same strug-
gles, our broad base of experi-
ence and of finding solutions, or 
even of recognizing the mistakes 

of the past can save so much time 
and effort for someone else. 

Each of us have seeds of great-
ness within ourselves, and in the 
goals we set for the growth of our 
businesses. These seeds have a 
unique set of requirements and in 

order for their best development 
learning about these needs and how 
to best meet them becomes the 
obligation and the pleasure of the 
membership of Corporate Alliance. 
The process of getting to know one 
another, of working together helps 
all of us refine our ideas, it helps us 
gain clarity, inspiration, and a network 
of resources we could never pull off 
on our own to accomplish our aspira-
tions. It helps to spark new ideas and 
ways of thinking about our problems, 
and it gives us access to resources 

and relationships we would find  
nearly impossible to develop on 

our own.

There is great satis-
faction in participating 
in this cycle. Learning 
about one another, un-

derstanding the needs of 
the individual, serving one an-
other just because we can, and 

then watching the growth that takes 
place for everyone as a result. This is a 
harvest worth investing in.

 If the right conditions are met, the reward is 
predictable; it is the natural consequence of all 

the effort and knowledge put forth.

Nicole Hancock is the founder of Botanicals, Inc. which brings live tropical plants to homes and offices indoors and locally grown bedding plants and 
statement pieces to the courtyards and patios outdoors for their clients in Southern Utah. Over the past 13 years Botanicals has focused on the creation 
of indoor landscapes that provide beauty and nourishment to the soul with natural elements and singular pottery pieces and containers. You can view 
their portfolio and learn more about their philosophy and services at www.botanicalsdesign.com
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Restoring Families

(888) 91-REHAB

• Lifetime Care Contract

• Separate Programs for Women and Men

• Located in Utah’s Red Rock Country

WWW.THERAPIA.NET

ABOUT BEN
I’m the executive director, or head referee, and I’m part of the founding 

directors.  I’ve been in this field since 1987, when one of my brothers went 
to treatment for addiction. I participated in the family part of the program 
and loved what the counselors were doing and teaching. Working in this 
field has made me a better person. 

Therapia was an opportunity to take a strong spiritual approach to 
recovery that isn’t always found elsewhere. Our program encourages a 
higher level of spiritual exploration and connection, which in my opinion 
is really the key to recovery.

I’ve been married since 1987 and have 3 kids, and 4 grandkids. In my 
spare time, I like to travel with my family and see new things. We like 
beaches and eclectic experiences. I especially love to read history, and I 
collect intriguing books with a good solid message. I’m also very involved 
in my church.

Joni Dyches
I’m the financial director for 

Therapia. I review the program and 
their commitment with families, 
once admission is worked out, and 
make sure they understand their 
obligations and opportunities. I fell 
into working at a treatment center 
through another job I had. Even 
though I’m not an addict, I realized 
how much I needed the treatment 
process in my life. I started working 
a 12-step program. It improved the 
way I work with people, the way I 
parent, and my marriage. It’s made 
my relationships healthier through 
better boundaries and communica-

tion, by being okay with myself, and having the courage to be account-
able. Everyone could benefit from a good recovery program.

I have three kids, ages 14, 12, and 9. We like to travel and try new 
things. I like to experience God’s creations and maybe understand  
why he created it. Ben says I’m fearless because I’ll take my kids any-
where – like to a Broadway show – and do anything. I’m also involved 
in whatever my kids are involved with, such as scouts and Tuacahn.  
 
 
 

Ben Harris

Therapia
120 W 1470 South  St. George, Utah 84770   
Phone: (435) 652-4325  Web: www.therapia.net

Strength, serenity, and healing. We are helping people restore their lives one step at a time.

COMPANY
Therapia is an addiction healing center. We provide an environment 

where adults, both men and women, are housed and treated for 90 days. 
Those who are struggling with addiction to substances can come and find 
healing. We’re a for-profit program. We work with insurance companies 
and others to help people find financing.

We have some very nice amenities, a gym, weight room, pool, and 
yoga studio. We also have an “experiential” component where we use 
the beautiful surroundings of Southern Utah to gain insight, connect spir-
itually, and meditate. Zion Park and Snow Canyon State Park are a part 
of our campus; we have over a million beautiful acres we utilize as a part 
of our treatment process. There aren’t many places better to create a 
spiritual connection with a higher power. It’s kind of hard to argue the 
existence of a higher power when you’re sitting in the middle of this beau-
tiful country.

DISTINGUISHING TRAITS
Many programs treat men and women together. We treat them com-

pletely separately. This helps them focus and feel safe. It’s hard to allow 
yourself to be vulnerable in front of the opposite sex. We want them to let 
their guard down and concentrate on recovery.  

We also have a lifetime contract. If an individual completes our 
full 90-day program, as well as an approved 90-day aftercare outpa-
tient program, they have a lifetime contract with us. If they’re strug-
gling and think they might need to come back for a week or two, 
to get back on track, or if they’ve had a full-blown relapse, and fallen  
completely off the wagon and need to come back for the entire 90 days, 
they can do so for free.

OBSTACLES
Marketing a program that deals with an issue nobody really wants 

to talk about, and trying to create a safe place for people to say  
“I have a problem,” or “My loved-one has a problem.”  We’re trying to 
overcome that stigma so people will actually ask for help. Also, helping 
people find the financial resources necessary to get the help they need 
can be a tremendous challenge.

CIVIC ORGANIZATIONS
A big part of providing this service here is that this community needed it. 

We are big, huge St. George fans, and want to continue to be a deeper, more 
meaningful, and helpful part of this community. 

We want to be known as educators. We like to help people and their 
loved ones, who are struggling.  We have a great team of therapists and 
staff who are very passionate about what we do. 
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Bill Shaw

TDS
111 West 700 South St. George, UT 84770
Phone: (435) 879-5252  | Web: www.helloTDS.com

Commercial Sales Manager

Commercial Sales Representative
Dennis Kniper

COMPANY
TDS® is excited to offer south-

ern Utah the same superior  
value and world-class technology 
that customers have been provided 
across 38 states.  

We invite your business to  
Believe In Better™ and experi-
ence what customers have come 
to trust from TDS.  Our local  
service technicians in St. George 
and Cedar City continually work 
to provide area businesses  
with a reliable network and higher 
data speeds. We put better into 
action.    

SERVICES OFFERED
You can count on TDS to provide local customer service, a customized 

solution designed to fit your business, and a dedicated consultant who 
understands your needs.

Take advantage of reliable business services and exceptional  
customer service from TDS, and you’ll Believe In Better™ too.   

• High-Speed Internet up to 100Mbps 

• Business Phone Service 

• Digital Video Service

HISTORY
As the nation’s seventh-largest communications company, backed by 

46 years of experience, we deliver reliable and affordable technology to 
homes and businesses.

TDS earns the trust and confidence of its customers by acknowledging 
that there is always more work to be done and by continually investing in 
new infrastructure, our employees, and the communities we serve.

DISTINGUISHING TRAITS
When running a business, we understand the importance of having 

fast, affordable and dependable communications technology—it can im-
prove your bottom line by increasing efficiency and productivity.

We don’t take a one-size-fits-all approach when it comes to providing 
local businesses with the tools they need to succeed and grow. At TDS, 
we know that successful businesses are built on trusted relationships. We 
work with our customers, face to face, and get to know the needs of their 
businesses.

CUSTOMIZED APPROACH
At TDS, we believe our business and residential customers shouldn’t 

have to choose between superior technology and superior service.  You 
expect both, and you deserve both.

We invite St. George-area businesses to Believe In Better™ and ex-
perience our commitment to provide industry-leading Internet, phone 
and video services. Contact TDS and find out how we create customized, 
cost-effective business solutions.

“We work with our 
customers, face to face, 

and get to know the needs of 
their businesses.”

High-Speed Internet up to 100Mbps 

Business Phone Service 

Digital Video Service
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ABOUT
I grew up in Provo, Utah.  My wife, Melissa, and I lived in Irvine, Cali-

fornia before moving to St. George in 2004.  We are the parents of four 
children with one more on the way.  I thoroughly enjoy spending time with 
my wife and kids. I also enjoy playing tennis, golf, and other sports. Other 
things I like to do include going for a ride on my mountain bike, following 
college football, and reading or listening to a good book. 

I attended Brigham Young University and graduated with a Master’s  
Degree in Accounting. Recently I have passed the Certified Public  
Accountant exam in pursuit of my Certified Public Accountant certification.  

COMPANY
The Ledges Golf Club opened to the public in 2006 and has 18 in-

credible holes of golf.  In addition to golf, The Ledges Golf Club is home 
to The Fish Rock Grille, a full service restaurant located inside the finely  
appointed clubhouse. The Fish Rock Grille is open to the public and 
serves lunch Monday’s through Saturday’s and dinner Wednesday’s 
through Saturday’s.

The Fish Rock Grille has a large dining room and patio that can ac-
commodate just about any size of event whether it is a golf tournament, 
a wedding, a banquet, or even a concert.  The Fish Rock Grille also has a 
Players Lounge off of the Golf Shop with large HD TV’s, creating a great 
environment to relax in before or after golfing.  We are also pleased to 
now be able to offer Vacation Rentals at The Ledges which we manage 
onsite.  

DISTINGUISHING TRAITS 
The location of The Ledges Golf Club is incredible. The views overlook-

ing Snow Canyon State Park are very unique and beautiful.  All golf holes 
have scenic views but particularly the views from holes 11, 12, 14 and 15, 
which overlook Snow Canyon Sate Park, are especially noteworthy. The 
golf course is in excellent condition. There are new golf carts with the lat-
est GPS system installed in each cart to enhance the golfer’s experience.   

The food at the Fish Rock Grille is excellent and includes a wide 
variety of lunch and dinner items including a Mesquite Grilled  
Salmon Salad, a Poached Pear and Pecan Salad, Filet Medallions, Mush-
room Ravioli, Fish & Chips, and Salmon Fish Tacos. There is a wide variety 
of wine, liquor, and drinks available as well.   

Our people at The Ledges Golf Club are great. One of my favorite 
things is hearing compliments from guests about our great people.    

REASON WHY
I was working at my desk in 2004 at the accounting firm KPMG in Costa 

Mesa, California when I got a call from a good friend to see if I might 
consider coming to St. George to do the accounting for the new master 
planned community The Ledges of St. George.  After some hesitation 
my wife and I decided to make the trip here to St. George to see The 
Ledges property. At that time the golf course was just beginning to be 
shaped and the roads were beginning to be built.  While on The Ledges 
property we were driven to the west side of The Ledges to look at the 
views out over Snow Canyon State Park and I was completely amazed.  
Standing there taking in the incredible views of the tall white cliffs to the 
east and beautiful red and white Snow Canyon State Park to the west, I 
realized what an unbelievable place The Ledges of St. George was. I also 
realized what a great opportunity it would be to get to be a part of the  
development of the community.

At that time I had thought a lot about what I wanted to do with my ca-
reer and I realized that if I could do something that brought happiness to 
other people that would make me happy. After being at The Ledges that 
day I thought what better way to make people happy than to help pro-
vide beautiful homes for people to live in as well as a beautiful place for 
people to relax, play golf, eat great food, hold banquets and weddings, 
and go to on vacations.  I have been very grateful for the opportunity to 
be a part of The Ledges.

SOMETHING FUN 
The Fish Rock Grille is named for a large red rock formation in the white 

cliffs to the east of The Ledges – which is in the shape of a large fish.  
The GPS systems on the golf carts, in addition to telling you how far 

you are from the hole, also keeps score and claps for you if you are fortu-
nate enough to score a birdie.

CIVIC ORGANIZATIONS
I have had the opportunity to work with the Boy Scouts of America for 

several years and have thoroughly enjoyed seeing the young men grow 
and progress in their knowledge and abilities.  I have also enjoyed seeing 
the State and National Parks in Utah as well as many other beautiful parts 
of Utah with the scouts.  In addition to the Boy Scouts of America, I have 
enjoyed being a part of the St. George chapter of the BYU Management 
Society.  
     

David Ord

The Ledges Golf Club
1585 Ledges Parkway, St. George, UT 84770   
Phone: (435) 634-4600  |  Web: www.ledges.com

The location of The Ledges Golf Club is incredible. The views overlooking  
Snow Canyon State Park are very unique and beautiful. 
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Katering Koncepts, Inc.
1495 S. Blackridge Dr. Suite A-210 St. George, UT 84770  
Phone: (435) 574-0059  |  Web: www.kateringkoncepts.com

ABOUT 
Doug Naetzel and Kelly Shannon have four children, ages 15, 11, 9, 

and 7. The two oldest help in the catering business and their 11-year old 
daughter, Madison is determined to take it over when she’s older. Kelly 
likes to cook and set up events. Doug likes people, food, and parties, so 
catering was a natural fit for both of them. 

Doug was originally in the construction business, and Kelly went to culi-
nary school. They used to throw huge Christmas parties at their house for 
100’s of friends, and had often talked about starting a catering company.  
When the economy changed, they started the business out of necessity, 
and it has thrived for the past 6 years. 

Their favorite thing to do is spend time with family and friends. Camp-
ing, boating, and dirt bike riding are what they love most.

COMPANY
Katering Koncepts, Inc. was started in 2009. They are a full-service 

catering and rental company. Everything you need for a party or event, 
including tables, chairs, linens, formal dishware and glassware etc. They 
always enjoy catering for special events. They’ve catered small events, 
for 2, such as a wedding proposal where they decorated the entire hotel 
suite, set everything out from appetizers to champagne to rose petals. 
They’ve also catered for over 2,000 people at the St. George Air Show. 
Their motto is “when it just has to be perfect.”

They regularly provide buffet-style breakfasts, lunches, and dinners for 
events around town ranging from 10 guests to over 700! Another special-
ty of Katering Koncepts is formal plated service in addition to gourmet 
lunch boxes that are perfect for corporate and business meetings.

DISTINGUISHING TRAITS
We give clients that extra special touch for everything. Customer ser-

vice is our number one distinction. We offer the best value for the money. 
People call catering companies and always ask about the price, especially 
when they’re calling for the first time but, like any other business, it’s the 
value of what you’re paying for. People don’t understand what they’re 
getting into most of the time when they call a caterer. The difference be-
tween us and most other places is we take care of everything. We try and 
think of every detail, every item that might be needed, or that could even 
be an option, and have those things available. Professionalism is another 
aspect of our business. Our clients don’t have to think about it when they 
call us. 

The amount of time and attention we give our clients also differenti-
ates us. From setting up their events, choosing their menus, and helping 
them decide what’s best for them, we take great care with every detail. 
When a party is over, it’s rare that we don’t leave without a hug from  

our clients. We build a relationship and become friends with everybody  
we do events for!

OBSTACLES
Being a husband and wife team, we’ve had to overcome many obsta-

cles.  We had to learn to play to each other’s strengths and weaknesses. 
We strive daily on staying out of each other’s way to be able to work more 
efficiently. 

Money has also been an obstacle. When we started this company, it 
was on a prayer and a shoestring! Now everything is paid for. We are 
essentially a debt-free company. 

QUIRKY AND UNIQUE
Doug talks to everyone. He never stops talking. We sing a song in our 

house, “There goes Dougie making friends” because he just likes to talk 
to everybody. That’s his job. He makes friends and gets our name known 
in the community.

Kelly is OCD. Everything has to be just perfect. Everything from how 
food is chopped in the kitchen, to how things are presented to clients. 
She can’t go to bed at night, until it’s just perfect.

CIVIC ORGANIZATIONS
Doug is active in The Dixie Sunshiners, present at all of the  

ribbon cuttings, open houses and parades, as the ambassa-
dors to all new businesses in St. George. Another organization we  
support is Switch Point, where we provide monthly meals.  
Corporate Alliance, BNI and The Board of The American Red Cross are 
other great companies we are involved with. Katering Koncepts also  
belongs to The St. George, Washington and Mesquite Chambers  
of Commerce.

Doug Naetzel and Kelly Shannon

We give clients that extra  
special touch for everything. 

Our motto is  
‘when it just has to be perfect.’
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Jared DuPree, PhD, MBA

ABOUT 
I’ve been married for about 17 years, have 4 kids, and we’ve lived in 

7 different states and two countries during that time. We moved to St. 
George 3 years ago because were looking to get closer to our families 
and have a better environment for our kids. We also wanted to be in a 
location where we could enjoy the outdoors, hiking, and mountain biking. 
Southern Utah brings great warm weather as well – something we have 
gotten used to over the years. 

I started with a Master’s Degree and worked as a family therapist for 
almost 15 years. Along the way, I got my International MBA from the Uni-
versity of South Carolina and a PhD in Human Ecology from Kansas State 
University. Human Ecology is the study of how humans interact with the 
different layers of society (e.g., individuals, families, groups, organizations, 
communities, government, culture, history and media). I have focused 
more how each of these layers impact healthcare, wellness, and innova-
tion. I enjoy studying how individuals, families, organizations, healthcare 
systems and economic systems impact how we live healthy and well. 

Clinically, I have applied my family therapy skills to family  
businesses, healthcare settings and medical settings. I am trained as a 
medical family therapist and help clinics and wellness centers improve 
their ability to be patient-centered and engage in collaborative health-
care. I also help people address their wellness through an approach we 
call WholeFIT (www.wholefitwellness.com). Our book “WholeFIT: Well-
ness for Life” explains how we use this philosophy to address chronic 
illness, life balance, relationship issues, stress management, health con-
cerns and overall life enjoyment (Release Date of December 8, 2015). Our 
belief is that all areas of our lives are connected and that to truly be well 
we have to address all of these areas (i.e., fitness, nutrition, relationships, 
spirituality, life balance, etc.). 

All of my businesses relate to health and wellness and focus on  
helping people increase their life enjoyment. Some of those  
other businesses include Bay Area Health & Wellness (Houston, TX) 
and H&W Marketing which helps doctors and clinics have a voice 
in their communities as they share what they can offer through  
different media channels. I also am the founder of the Center  
for Couples & Families (www.couples-families.com) which provides  
individual, couple and family therapy services in 12 locations throughout 
the United States. We focus on helping people develop, heal and main-
tain good relationships while addressing areas like depression, anxiety, 
ADHD, marital distress, infidelity, addictions and life balance concerns. 

I choose businesses that help the community and the econo-
my. When we look at business opportunities, we ask two questions:  
1) Is this going to help our economy, create jobs, and support local busi-
ness;  2) Is this going to help people live a better life.  If the answer is 

”yes” to those two questions, then we consider it. If one of them is no, 
then we stop exploring it.

COMPANY
St. George Health & Wellness was started as a way to give a voice 

to local providers and resources. It also invites individuals to live well in 
many areas of their life. Our perspective is that many elements impact 
wellness.  It’s not just about disease. It’s about how we treat our bod-
ies, whether that’s fitness or nutrition. It’s how we interact with others, 
whether that’s with our families, or with our neighbors, or our community. 
It’s how we structure our culture and resources here, including provid-
ers and hospitals. It’s having the mindset that people want to live well. 
We also have the Southern Utah Health & Wellness Directory that is both 
in print and online form (www.stghealth.com) which provides a local re-
source to find doctors and providers. Our hope is by providing the com-
munity with more information and resources, we can all make informed 
decisions on how to live a well life. 

OBSTACLES
Learning to say “yes” to the right opportunities, and say “no” to the 

wrong things, by setting certain boundaries. To use our time wisely, and 
not get spread too thin. And to be able to stay true to our values and 
remember the core of what we do. 

SOMETHING FUN
I have the most fun getting touched by the stories we bring to the pub-

lic’s eye. We have great people here, from providers, to people overcom-
ing obstacles. It’s great to see people get the recognition and awareness 
they deserve. A lot of them are humble, not wanting to toot their horns, 
but their stories inspire others. We also have great people that work with 
us – we respect each other and care for one another and we laugh a lot. 

QUIRKY AND UNIQUE
I used to be into swing dancing.  My wife and I competed and spent 

a big portion of our life dancing around the country, and even in other 
countries. My wife’s a professional dancer. She was impressed that a guy 
could teach her something back in the day.

FREE TIME 
I like waterfalls, lakes and rivers. If I can find a place that has water in 

nature, I like to sit and ‘be there.’ Oftentimes, I’ll be there with my family. 
I also travel a lot internationally. I try to get off the beaten path for 2 or 3 
weeks at a time. I get out and meet people and live in their culture. 

St. George Health & Wellness Magazine
321 N. Mall Drive VW101, St. George, UT 84790    
Phone: (435) 319-0273  |  Web: www.saintgeorgewellness.com

http://www.wholefitwellness.com
http://www.couples-families.com
http://www.stghealth.com
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HS Sports Insider
3134 S. 840 E. #308, St. George, UT 84790 
Phone: (435) 767-9647  |   Web: www.hssportsinsider.com

ABOUT
I believe every individual has the ability to create value for each per-

son within his or her circle of influence. This value creation is something 
that I seek to achieve with my family, friends, clients as well as those I 
come in contact with as a way to assist them in meeting their goals. 

Originally from Southern California, my wife Laura and I moved to 
Southern Utah just over 17 years ago. We have 3 incredible children – 1 
girl and 2 boys. Who our children have become is in no small part due 
to my wife. Her drive, determination and willingness to sacrifice all that 
she can and has to raise our children to be good, honest and productive 
members of the community is my most powerful influence. My family is 
a significant part of my life and why I do what I do.

YOUR WHY
I see who my children are becoming and it drives me to reach higher 

to become even better myself.  I want to be worthy of them an all areas 
of my life. The fact that they are counting on me, as their father, to be 
successful, in life above all else, is both humbling and empowering. For 
me, this makes all the difference. I’ve always held the innate desire to 
grow, expand and create on a personal level. In watching my children 
grow themselves, my desire to progress greatly increases. Throughout 
my life these feelings have led me to develop a passion to assist others 
in discovering and reaching their highest potential as well. 

COMPANY
Our mission here at HS Sports Insider is to highlight and celebrate local 

student athletes, on a local level throughout Region 9, for both their athlet-
ic and academic achievements. By doing so, members of the community 
become more aware of the incredibly talented student athletes that are 
living within their own community as neighbors and friends.

OBSTACLES
Several years ago I began to see that I would be hitting a wall in my own 
personal growth and noticed there were challenges that would come 
my way. It was in that realization that I felt the desire to turn, more de-
liberately, to mentors and personal coaches for clarity and direction. 
It was during this time that I sought to discover how these perceived 
obstacles might reveal themselves and keep me from accomplishing 
my purpose. Once I identified what those obstacles could be, I carefully 
crafted my reactions, responses and solutions to them.  I found over the 
course of those years that the obstacles I thought I would be encounter-

ing never truly manifested. Not because I was incorrect in anticipating 
them, but rather due to the fact that I spent my time focusing on the 
solutions I had created. Now I hold firmly to the belief that if you focus 
on solutions you never truly encounter obstacles. Your world becomes 
results driven, not obstacle laden. You find the opportunity in the ob-
stacle and not the other way around.

MEMORABLE EXPERIENCE
Our lives are often filled with moments that lead to course correc-

tions, those moments where everything changes. One such moment 
happened for me almost ten years ago and I didn’t even realize it at 
the time. I found myself one afternoon looking through a number of 
YouTube channels and came across one feed for ‘thehiphoppreacher’. 
Having grown up listening to hip-hop I was intrigued by the description. 
One link led to another then finally to one that struck me the most. Is 
was in that moment that I said to myself I would one day meet and sit 
down with the speaker. Not knowing exactly when or how I went about 
my day.

Fast-forward years later, living Idaho Falls, ID and at the time, I was 
working as a Vice President of Marketing and Brand Identity for a com-
pany that generated over 100 million a year in revenue. Feeling some-
what unfulfilled I took on a significant amount of added responsibility. 
In looking for a speaker for an event I was organizing I came across the 
story of a homeless runaway and high school dropout. He would sleep 
in abandoned buildings and would eat out of garbage cans just to sur-
vive while living in Detroit, MI. When offered an opportunity to turn 
things around and change his future forever, he took it. While on his 
new path he obtained his GED, then college degree, his Masters, and 
was perusing his PhD. He eventually became a motivational speaker for 
collegiate professional NFL, NBA, NHL, and MLB athletes and teams. 
I had to reach this man and book him for our next event.  Eric Thomas, 
our speaker, was The Hip Hop Preacher. 

I reflect often on what he, now Dr. Thomas, personally taught me 
about my own power of belief and declaration. Additionally during sub-
sequent conversations together he shared with me something that I 
had always known yet for some reason struggled to manifest. Namely, 
that greatness does not just happen but is something to be achieved 
through hard work. Sometimes it takes literal blood, sweat and tears. 
It’s about the level of our consistent effort that determines what we 
achieve in life. Much has happened since then, but this experience has 
always stood out for me.

Joe Olivas

Our mission here at HS Sports Insider is to highlight and celebrate local student athletes...
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Robert J. Debry
134 E 200 N #302, St. George, UT 84770  
Phone: (435) 656-0198  |  Cell: (801) 706-0281  |  Web: www.robertdebry.com

ABOUT  
For over 20 years, I practiced law in Salt Lake City. I moved to St. 

George about six years ago. I enjoy pickleball, tennis, biking, hiking, and 
just about any outdoor activity. The great outdoors is one of the things 
that made me want to be in Southern Utah. I live in Washington Fields and 
have 4 children, ranging in age from 28 years old to 6 months old.

I received a Bachelor’s Degree from Westminster College in Business 
Finance and my Law Degree from the University of Utah College of Law.

REASON WHY
I chose to be an attorney believing I wanted to practice criminal law. 

I wanted to be in the courtroom. I wanted to be a trial lawyer.  During 
law school, I worked for a criminal defense firm. I dealt with a lot of high 
profile murder cases. I wrote briefs for the US Supreme Court on some of 
the criminal issues. I realized I just didn’t like dealing with those matters.

When you graduate from law school, you can practice any area of the 
law that you want. I started working for a firm that was doing civil liti-
gation, mostly representing insurance companies. I became very active 
in that area of law. I was the Utah Chair for the Association of Defense 
Trial Attorneys, a nationwide organization. I was active in the Defense Re-
search Institute. I was an insurance lobbyist, so I dealt with insurance and 
personal injury issues frequently.

I decided to get out of that, because I saw how poorly insurance com-
panies treated people, including their attorneys. It was really difficult to 
see how insurance companies worked and dealt with people. If I won a 
case for an insurance company it did not change their way of doing busi-
ness one bit. 

I switched to the plaintiff’s side, and moved to St. George all at the 
same time. I absolutely love that I get to represent injured people. I love 
being able to help people. It really makes a difference to me.

COMPANY
I do only personal injury work; representing insured people against in-

surance companies. I’ve seen both sides of these cases. I’ve seen it from 
the legislative level as well. What I do makes a difference to people.  

I’m very active in the American Association for Justice, which is 
the national plaintiffs group. I’m on the board of directors for the  
Utah Association for Justice. I’m also a member of the Arizona Associa-
tion for Justice.  I’m heavily involved in the legislature, trying to better the 
laws for people who are injured. 

DISTINGUISHING TRAITS
What distinguishes me is my level of experience, and the ability to see 

things from both sides. I am an expert in Personal Injury Law. It has been 
my focus for over 20 years. I won’t do your will, your criminal case, or your 
divorce. However, if you are in need of assistance in a personal injury mat-
ter, then I am the person to look to for help. 

SOMETHING FUN
What I find really exciting about what I do is seeing people get com-

pensated for what they have lost. It’s exciting to make a difference in peo-
ple’s lives. Finding creative ways to help people is huge for me.

A MEMORABLE VACATION
I had an opportunity to go to Cuba in May of 2014. We were on an ed-

ucational tour about the economic system. We met with business owners, 
attorneys, and different people. The extreme differences in cultures made 
it very memorable.

CIVIC ORGANIZATIONS
I just recently joined The Exchange Club here in St. George.

Kevin Swenson

“What distinguishes 
me is my level of 

experience, and the ability 
to see things from both sides. 

I am an expert in 
Personal Injury Law.”
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Tuacahn Center for the Arts
1100 Tuacahn Dr., Ivins, UT 84738
Phone: (435) 652-3300  |  Web: www.tuacahn.org

Kevin Smith

ABOUT
I’m married with four children and have lived in St. George for almost 

20 years. I enjoy the arts and watching/playing sports. My favorite teams 
are the Utah Jazz, BYU, and the Denver Broncos.

COMPANY
At Tuacahn, we know we’re doing well when the entertainment 

and education that we’re providing matches the majesty of the can-
yon. We produce three Broadway shows each year in our outdoor 
amphitheater, which seats almost 2,000 people. We also have sea-
sonal events such as a spring and fall Concerts Series, Saturday 
Market, Thriller, and Christmas In The Canyon with Live Nativity.  
Tuacahn is also home to Utah’s first charter school, which is a performing 
arts high school with just under 400 students.

REASON WHY
Tuacahn is located in a beautiful canyon, making it a great place to 

come to every day.  I started in 1988 helping with marketing. I then over-
saw the expansions from putting on the same play each year to producing 
different Broadway shows every year. I became CEO in 1999 and have 
been either CEO or COO since then. 

Tuacahn is a creative place. It can change and uplift people through 
entertainment and education.  I get to see families enjoy themselves. 
Typically, families are looking for a memorable experience. They come 
to Tuacahn and see a great show, and when they walk out of the theatre 
they’re talking about all their experiences and how much they enjoyed 
it. They’re having this family time together and we’ve helped create that 
for them. It’s a great opportunity. It’s the kind of work where you feel like 
you’re making a difference.

DISTINGUISHING TRAITS
Our seasonal and year-round staff is tremendous. They make sure 

Tuacahn is something the community can be proud of. An example is 
one time we had a little girl with a chronic illness. She wanted to meet 
the Little Mermaid. She took a backstage tour, but for some reason Ariel 
wasn’t available. The little girl was sitting on the front row and at the end 
of the production, while the cast was doing their bows, the Little Mer-
maid reached across and specifically sought out this little girl to shake 
her hand.  We have dozens of stories like this where people have been 
uplifted and changed because of something that happened at Tuacahn.

OBSTACLES
Over the years, we’ve had to rely on sales to cover 95 percent of  

our costs. It’s been a challenge to grow and stay on top of things while 
operating on a very lean budget.  We are so appreciative of the support 
from the people of Washington County for participating in the county 
RAP tax.  Over 265,000 people visit Tuacahn each year.  More than 70% of 
them come from outside Washington County. The estimated economic 
impact is about $75 million. We offer three different Broadway shows so 
most visitors stay in a hotel for several nights. They eat at restaurants, and 
spend money at the retail stores.  We’re a great economic engine and 
we’re grateful that the public sees that and is helping us continue to be 
that economic driver going into the future.

Another obstacle we had was when we started the charter school. We 
were one of eight original schools that were granted charter status in 
1999. We were the first to open. At that time, charter schools were a new 
thing. It was an obstacle to open because the public schools viewed us as 
competition. Now it’s better, but at the time it was a challenge.

QUIRKY AND UNIQUE
I lived in Saudi Arabia for four years as a kid (and rode a camel to 

school, uphill both ways:). It gave me a great appreciation for the rights 
and opportunities we have in the United States.

“At Tuacahn, we know 
we’re doing well when 
the entertainment and  
education that we’re  

providing matches the  
majesty of the canyon.”
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Fusion Specialty Pharmacy
1100 North Canyon View, Suite C, Santa Clara, UT 84765   
Phone: (435) 703-9680  |  Web: www.fusionspecialtypharmacy.com  | www.fusionscargel.com  

ABOUT
I was born in St. George Utah and spent most of my formative years 

in Idaho and Oregon. I earned my Bachelor’s degree from BYU in mo-
lecular biology with a minor in chemistry in 1995. I earned my Doctorate 
of Pharmacy degree from the U of U with an emphasis in compounding 
medication in 2000. I returned to Southern Utah 7 years ago and truly 
love living here.   

I have three children, who bring me more joy than anything else in 
life. My personal passion is wakesurfing and Flyboarding at Lake Powell. 
I am always planning a trip to the lake and try to go as often as I can. I 
have been working on mastering a 360 spin on my wakesurf board and 
am excited to report I have nailed it a few times. 

COMPANY
Fusion Specialty Pharmacy opened its doors nearly 3years ago. We 

pride ourselves in providing personalized medications for our patients. 
We are a fully functional retail pharmacy that works closely with your 
physician to create a customized formula based on your individual 
health needs. There are many solutions to health conditions and we 
are eager to help our patients navigate the healthcare system to find a 
solution that works best for them.  We have 36 employees and provide 
services in 18 states. 

DISTINGUISHING TRAITS
While most people understand what a retail pharmacist does, they 

may not realize what a compounding pharmacist is capable of achiev-
ing. Compounding is the art of mixing pharmaceutical grade medica-
tions into unique dosage forms; such as creams, lotions, suspensions, 
and suppositories. It allows a patient to take a medication in a unique 
way and to customize a dose to meet their specific health need. Manu-
factured medications have only been available for 60years. Compound-
ing has been around for centuries.  

Manufacturers are good at making a set dose, mass-producing, and 
delivering medication, but there’s not a lot of flexibility. We take pride 
in our high-quality ingredients, unique formulations, pharmacists, staff, 
and state of the art laboratory facilities. If you have an allergy to a dye 
or preservative, compounding can take the allergens out and personal-
ize the medication to your needs.  If you cannot swallow pills, we make 
your medicine into a liquid.  If you get nausea from a medication, we 
compound it to be used sublingually, rectally, or topically. We have de-
veloped over 600 pain formulas and hundreds of different scar formulas. 
Every single ingredient we buy is from an FDA-approved facility.  

OBSTACLES
Fusion Specialty Pharmacy opened at a time when compounding was 

going through revisions in Government rules and regulations, making it 
difficult to get licenses and contracts. Some retail pharmacies found it  
so difficult, they quit compounding as a service. Fusion Specialty Phar-
macy is the only pharmacy in Southern Utah accredited by the Phar-
macy Compounding Accreditation Board (PCAB). PCAB accreditation 
is awarded in recognition of our commitment to meeting/or exceeding 
national quality standards. It took 8 months to receive this designation.

REASON WHY
I started Fusion Specialty Pharmacy to make a difference in my pa-

tients’ lives. I wanted to be more available and  accessible to answer 
questions and talk with customers about their health. I know I have 
knowledge and ability to make a difference in people’s lives. Pharmacy 
compounding is the modality that allows me to help a patient have a 
positive healthcare outcome. When a pharmacy, physician, and patient 
come together to attack a health problem, amazing outcomes can be 
achieved. It is the most fun when there is complete trust between all 
parties and we are able to design a strategy to solve a health concern.  

An example is a patient who had pins in her ankle from an accident 
over two years ago. Her wound reopened and nothing she tried would 
heal it.  She had been to several specialists and wound clinics over 
the years. They had tried everything, and her medical bills were over 
$800,000. They did not know how to help her and suggested amputat-
ing  her foot as the next logical treatment.  She decided to see one more 
doctor, a physician assistant, who had used us for other patients. He 
called us, explained the situation, and we made one of our wound care 
prescriptions for her. Three weeks later her wound completely closed 
up. She is now one of our #1 advocates. 

CIVIC ORGANIZATIONS
I am involved with the Boy Scouts of America and have been a scout-

master for 7years.  I teach pharmacy technician classes at DXATC.  I am 
also an adjunct faculty member at the U of U and travel to Salt Lake to 
lecture to upcoming pharmacists.  I often have pharmacy students on 
clinical rotation and work closely with them to teach the art of com-
pounding.  I have volunteered for 20years for organizations that help 
individuals learn to live with Type 1 diabetes (My oldest son has Type 1 
diabetes), such as the Washington County Diabetic Youth Association 
(WCDYA) and The Foundation for Children and Youth with Diabetes 
(UTADA) to help organize diabetes camp. 

Koby Taylor

http://www.fusionspecialtypharmacy.com
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Ruby’s Inn
26 So Main, Bryce Canyon, UT 84764
Phone: (435) 616-8754  |  Web: www.rubysinn.com

ABOUT
I’m married with four children and live in Tropic. My wife is from Las 

Vegas. We met at SUU where I graduated with degrees in economics  
and finance.

COMPANY
Ruby’s Inn is a fourth generation family business. Ruby was my 

great-grandfather. The Original Ruby’s Inn was opened in 1916, and we’re 
busy planning our big centennial celebration for next year.

We have the original Ruby’s Inn, as well as two others. We also have 
three restaurants, a conference center, retail stores, and several food and 
beverage outlets. We offer lots of activities such as horseback riding,  
helicopter tours, ATV tours, and mountain bike rentals. We’re open year-
round, but limit some of our offerings in the winter months. In the winter 
we have cross-country skiing, ice skating, and actually do a lot of winter 
business with local groups.

REASON WHY
I’m the Resort and Hotel General Manager. My job, specifically, is to 

make sure the hotels are full and that everyone leaves happy.
After I got married and got my bachelor’s degree, I was going to get a 

graduate degree as well. I decided to take a break from school and work 
in our family business at Ruby’s Inn. My wife and I started a family, and the 
break turned into life and now we love it, and don’t want to leave. 

OBSTACLES
Ruby’s Inn is synonymous with Bryce Canyon.  For the most part we 

haven’t attracted a lot of competitors over the years. They see we have 
only six months positive cash flow and there’s restrictions on labor. We’ve 
overcome these obstacles, but the biggest obstacle we’ve had was when 
the national park shutdown happened.

We really had to get creative, because people don’t come to  
Ruby’s Inn because we’re Ruby’s Inn. They come because we’re 
on the doorsteps of Bryce Canyon, and all of a sudden this major  
attraction closed. A lot of people that come and see us are  
international. If they’re on the third day of their trip and the park closes, 
it’s not like they can just drop everything and go home. They’ve still got 
to complete their itinerary, because they’ve already bought this vacation. 
Luckily, when Ruby homesteaded this land it included a small private por-
tion of Bryce Canyon. We opened our private land and it became ground 
zero for people to see Bryce Canyon during the shutdown. 

The main gate was closed, but visitors could still experience some of 
Bryce Canyon because we opened up our property. We opened up an 
information office in our lobby. As people came in, we told them the main 

part of Bryce is closed but go here and you can see part of it. We also 
suggested they go to Kodachrome Basin and the Petrified Forest State 
Park. Even with doing that, we estimate we lost over $1million worth of 
revenue because of the park shutdown. 

SOMETHING FUN
Every day is an adventure. Between our three hotels, we have  

almost 700 guests. That’s 700 new opportunities to meet people from all 
over the world. We have the same thing on our employee side. We have 
core year-round staff of about 170, but during the peak season, our staff 
goes almost to 600 people. We get people on work visas from countries 
like the Philippines or Montenegro who work for 4-8 months. That’s pretty 
standard for most National Parks, because  they’re not usually located 
near an urban area. With the exchange rate these workers go home and 
live like kings.

We also get work campers, who are retired professionals. They don’t 
want to sit around all the time so they’ll buy an RV and stay in our  
employee RV park and scoop ice cream, or do another low-stress job for 
6 months.

QUIRKY AND UNIQUE
I’m a Zamboni Driver. I get to drive the machine that cleans our ice rink 

and that’s fun.

FREE TIME FUN
I spend my free time watching college football or with my kids. I have 

three sons who are 10, 8, and 6 and we’re manly men. We like to do manly 
stuff, like go out in the hills fossil hunting and looking for deer. I also like 
to spend time with my daughter who’s 3. She’s awesome.  

CIVIC ORGANIZATIONS
I’m the Chairman of the Garfield County Travel Council. I’m 

also on the Utah State Travel Council. I help create the marketing  
campaigns to bring tourists into the State and Garfield County. 

“Ruby’s Inn  
is a fourth generation 

family business.”

Lance Syrett
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ABOUT
I am Len Erickson. My wife Sally is the mother of our wonderful four 

sons. All are grown and married with ten grandchildren. In her spare time, 
she is a psychiatric nurse. At this point in life, we love to travel and check 
things off of our “bucket list”. I love meeting people and getting to know 
their life story. That way I learn something new every day. 

I received by undergraduate degree in finance and economics at BYU 
and my MBA at the University of Utah. I am also a Certified Business Ana-
lyst and an Accredited Business Planning Advisor.

COMPANY
The Small Business Development Center at the Business  

Resource Center is an organization funded by the SBA, the Governor’s 
Office of Economic Development and Dixie State University. We provide 
consulting, training, and advising potentially to all of the businesses in 
Washington and Kane Counties. Most of the services are no cost or low 
cost. We are part of 1,100 Small Business Development Centers, nation-
wide sponsored by the SBA and universities and colleges.

REASON WHY
I spent almost 37 years in all phases of Corporate America.  

I was a corporate officer in two Fortune 500 businesses; I was the 
Managing Director of an Industrial Sand company with plants  
in the U.S., Saudi Arabia, the UK and Russia. Yes we sold sand to 
the Arabs. We provided all types of sand for the oil and gas  
industry and the water filtration industry; I was part owner in the larg-
est Great Dane trailer dealership west of the Mississippi; and I was  
the CFO of a large trucking company. Doing all of those jobs pre-
pared me for the best job I will ever have as Director of the Small  
Business Development Center where we really can help  
people and businesses. Today entrepreneurship is one of the last 
bastions where Americans can grow and prosper. All of the major 
manufacturing, mining and mills have been moved overseas. Yet  
today with a little money and an idea, an enterprising person can build a  
lasting dream.

STRENGTHS
One of my greatest strengths is to overcome obstacles that are placed 

before me. I am optimistic with a never quit attitude. I love to be a small 
part in the success of businesses and people. I know I will never retire!

OBSTACLES
As a teenager, I was told by some of my teachers and a counselor that  

I should find a trade because I was not college material. That really set  
me on a campaign to be “college material”. As a non-member, BYU was  
accepting lost souls like me. My first semester, I got a C+ in Botany. My 
roommates excoriated me on getting that grade in the easiest class at 
BYU. That never happened again!

DISTINGUISHING TRAITS
We counsel and advise 300 to 400 different businesses a year 

free of charge. We run training classes at no cost or low cost. The 
training classes run from: social media; website development, 
cash management, how to prepare a loan package and get a loan;  
guerrilla marketing; strategic planning; how to write a business plan; lean 
startup; tax training; and customer service.

We provide all types of counseling and advisory help from:  
business startup and setup; business planning; financial fore-
casts; marketing plans; demographic research for additional mar-
kets and clients throughout the world; employee development and  
procedure manuals; business valuations; exporting; loan package prepa-
ration and delivery to the banker; business analysis to turn around a busi-
ness and all types of strategic planning.

We are the “go to” source in St George for all businesses. If we do not 
know the answer, we will find someone who does know the answer.

Each year we have metrics that we must hit. Even though we are only 
5.3 percent of the state population with only 5.8 percent of the business-
es, we lead the State in most categories through August.
 Capital Infusion into Businesses $11,270,900
 Revenue Increase in Businesses $6,834,000
 Jobs Created   138
 Business Starts   35
 Advising Hours from Counselors 1,761
 Long Term Clients Developed   105

I know how as a business owner, sometimes it is very lone-
ly out there. When you need to get out of your business and take 
a look from the top of a mountain come see us at the Small Business  
Development Center.

Director 
Small Business Development Center
Located at the Business Resource Center at Dixie State University
1071 E 100 S Bldg. C Suite 7, St. George UT 84770

Office: (435) 652-7752 | Cell: (435) 216-8645 | Web: www.sbdcstgeorge.com | www.brcdixie.com 

Len Erickson MBA CBA

We are the “go to” source in St. George for all businesses. If we do not know the answer,  
we will find someone who does know the answer.
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Marianne Coombs

ABOUT
I’ve lived in and loved St. George for over 29 years. My past employ-

ment of 28 years at Green Valley Spa has given me many opportunities 
to learn and love what I do. As the General Manager, I have learned to 
appreciate relationships within St. George and our clients visiting. Hospi-
tality is truly my calling. In my free time, I love to cook healthy cuisine for 
my family and friends, go walking to enjoy the Southern Utah weather, 
and spending time with my husband.

I wasn’t actively looking for a job when The Falls Event Center and I 
found each other, but a friend recommended The Falls and I applied. I’ve 
been the General Manager for about 4 months.   

Cris Tudman
I’m a California-born girl. About 

11 years ago, my husband and I 
decided to move our family out of 
California. We started our adven-
ture and moved to Southern Utah 
where we purchased my sister’s 
sandwich shop. I have four daugh-
ters and 10 grandchildren, whom 
I love to visit. I also enjoy musical 
plays.

I discovered The Falls when I 
toured the building for my own pri-
vate party. By the time I got out in 
the parking lot, I was offered the as-
sistant general manager’s position. 
Funny enough, I wasn’t looking for 
a job, but that’s how I ended up 

here. I was a timeshare general manager and an event planner for 13 
years before I came here about 2 years ago.

COMPANY
The Falls Event Center is an elegant and affordable destination designed 

for family, business, and community events. It has over 11,000 sq. ft. of in-
door space. We pride ourselves on excellent customer service. Many peo-
ple know us as a venue for weddings. We do much more: family reunions, 
missionary farewells, Super Bowl Sundays, and tea parties, to name a few. 
People rent the space on a per-room basis. We have a game room for small 
parties of six or so, a beautiful board room, and rooms where over 200 can 
comfortably be seated. 

We’re also the perfect venue for corporate events. One company re-

cently had an employee appreciation day here where the employees were 
given a bit of training, ate great food, and had a fun activity. Each employ-
ee was given an 11x14-size canvas and paints, and were taught how to 
paint by a local artist.

We don’t just setup and take down for each event; we also coordinate 
whatever your needs are, from hotels, to golf, to hiking, to four-wheeling, 
whatever you want.   

You’ll never be disappointed choosing us. We have the best prices in 
town, phenomenal relationships with vendors, and fabulous partnerships 
with people you would not expect because they are direct competitors. 
We have an extensive list of vendors all the way to Vegas, including cater-
ers, hotels, transportation companies, entertainment, etc. 

DISTINGUISHING TRAITS
A lot of our clients say our customer service is second to none. We 

don’t have “no” in our vocabulary. We’re good at making things work 
or finding an alternative. It helps our customers know that we really do 
care. We spend a lot of time with clients, helping them create a vision for 
their particular event. We want them to build their dreams and memories, 
whether it’s business or private events.  

We also don’t have in-house catering. You’re able to bring in your own 
food if you want a potluck, or you can choose your own caterer.  

We are not just a local company. Everyone, however, from the GM 
down to the event service staff, is all customer-service related. Floor plans 
at each location might be a little different, but our focus is on customer 
service. Currently we have locations in Elk Grove, and Fresno, California, 
and plan to open about 400 centers in the near future.

OBSTACLES
A lot of businesses want an all-inclusive type of event. If they call a hotel, 
the hotel gives them one price for space and food. We’ve created a 
comparison sheet of our room price and catering costs.  Over 99% of 
the time, we beat the hotel price. We’ve had to learn how to get that 
information out there. 

SOMETHING FUN
We love the smiles on the clients’ faces, and the gratification of seeing 

each celebration become a huge memory in someone’s life. What job can 
you go to that is full of smiles and laughter? That’s what we deal with every 
day. It’s fun to come to work, and not call it work. 

CIVIC ORGANIZATIONS
Our founder started Even Stevens. It’s a sandwich shop that donates a 
sandwich, to a local non-profit, for every sandwich sold. 

The Falls Event Center
170 South Mall Drive, St. George UT 84790
Phone: (435) 986-7171  |  Web: www.thefallseventcenter.com



MEET THE INFLUENCERS

 Spring 2016 - Corporate Allianceº of Southern Utah - Southern Utah Influencers - Page 65

Matt Hamlin

Tonaquint Data Center 
912 West 1600 South B103, St. George, UT, 84770     
Phone: (435) 632.8286  |  Web: www.tonaquint.com 

ABOUT
The Tonaquint Data Center in St. George began operating in October 

2008, but CEO Matt Hamlin’s influence on the company began much ear-
lier. He was responsible for mapping he business plan and for funding the 
construction of the center, which is the first and only tier-III center south 
of Utah County. Tonaquint Data Center has, in just 7 years, become one of 
Utah’s premier data storage sites for Fortune 500 companies, education-
al institutions, government agencies, and small business owners. Large 
corporate clients have turned to Tonaquint, which is located in an area 
designated as a U.S. Disaster Safe Zone.

 “In 2006 we saw an opportunity for data center infrastructure 
in the southern Utah region,” says Hamlin. “The answer was to  
create a state-of-the-art data center with an accompanying telecommu-
nications fiber infrastructure.”  “What makes us different, is that we are 
a local company able to compete on a regional scale. Our team is Utah 
based with strong ties to southern Utah.” 

Matt grew up in Cedar City and received his Bachelor’s Degree from 
Southern Utah University.  He received his MBA from Oregon State 
University. He is a diehard Beaver Nation and T-Bird fan. He currently lives 
in Santa Clara and loves seeing the tech industry grow in the southern 
Utah region. 

ABOUT
I was born and raised in the Salt 

Lake area and moved to St. George 
three years ago for a job. Tonaquint 
was one of my large customers. 
They recruited me to come in-
house to work for them.

I’ve been married for 12-1/2 years 
and in that time I’ve moved 12 times 
and owned six homes. I have three 
kids and my family is my love. I en-
joy golf among other sports but my 
passion is entrepreneurship. I have 
two start-ups (Sponsorworthy.com, 
and Black Sheep Apparel)  that keep 
me very busy.

COMPANY
Tonaquint is actually three different companies: Tonaquint Data 

Center, Tonaquint Networks, and InterLinx Communications. Tonaquint 
Networks and Interlinx Communications handles business development, 
sales, and customer relations. We provide internet services over the In-
terLinx fiber backbone to many local businesses, and we’re starting to 
do fiber to the home as well. We’re the first company in southern Utah to 
offer a true fiber with gigabit Internet speeds.   

REASON WHY
I love our team at Tonaquint. We’re productive. We know how to accom-

plish tasks in a timely and efficient manner, and get them done right. If some-
one has an idea that could benefit the company, we hurry and brainstorm it. 
We figure out if it’s viable now or in the future, or if it won’t work.  We do a lot 
of golfing, mostly with our customers, and a lot of playing; but we work hard 
and don’t waste time. 

DISTINGUISHING TRAITS
Our service is second-to-none. All of our customer service is done in-

house, 24/7/365. If you have an issue, you work with somebody here in 
St. George.

We invest in top of the line equipment to ensure our services are always 
using the latest technology.  Data Center and Internet services all come 
down to the equipment you use.  Some people think fiber is cool because 
its fiber.  The reality is it’s the equipment on each end of that fiber that is 
performing the work. 

Our bandwidth is completely redundant which means there are  
multiple paths or sources we use to get into our Data Center.  Form there, 
the customer experiences multiple connections at once without even 
knowing it.

We know our customers are our #1 asset.  We love them and appreciate 
them.  We have not lost one single fiber customer due to satisfaction.  
Our retention rate is almost 99% which is unheard of in this industry.

SOMETHING FUN 
We love meeting new faces. We’re not here to see how many  

customers we can get and make as much money as possible. We’re  true 
believers that if you understand and help people, business will come  
your way.

Matt Heaton

Tonaquint is actually three different companies: Tonaquint Data 
Center, Tonaquint Networks, and InterLinx Communications.

http://www.tonaquint.com/
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ABOUT
I’m Paul Hatch. My wife, Rebecca, and I have six children (all under 

the age of 12). I enjoy Canyoneering, Biking, Scuba Diving, Snow Skiing, 
Hiking, Camping, Boating, and riding Motorcycles. I also love BYU sports, 
traveling the world, and I’ve completed a marathon and a half Ironman.

I received my Bachelor’s Degree in Economics (with a Minor in Business 
Management) at the University of Utah in 2000. Before attending the U, I 
also attended BYU, and UVU.

COMPANY
Corporate Alliance is a membership-based organization that gives
business owners a place to build more meaningful business relationships.
It’s really a system to increase your bandwidth through business
relationships.

REASON WHY
I know every opportunity has its root in a relationship. I also know there 

is a great need in the business community to teach this. I find what I do 
very fulfilling. Money comes and goes. Opportunities come and go. But 
real relationships can be lasting. This intrigues me and it’s something I’m 
passionate about. I knew this was something I would love to do for the 
rest of my life.

STRENGTHS
Some of my personal strengths are being genuine, authentic, and car-

ing about others. I find satisfaction in serving people and helping them 
grow their business.

‘JUST BECAUSE’
I want to do things ‘just because.’ I’ve found you have to have a system. 

I use City Central and Send Out Cards to help me reach out ‘just because.’ 
You can have good intentions, but not follow through without a system.

OBSTACLES
My wife and I took a leap of faith and bought the Corporate Alliance 

Franchise in May 2011. We moved our family to St. George. We started 
pretty much from scratch. We used our savings for the purchase, and built 
the business with sweat equity. We didn’t make much money those first 
few years. It was a pretty big obstacle, financially. But I just really believed 
in it. I was passionate about it, and its starting to pay off now.

DISTINGUISHING TRAITS
When I was a member of Corporate Alliance years ago, I understood 

the principle that we were there to learn, and serve, and grow relation-
ships. I was also there, however, because I wanted to sell something to 
someone. I was kind of prioritizing certain relationships based on the abil-
ity to possibly sell them something.

I remember meeting a dentist, and thinking he was a nice guy, but not 
really my core demographics of who I want to approach. I was looking for 
bigger companies with larger print budgets. In my mind, I put a little’ X’ 
on him. I thought I would focus on other areas.

We saw each other at different Corporate Alliance retreats meetings. 
We ended up going to some sporting events together and became good 
friends. I thought, ‘great I got a good friend out of this but I’ll never do 
business with him.’

He later ran into a friend of his who just got done writing some chil-
dren’s books. She wanted to self publish those. He got excited and re-
ferred her to me. Because of their relationship, she didn’t even get a 
quote from anywhere else. My first job from her was a $38,000 print job. I 
ended up getting all the reprint work as well as printing for the additional 
books that she wrote. Over the years, I handled over $100,000 of business 
with her. It all came through the dentist that I initially put an ‘X’ on in my 
mind and thought I didn’t really need to develop a relationship with him. 

That taught me the principles of avoiding relationship arrogance and 
developing relationships ‘just because.’ If you have hidden agendas,  
people are going to put up a wall and no real meaningful relationship  
will develop.

Paul Hatch

Corporate Alliance of Southern Utah
1487 S. Silicon Way #A7, St. George, UT 84770
Phone: (435) 256-6225  |  Web: www.knoweveryone.com

“Opportunities  
come and go. 

But real relationships
can be lasting.” 
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ITG
12894 S Pony Express Rd Suite 400, Draper, UT 84020 
Phone: (801) 281-1006  |  Web: www.itgsharepoint.com 

ABOUT
 I’ve been married to my wife Amanda for 16 years and we have 5 chil-

dren, ages 2 – 11 years old. I’m a sports enthusiast. I like to play sports, 
and follow local college sports teams such as the Utah State Aggies. I also 
follow the NFL and NBA.

COMPANY
ITG has been around since 2010. We provide productivity tools for oth-

er businesses. We help them streamline their processes, as opposed to 
leaving paper trails and using filing cabinets. We improve collaboration, 
approval processes, and make working easier. We customize Microsoft 
products and help businesses use those products properly. 

We serve healthcare companies, as well as non-profit, and government 
entities. Most of our clients are mid-level in size. In reality, however, we 
also service to smaller companies as well as bigger ones. We can be of 
help to any business, regardless of its size, that wants to streamline their 
processes.

Our project managers help you mold SharePoint and Office 365 into 
an engaging interface that promotes collaboration within your office. We 
enhance your organization with custom constructed websites, intranets, 
and applications powered by Microsoft.

REASON WHY
I started ITG because there is a need in businesses to understand tech-

nology. There’s a lot of new technology and a lot of new things companies 
can do with it. There’s always something up and coming. Business owners 
need to focus on their business, not all the latest trends in technology. 
I enjoy coming into a business and helping them save time and money 
when it comes to using technology properly.

DISTINGUISHING TRAITS
Our skill set and processes set us apart from our competition. We have 

the experience and the background to be the best at what we do. We’ve 
been around for several years. We know the technology. We know how 
it works. We know how it’s supposed to work, and we help people use it 
properly. Microsoft comes to us for help.

Our process is all around usability and understanding our client’s 
requirements. Our process, of using our project managers and our 
internal team to deliver appropriate results, really engages our cli-
ents. Most businesses don’t understand the problem, so they can’t  
develop the solution. Before we do anything, we completely vet 
the concern or the issue and uncover other things. We make the  
problem understandable. We learn what needs to be fixed. Many times 
technology companies come in and provide technology that doesn’t fix 

the core problem. Or they fix a problem that didn’t even exist. We want to 
understand what the business is doing and help them do their business, 
not just introduce technology.

SOMETHING FUN
I absolutely love delivering software and seeing how beneficial it can 

be to a business. For example, we just delivered a major intranet to a 
client. To see the excitement it’s given their employees, executives, and 
directors is tremendous. 

That’s why I do it. I get that feedback and see how much more produc-
tive people can be when they actually use software properly. I help them 
solve their problems.

THE FUTURE
ITG is growing very fast and in a lot of different areas. We’re adding 

more skill sets to what we do, and more technology to help our custom-
ers. This will help them be more productive and get their jobs done bet-
ter. We’re also expanding geographically. We have offices in Draper and 
St. George, Utah, as well as Phoenix, Arizona.

QUIRKY AND UNIQUE
I like frozen Reese’s Peanut Butter Cups.  I just realized that is kind of 

quirky. But I am very quirky and it’s just a matter of bringing it to my atten-
tion as to all the quirky things that I do.

FREE TIME FUN
My free time is usually spent watching sports or reading about sports 

or coaching kid sports

“We help them streamline 
their processes, as opposed  
to leaving paper trails and  

using filing cabinets.” 

Ryan Day
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ABOUT
I’m married and have two grown boys. I was a skier growing up, but 

changed to snowboarding. I moved to Southern Utah in the early 1990’s 
and was approached by Brian Head Resort to help with sales and mar-
keting. I worked with them from 1998 through 2010, when I moved to 
Southern California, where I still live. A little over a year ago, I was given 
the opportunity to return to Brian Head Resort. I am currently the Director 
of Sales and Marketing and love every minute of it. Currently I commute 
from Southern California to Brian Head Resort about every other week. It’s 
great as I get the best of both worlds.

I’m a car guy. From muscle cars, to old school cruisers. So in my limited 
spare time, I’m either playing with a car, or restoring a car, or rebuilding 
a motor.

COMPANY
Brian Head Resort’s theme is “Where guests are family.” We’re one of 

the last ski resorts that is not a big corporate monster. We’re family-run 
and family-friendly. We model ourselves after “Cheers,” and try to be the 
place where everybody knows your name.  We want our guests to be 
comfortable and have a good time. 

Brian Head Resort is much more than just winter skiing and snowboard-
ing.  We have lots of summer activities such as a climbing wall, bungee 
trampoline, mini zip line, and mountain biking. We’ve had car shows, bar-
beque contests, and music festivals. My team and I get to plan activities 
that appeal to different demographics. Some of our favorites include an 
extreme 5K, a Rocktober Fest, and a Festival of Flavors. 

REASON  WHY
We like providing a service for people that want to have a good time 

on vacation. It’s like planning a party at my house. We have an awesome 
team. Everyone works so hard, from our front-line employees, to our man-
agers. They’re the ones that pull it off. Basically, we get to plan people’s 
good times. I interact with all our managers, from ticketing to reserva-
tions, to rental, retail, and food and beverage to make sure we’re all on 
the same page. It takes a lot of behind-the scenes activity to make sure 
things run smoothly for our guests.

DISTINGUISHING TRAITS
Our managers and employees have a positive, fun, good attitude. We 

want happy employees because if you’re happy in your job, it translates 
to happy guests.

We have a team of 350-400 employees who all work hard to make sure 
guests have a great time – from grooming trails to removing snow on 
sidewalks to brewing coffee to selling tickets, there’s a whole lot of work 
that goes behind the scenes. All of our managers make it look like it’s 
done easily, but it’s not. It’s a lot of work. Everybody that is running our 
mountain work hard behind the scenes, so people can come and have the 
guest experience to make them want to come back. 

 
 

 
 
 
 
 
 
 
 
 
 

MAC  HATCH  
Employee Extraordinaire

Mac Hatch is an extraordinary employee. He’s 
been working at Brian Head Resort for 32 years. He started out shoveling snow,  
then he was over the Lift Operations, terrain parks, and now he’s  
the Mountain Operations manager. There is nothing that Mac 
doesn’t know, and there is nothing that Mac hasn’t done. We have 
a lot of great, hardworking people, but I would say that Mac is at  
the top of the heap as far as one of the hardest working men that 
I’ve ever known. He’s committed to Brian Head Resort and is the 
backbone of the resort’s operations. Mac oversees snow mak-
ing, trail grooming, and making sure every piece of our mountain  
operation is running well. You would never know it, because it’s  
all behind the scenes. Mac makes Brian Head Resort seamless.

Brian Head Resort
329 South Highway 143, Brian Head, UT 84719 
Phone: (951) 537-8577  |  Web: www.BrianHead.com

Ron Burgess

“Where the 
Guests are Family.”
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Mondry Design 
Phone: (303) 17-2123  |  Web: www.mondrydesign.com

ABOUT
I’m a Colorado native with roots in St. George. When I was growing up, 

we made frequent trips to Utah’s Dixie to visit Grammy and Pap-pap. I 
still remember St. George Boulevard with one stoplight and Skyline Drive 
ending at, what is now, Pioneer Park. Over the years, more of my family 
migrated to southern Utah. Two years ago, I finally joined them. I feel 
absolutely at home in this land of gorgeous red rock scenery and good-
hearted people!

My passion is art, design, architecture, film…any discipline that is vi-
sual, tactile, and conceptual. I am captivated by the process of concep-
tualizing, building, and presenting both ideas and physical objects. It’s 
fascinating to watch how an idea or object can support or interrupt public 
opinion. This interest is what lead me to pursue a double major in Com-
munication Design and Photography and to obtain my BFA from Metro-
politan State University of Denver. 

COMPANY
Hard to believe, Mondry Design is fast approaching a 20-year anni-

versary! When I started my firm, I did mostly pure design work. A lot of 
laying out brochures, business stationery, and pushing out mountains of 
text trying to find fresh, yet clear formats. The deadlines and the problem 
solving required for this work are not for faint of heart; yet, it is priceless 
training for a designer. As I began to master these skills, I naturally began 
thinking more about design as a marketing tool. It wasn’t long before 
Mondry Design transitioned to the next level of service: helping clients 
with marketing concept design. Marketing concept design is about the 
joy of finding a precise message and partnering it with the perfect design 
for maximum impact.

REASON WHY
Marketing concept design makes my brain happy. I am constantly 

learning. There are so many different businesses that support our com-
munity, and the people that run them have such unique and inspiring 
success stories. Every time I begin work with a client, I feel that first-day-
of-school excitement. I’m not sure exactly what is going to happen, but I 
know my conceptual artist skills will find a solution for the client, and it’s 
going to be an amazing project journey. 

DISTINGUISHING TRAITS
When a client and I decide there is a good fit to work on a project 

together, my first goal is to get to know everyone involved. For instance, 

what is their problem solving process (and how can I dovetail mine into 
it)? And, what paths do they want to take, or want to avoid? My second 
goal is not only to understand their product, but also to understand why 
it is their product. What motivates and/or inspires their business success?  
After that, the client and I can begin collaborating. I bring my marketing 
concept design experience to the table and the client brings their busi-
ness knowledge to the table. I facilitate a session of brainstorming. We 
decide on the best options. I get to work architecting a plan, and upon 
approval, I build the client’s vision.  

I have many clients who have been with me for years and this process 
only gets better as we continue to grow a relationship of trust. Harvard 
University Center for the Environment has been my client for 10 years 
now. Every year, we look back and agree that together, we are doing the 
best work we’ve ever done.

OBSTACLES
My creative energy does not have an off switch. It does have a pause 

mode, but I am always open to the moment when an idea or solution 
will arise. I could be taking laundry out of the dryer or waiting in line at 
the grocery store. Inspiration has no boundaries! The challenge is that a 
project budget does have a limit. When I win the lottery, no doubt, every 
client is going to get an ultra-luxury model at the happily discounted, 
everyone-can-afford-it price of a ten-year old clunker. Until then, for my 
best interests and my clients’, I must schedule time each week to wear my 
business management hat. It’s a good hat, though. It doesn’t judge me 
(too harshly) when I have an inspiration and (always) want to go a few extra 
miles for the clients on my own dime. 

’JUST BECAUSE‘
I’m known for randomly reaching out to clients for a brainstorming 

break. I’m not necessarily looking for a solution to the project in front of 
me. I’m asking for their opinion just as a way to push my thoughts in a new 
direction. Of course, I’m more than willing to return the favor.

This past summer, one such brainstorming break resulted in the 
big, blue, beautiful cow, Bessie. After a discussion I had with Jeffrey T.  
Sherman (ShermanSpeaks.com), he, his family, and I had blast creating 
Bessie as a promotion for Santa Clara Swiss Days. 

QUIRKY AND UNIQUE
Me, my darling dog, James April, a car with a full gas tank, and an 

open road equals the perfect vacation. I bought my first car with money I 
earned selling corn on the side of road.   

Shannon Mondry
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Zions Bank
40 East St. George Blvd., St. George, UT 84770
Phone: (435) 817-4910  |  Web: www.zionsbank.com

Steven Broughs

ABOUT
I was born and raised in Plymouth, Minnesota and spent my high 

school years in Allen, Texas before moving to Utah to attend Brigham 
Young University where I majored in Economics and became a life-long 
fan of the Cougars.

After graduating from BYU, I moved to Salt Lake City to continue my 
career in Commercial Banking with Zions Bank where I have been for-
tunate to be able to help meet the banking and finance needs of local 
businesses for the past 17 years.  I sincerely enjoy working with people 
and getting to know them and their businesses so that I can be a resource 
to help identify needs and provide solutions that are aligned with their 
business objectives.

I have a wonderfully supportive wife and two amazing boys who I love 
and are the most important part of my life. Three years ago we made 
the move to St. George and are so happy to be a part of this wonderful 
community.

I enjoy a wide variety of activities personally and with my family includ-
ing outdoor adventure, hiking, athletic activities, golf, and landscape 
photography.  I have always loved the arts and love the rich artistic culture 
in St. George.  I play both piano and guitar and recently became a mem-
ber of the St. George Chamber Singers.

COMPANY
Founded in 1873, Zions Bank is Utah’s oldest locally headquartered fi-

nancial institution and is proud to be a part of this great community.  I am 
currently the Director of Commercial Banking for Southern Utah and see 
our bank as uniquely positioned to be a key resource to our clients and 
community in meeting their varied and growing banking needs.  In my 
current role I have enjoyed serving in the community and helping build 
a strong and experienced team of commercial bankers to continue to 
deliver on our brand promise.

DISTINGUISHING TRAITS
One, we have a fantastic team of local commercial lenders and bank-

ing professionals in all service areas including Corporate Services, Private 
and Executive Banking, Wealth Management, Mortgage, Zions Med, and 
Foreign Exchange just to name a few.  That, together with our network 
of local Financial Centers and ATM’s, makes us uniquely positioned to 
be able to service and be a resource for virtually any kind of banking or 
financial need.

Two, our strong and demonstrated commitment to the commu-
nities that we serve.  Not just from a financial services standpoint, but  
we ask that each of our officers be involved in at least two community or 

service organization boards and we work hard to give back to the com-
munities in our market.

Three, our greatest focus remains on our individual client’s needs.  We take 
the time to understand who they are and their specific needs and objectives.  
We don’t push a specific product, but work to provide customized solutions 
for the unique needs of each of our clients.

SOMETHING FUN
For me, the most enjoyable aspects of banking, and what I have en-

joyed most in my years at Zions Bank are the relationships I have devel-
oped with both clients and bank employees.  At the end of the day, bank-
ing is about relationships, and I enjoy being able to make a difference in 
being a valuable resource.

As a Utah headquartered financial institution with significant local re-
sources invested in the Southern Utah market, we are positioned to be 
able to understand and customize our services to our customer’s needs, 
and yet we are large enough to be able to finance and grow with a com-
pany as their needs expand.

QUIRKY AND UNIQUE
Most people don’t know that I am actually quite musical.  I’m not sure 

why, but I guess it’s not something that I share with everyone.  I have 
written several songs and even recorded one and gave it to my sister as 
a wedding gift.  Music has been and continues to be an important part 
of my life.

CIVIC ORGANIZATIONS
I’m actively involved as an advisory board member for the St. George 

Art Museum and enjoy serving with them to promote the museum’s mis-
sion and objectives through great events like the annual Home Tour and 
the Soup N’ Bowl fundraisers, along with wonderful exhibits and other 
community activities.

I am also actively involved with and on the Board of Advisors for Outlier, 
which is an amazing organization headed by Ever Gonzalez, focused on 
promoting new business development and collaborative business syner-
gies for entrepreneurs and businesses of all stages in coordination with 
various other community organizations.  It’s an exciting and important  
initiative that I am very fortunate to be a part of.

I recently joined the Rotary Club of St. George Utah.  Established in 
1931, it is one of Utah’s oldest and most respected service clubs focused 
on giving “Service above Self” through a variety of both local and interna-
tional service initiatives.  I’m excited to be a part of this great organization.
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Tadd Hafen, CPA, CVA

C e r t i f i e d  P u b l i c  A c c o u n t a n t s

Hafen | Bukner
90 East 200 North, St. George, UT 84770
Phone: (435) 673-6167  |  Web: www.hbeg.com  |  www.twostepaccounting.com

ABOUT
I began as an intern with Hafen|Buckner while in college, and became 

a shareholder in 2001. I have extensive knowledge of computer software, 
financial statements, and preparing tax returns for individuals, partner-
ships, corporations, and trusts.

I’m a member of the National Association of Certified Valuation An-
alysts.  This training allows me to value businesses for purchase/sale, fi-
nancing franchise evaluation, estate and gift taxes, succession planning, 
and divorce.

COMPANY
Hafen Buckner has been around since 1970, 45 years and count-

ing. We offer accounting services for businesses, individuals,  
governmental entities, and non-profit organizations. We’re friendly, have 
personalized service, and we are experts at what we do. 

‘JUST BECAUSE’
When possible, I prepare individual tax returns when the client is in 

my office.  This allows me to ask questions as they come up rather than 
having to call the client later.  When the return is complete, I review it with 
the client, page by page.  Some clients like the extra attention and expla-
nation, others don’t want to take the time. I always let the client decide.

DISTINGUISHING TRAITS
When you call Hafen|Buckner, a human being answers the phone.  Our 

clients have personal access to the partners.  Our Two-Step Accounting 
package leverages cloud based software to reduce bookkeeping to two 
easy steps.  

SOMETHING FUN
Accounting might seem boring to some people but there really is va-

riety.  I can help a client with QuickBooks, then prepare a tax return, then 
compile financial statements, then value a business, all on one day.  I also 
enjoy working on computers, and help maintain the 20 computers in our 
office.

OBSTACLES
I ran the St. George Marathon in 2012 and 2013.  In 2013, I pulled my 

hamstring playing racquetball four days prior to the race.  I still ran the 
race, even with a pulled muscle.   It took me 50 minutes longer to finish, 
but I finished. 

FREE TIME FUN
I like to play golf, racquetball, and hike.  When I hike, I like to go fast.  

I’ll often run on the downhills.  I have hiked Angels Landing up and back 
in two hours; Observation Point in Zions in two and a half hours; and the 
Grand Canyon, North rim to South rim, in 10.5 hours.

A MEMORABLE VACATION
For my 25th Anniversary, my wife and I went to Sequoia National Park.  

She had never been to California but she didn’t want to see Disneyland 
or the beach, she wanted to see the big trees.  We enjoyed hugging the 
trees and seeing the wind farm and orchards in California but were glad 
to get back to St George. 

CIVIC ORGANIZATIONS
I help with the Mini Indy race put on by SkyWest to benefit United Way 

Dixie.  Adults racing go-carts might not sound like fun, but those teams 
really get into it.  We have even caught teams cheating.  I also serve on 
the Board of Directors for the Friends of the Washington County Chil-
dren’s Justice Center. 

“We’re friendly, 
have personalized service, 

and we are experts at 
what we do.”
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Todd Johnson

Northwestern Mutual
1060 S. Main St. BLDG 2 STE 401 St. George, UT 84770
Phone: (435) 628-8248  |  Web: www.toddjohnson-nm.com

ABOUT
I’m married and have 3 little girls. We love riding our horses, wake boat 

surfing at Lake Powell, and traveling. My wife, Erin, loves to road & moun-
tain bike, trail run, bake, and garden.  I like bird hunting and fly fishing. 
I graduated from law school and have been with Northwestern Mutual 
since 2003. 

COMPANY
Northwestern Mutual is one of the highest-rated companies in the 

insurance industry. We’re eighth in the world right now as far as broker 
dealers for assets under management. This is a really interesting combi-
nation. We’re a mutual company, not a stock company. We’re owned by 
our policy-owners, so they (instead of stockholders) dictate the choices 
and behaviors of our company.

Northwestern came through the recent financial crisis in an amazing 
place because of our principle investment philosophy, and the commit-
ment to do the right things for our clients. We’re the largest insurer in 
Utah, and one of the largest insurers in the country. 

I do a lot of business and estate planning, with about half of my prac-
tice being personal planning. We help identify clients’ goals and objec-
tives. We tailor a financial roadmap for them to achieve those goals. We 
start by figuring out what they want to accomplish - what’s relevant and 
pressing for them. We do a good job figuring out how to create sustain-
able incomes so our clients can retire with dignity, or educate their kids, or 
save and get ahead. Every client I work with, I help them with their family 
budget. We make sure they’re in the black, and have the reserves they 
need to get through a bad time.

REASON WHY
I love the complexity of the plans we create with clients. I think that’s 

really interesting. Ultimately, however, it’s comes down to the relationship. 
A lot of guys in our industry just sell a product, and they never check back. 
That’s not our model. Our model is putting the relationship first.

I’m in business to help facilitate a dream. I want to help people dream 

courageously about what’s possible, and then help them find a solution 
that’s going to be sensible and sustainable. Financial planning doesn’t 
happen by chance; it’s the product of sound decision-making. Whether 
you want to protect, grow, or transfer wealth, I understand the complex 
financial issues and the ways these issues might affect your future.

‘JUST BECAUSE’
We have client appreciation events several times a year. We  

celebrate with trivia, prizes, and things for kids to do. It’s remark-
able to look at our clients and realize they have entrusted you with  
their financial health. 

OBSTACLES
It was difficult watching the community go through the financial crisis a 

few years ago. It was a hard time for everyone in the financial services in-
dustry. Our office went through some changes then. I’m proud of the fact 
that we’re thriving and growing now. Not only do I have my own personal 
practice, but as the managing director, I’m the supervisor of the southern 
half of the state. We’ve been able to make it through the crisis and help 
our clients through it as well.  People see what you’re about when you 
go through something difficult. They want to see if you’re still going to 
be there.

DISTINGUISHING TRAITS
We have a thriving, paid internship program to help students build re-

sumes and get real life experience.  It’s one of the top-ten internships in 
the country. We’re also involved with sponsoring athletics at Dixie Uni-
versity. 

QUIRKY AND UNIQUE
My wife and I love to scuba dive, so I proposed to her while diving. I hid 

a ring in a shell, which she found and opened underwater. It was a lot of 
fun. We’ve done a lot of diving and snorkeling, all over the place. We also 
love adventures, and exploring and doing things that are challenging and 
difficult. I personally love mountain climbing, and a group of friends and I 
summited the Grand Teton.

CIVIC ORGANIZATIONS
Our office is passionate about Alex’s Lemonade Stand, which is an or-

ganization that wants to find a cure for children with cancer. We hold fund-
raisers for them.  I also spend two to three hours a week heavily involved 
with our youth in Scouting.

 “We tailor a 
financial roadmap to  

achieve goals.”
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Northwestern Mutual
1060 S. Main St. BLDG 2 STE 401 St. George, UT 84770
Phone: (435) 628-8248  |  Web: www.toddjohnson-nm.com

William Plumb, DDS

Plumb Dental
427 West 100 South, St George, UT 84790
Phone: (435) 673-9606  |  Web: www.plumbdental.com

ABOUT
Hi, my name is Will.  My wife Kari and I have 4 children and have lived 

in St George for 6 years.  I love Southern Utah and can usually be found 
enjoying the beautiful outdoors while rock climbing or rappelling into a 
slot canyon or floating on the lake.  I am a terrible bowler, but do pretty 
well in just about every other sport involving a ball. I’ve been trying to im-
prove my golf game…but I’m afraid that may be a losing battle. Recently I 
took up the Slackline.  It’s kind of like a tight rope that bounces and sways.  
It’s fun because you have to shut out everything around you, and all your 
thoughts and effort must be focused on balance.

I attended BYU and received my doctorate from the State University of 
New York at Buffalo.

COMPANY
At Plumb Dental we specialize in General Dentistry.  We help our pa-

tients with everything from preventative care to oral surgery and implants. 
I’ve received advanced training in multi-disciplinary treatment planning, 
cosmetics and implant surgery.  Our office distinguishes itself by using the 
latest technologies, equipment and materials to make treatment more 
efficient, effective, and comfortable.  The staff is compassionate and ded-
icated to delivering only the highest levels of care. And we offer sedation 
or sleep dentistry to our patients. Imagine coming into the office, taking a 
nice nap, and then leaving with all your work completed.

REASON WHY
I’ll never forget the first time I put my fingers in someone’s mouth.  We 

were taking impressions a month or two into our very first year of dental 
school.  I thought, “This is really weird!” Working in the mouth is definitely 
not for everyone!  I pursued dentistry because of the positive impact my 
orthodontist had on me as a youth.  I realized that dentistry can change 
lives for the better.  The more I learn, the more I understand how intri-
cately related your oral health is to your general health.  There is nothing 
more satisfying than helping a patient go from being sick, or in pain, or 
embarrassed about their smile to healthy and confident.  I love finishing 
a case and handing the patient a mirror, knowing that the work we have 
completed will positively affect almost every aspect of their future life.

STRENGTHS
I am positively optimistic and confident.  No matter who comes through 

my door I know that I can help them. I have great hand-eye coordina-
tion, but even more important than that is my ability to clearly see what 
conditions exist, envision the ideal outcome, and simplify the process to 
the individual steps necessary to take us there.  Genuine concern for the 

welfare of others is another strength that has helped me to excel in the 
field of dentistry.

OBSTACLES
I had been in private practice working as an associate for almost 3 years 

when I came across the practice of my dreams in St George.  We felt good 
about making the move, but this was 2009.  We had a ton of debt, little 
to no assets, and banks had really started putting limits on their lending.  
Fortunately I had been working at a very busy office and I had a record of 
every procedure I performed.  In those few years I had completed nearly 
1000 root canals, placed 5000 crowns, and pulled over 3000 teeth. The 
bank knew how productive I could be and decided I’d be a safe bet.  We 
closed on the practice October 1, 2009.

SOMETHING FUN
I’m not sure if I’m having fun yet, but I’ve started running. My wife is a 

great runner but doesn’t care for the water.  I grew up surfing and diving 
in San Diego and love water sports of all kinds but have never run, just 
to run.  A month ago we mutually agreed that I love her more and so we 
began running together.  Our goal is to compete in a Spartan race next 
year.  I’m about 60 miles into my training now and have never been sorer 
in all my life! Hopefully by the time you read this, I’m past the aches and 
pains and pounding the pavement with ease.

“The staff is 
compassionate and 

dedicated to 
delivering only the 

highest levels of care.”

http://www.plumbdental.com 
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Create your financial plan with 
Northwestern Mutual. From retirement 
planning to wealth management and 
business planning, together we’ll design 
a personalized plan to help you achieve 
financial security. Who’s helping you 
build your financial future?

Todd Francis Johnson J.D.
Wealth Management Advisor
(435) 628-8248
toddjohnson-nm.com

Together, we’ll create a blueprint to guide your financial life.

05-3059 © 2015 Northwestern Mutual is the marketing name for The Northwestern Mutual Life Insurance Company (NM), Milwaukee, WI (life and disability insurance, annuities, and life insurance with long-term care benefits) and its 
subsidiaries. Northwestern Mutual Investment Services, LLC (NMIS) (securities), a subsidiary of NM, broker-dealer, registered investment adviser, and member of FINRA and SIPC. Todd Francis Johnson, District Agent(s) of NM. Todd 
Francis Johnson, Registered Representative(s) of NMIS. Todd Francis Johnson, Representative(s) of Northwestern Mutual Wealth Management Company®, (NMWMC) Milwaukee, WI, (investment management, trust services, and fee-based 
planning) subsidiary of NM, limited purpose federal savings bank. Representative(s) may also be an Investment Advisor Representative(s) of NMIS.
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Jon Bingham 
3i Corporation 
435.574.2145 
www.jonbingham.com
 
Danny Wittwer 
Abby Inn Hotel 
435.673.4844 
www.bwabbeyinn.com
 
Paige Martin 
Abby Inn Hotel 
435.652.1234 
www.bwabbeyinn.com
 
Mike Terry 
Agility Communications 
435.215.1120 
www.agilitycommunications.net

Danny Webb 
Alive & Well 
435.669.9696 
www.myaliveandwell.com 

JR Martin 
Alive & Well 
435.669.6665 
www.myaliveandwell.com
 
Chip Sanders 
All About Blinds 
435.531.3649 
www.allaboutblindsutah.com 

Scott Murdock 
Allconnect Inc. 
435.634.8907 
www.allconnect.com
 
Spencer Bailey 
America First Credit Union 
435.688.3835 
www.americafirst.com
 
Luke Udy 
American Family Insurance 
435.251.9102 
www.lukeudy.com 

Sally White 
American Family Insurance 
435.673.3459 
www.sallywhiteagency.com 

Justin Ence 
American Family Insurance 
435.251.9102 
www.amfam.com 

Robin White 
American Family Insurance 
435.674.1462 
www.amfam.com 

Laura Cooper 
Anasazi Steakhouse 
435.674.0095 
www.anasazisteakhouse.com
 
Jason Nelson 
Ascent Internet 
435.319.7260 
www.ascentinternet.com
 
Bryan Butas 
B’s Carpet Cleaning
435.862.3881 
www.thecarpet.cleaner.com
 
Ben Smith 
Barlow Douglas & Hall CPAs 
435.767.0660 
www.barlowdouglashall.com 

Nathan Jacobson 
Beamcast 
435.201.9406 
www.beamcast.me 

Jake Green 
Bekins/Dixie Moving & Storage 
435.628.2281 
www.movingdixie.com
 
Jason Lindsey 
Big West Cleaning 
435.632.9187 
www.bigwestcleaning.com 

Braden Hancock 
Botanicals, Inc. 
435.668.4337 
www.botanicalsdesign.com 

Niki Hancock 
Botanicals, Inc. 
435.705.1818 
www.botanicalsdesign.com
 
Dave Peterson 
Boy Scouts of America 
435.674.2263 
www.scouting.org
 
Paul Tikalsky 
Boy Scouts of America 
435.628.5172 ext. 1202 
www.scouting.org
 
Jill Hunt 
Buddy Mail Advertising 
435.229.6030 
www.BuddyMailAdvertising.com
 
Matthew Burgoyne
Canyon Media 
435.628.3643 
www.canyonmedia.net

Brent Rowe 
Canyon Media 
435.628.3643 
www.canyonmedia.net
 
Ben Lindquist 
Canyon Media 
435.628.3643 
www.canyonmedia.net
 
Nona Miller 
Canyon Media 
435.628.3643 
www.canyonmedia.net

Jim Woodard 
CCI Mechanical, INC. 
801.243.4487 
www.ccimechanical.com
 
Greg Porter 
CCI Mechanical, INC. 
801.973.1247 
www.ccimechanical.com
 
David A. Katsanevas 
CCI Mechanical, INC. 
801.973.1225 
www.ccimechanical.com
 
Jasson Dent 
CCI Mechanical, INC. 
435.574.8874 
www.ccimechanical.com
 
Randy Lovell 
Cedar City Magazine 
801.857.5534 
www.cedarcitymag.com
 
June Foucault 
Century 21 . Everest Group 
801.580.2597 
www.century21.com 

Andrea Gardner 
Century 21 . Everest Group 
435.673.9266 
www.century21.com 
 
Alex Gardner 
Century 21 . Everest Group 
435.632.5270 
www.century21.com 
 
Brett Thompson 
Certified Insurance Services 
435.652.1400 
www.certifiedinsurance.net
 
Brad Anderson 
Certified Insurance Services 
435.586.2211 
www.certifiedinsurance.net

James Froyd 
Certified Insurance Services 
435.586.2211 
www.certifiedinsurance.net
 
Gerardo Reyes 
Chef Alfredo 
435.586.2693 
www.stgeorge.chefalfredos.com

Alfredo Modica 
Chef Alfredo 
435.586.2693 
www.stgeorge.chefalfredos.com
 
James English 
Cherry Creek Radio 
435.673.3579 
www.cherrycreekradio.com

Jason Smith 
Cherry Creek Radio 
435.767.1485 
www.cherrycreekradio.com

Jen Starr 
Cherry Creek Radio 
435.229.0765 
www.cherrycreekradio.com

Mark Crump 
Cherry Creek Radio 
435.673.3579 
www.cherrycreekradio.com
 
Adam Jowers 
Christensen Nichols PLLC, CPA’s 
& Consultants 
435.635.4321  
www.cn.cpas.com
 
Ronnijean Nichols 
Christensen Nichols PLLC, CPA’s 
& Consultants 
435.635.4321   
www.cn.cpas.com

Wade Nichols 
Christensen Nichols PLLC, CPA’s 
& Consultants 
435.635.4321  
www.cn.cpas.com

Bryce Bishop 
CityWide Home Loans
435.586.1025 
www.chl.cc
 
Justin Bundy 
CityWide Home Loans
435.773.4836 
www.chl.cc

INFLUENCER 
DIRECTORY

Business is all about relationships. There is no better way to strengthen your relationship than with a phone call or visit. 
Use this comprehensive directory for members as your key to connections.

http://www.jonbingham.com
http://www.agilitycommunications.net
http://www.lukeudy.com
http://www.anasazisteakhouse.com
http://www.movingdixie.com
http://www.botanicalsdesign.com
http://www.botanicalsdesign.com
http://www.BuddyMailAdvertising.com
http://www.century21.com
http://www.certifiedinsurance.net
http://www.certifiedinsurance.net
http://www.certifiedinsurance.net
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Scott Kappas 
Codale Electric Supply 
435.634.8610  
www.codale.com 

Audra Smith 
Copper Canyon Insurance 
435.659.6379 
www.coppercanyoninsuranceinc.com

Andy Springer 
Corporate Alliance of 
Southern Utah 
435.256.6225 
www.knoweveryone.com

Barb Jones 
Corporate Alliance of 
Southern Utah 
435.256.6225 
www.knoweveryone.com

Dan Dekker 
Corporate Alliance of 
Southern Utah 
435.256.6225 
www.knoweveryone.com

David Fitt 
Corporate Alliance of 
Southern Utah 
435.256.6225 
www.knoweveryone.com

LaMar Hatch 
Corporate Alliance of 
Southern Utah 
435.256.6225 
www.knoweveryone.com

Miranda Sheffield 
Corporate Alliance of 
Southern Utah 
435.256.6225 
www.knoweveryone.com

Paul Hatch 
Corporate Alliance of 
Southern Utah 
435.256.6225 
www.knoweveryone.com

Diana Madsen 
Vasa Fitness 
435.817.0100 
www.vasafitness.com
 
Whitney Dalton 
Corporate Wellness/ Vasa 
801.938.5134 
www.vasafitness.com
 
Russ Clove 
Courtyard by Marriott 
435.986.0555 
www.courtyard.marriott.com 

June McAfee 
Courtyard by Marriott 
435.773.5415 
www.courtyard.marriott.com 

Kerrie Prince 
Courtyard by Marriott 
435.986.0588 
www.courtyard.marriott.com
 

Talon Stringham 
Daines Goodwin & Co. 
435.414.2227 
www.dgcpa.co 

Bill Gough 
Dealer Collision Center 
435.233.2117 
www.dealercollisioncenter.com
 
Matt Mellor 
Delta Disaster Services 
435.865.1292 
www.deltasouthernutah.com 

Mac Urie 
Delta Disaster Services 
435.865.1292 
www.de.tasouthernutah.com 
 
Carl Pierce 
Dickey’s BBQ Pit 
435.674.1206 
www.dickeys.com
 
Mark Buchanan 
Distinctive Advertising 
435.512.9266
 
Tony  Chambers 
Dixie Direct Marketing 
435.628.3770 
www.dixiedirectcard.com
 
Karen Hanner 
Dixie Office Suites 
435.215.2500 
www.dixieofficesuites.com
 
Richard Williams 
Dixie State University 
435.652.7500 
www.dixie.edu 

Jason Boothe 
Dixie State University Athletics 
435.652.7526 
www.dixieathletics.com

Chris Burrei 
Driven Digital, LLC 
435.656.8358 
www.drivendigitalads.com

Jeffrey Mather 
DSU/BRC/SBDC 
435.652.7741 
www.brcdixie.com
 
Len Erickson 
DSU/BRC/SBDC 
435.652.7752 
www.brcdixie.com 

Adam Dunn 
Dunn Law Firm 
435.628.5405 
www.dunnfirm.com 

Mary Gonzalez 
Dunn Law Firm 
435.628.5405 
www.dunnfirm.com 

Michael Dunn 
Dunn Law Firm 
435.628.5405 
www.dunnfirm.com 

Brendan Dalley 
DXATC 
435.674.8403 
www.dxatc.edu 

Cindy Mortensen 
Emceesquare Media & Events 
480.695.0374 
www.Georgestreetfest.com
 
Melynda Thorpe 
Emceesquare Media & Events 
435.773.0781 
www.Georgestreetfest.com 

Nancy Harris 
Equity Real Estate 
435.216.2156 
www.EquityStGeorge.com
 
David Whitehead 
Equity Real Estate 
435.632.2900 
www.EquityStGeorge.com
 
Jessica Elgin 
ERA Broker Consolidation 
435.628.1606 
www.erabrokers.com

Eric Dodge 
Eric Dodge Music 
435.674.4319 
www.ericdodge.com
 
Eric L. Scott 
Eric Scott Financial 
435.773.9444  
www.ericscottfinancial.com
 
Kendall Clements 
Escape Properties 
435.414.1515 
www.escape2stgeorge.com
 
Adam Byington 
Essential Massage 
435.216.8717 
www.massagestgeorgeutah.com
 
Kaitlyn Lundberg 
Farm Bureau Financial Services 
435.634.2144 
www.fbfs.com
 
Jackson Linford 
Farm Bureau Financial Services 
801.318.5167 
www.fbfs.com
 
Brandon Price 
Farmers Insurance 
435.628.9020 
www.farmers.com 

Javier Jimenez 
Firmo Investment 
Consulting Service 
310.807.7000 
www.firmofinancial.com
 

Jeff Barnes 
First American Title 
Insurance Agency, LLC 
435.632.3976  
www.firstam.com/UT 

Ben McAffee 
First Colony Mortgage 
435.673.6006 
www.firstcolonymortgage.com

Marlin Payne 
First Colony Mortgage 
435.669.2397 
www.firstcolonymortgage.com

Kris  Olmore 
First Colony Mortgage 
435.673.6004 
www.firstcolonymortgage.com
 
Jake Albrecht 
Flitch Creative 
435.652.4020 
www.flitchcreative.com
 
Matthew Arrington 
Forte Strong 
435.313.7888 
www.fortestrong.com
 
Brad Harker 
Founders Inc. 
435.817.8241 
www.bradharker.com
 
Jeff Merriam 
FPS Mountain Alarm 
435.705.0847 
www.mountainalarm.com
 
Koby Taylor 
Fusion Speciality Pharmacy 
435.703.9680 
www.fusionspecialtypharmacy.com

Michael Welker 
Gallian Welker & Beckstrom 
435.628.1682 
www.stgeorgelawoffice.com
 
Matt Ekins 
Gallian Welker & Beckstrom 
435.628.1682 
www.stgeorgelawoffice.com
 
James Elegante 
Gallian Welker & Beckstrom 
435.628.1682 
www.stgeorgelawoffice.com 

Ronda Gardner 
Gardner Estate & Trust 
435.267.2766 
www.gardnertrust.com
 
Clint Wadsworth 
GBS Benefits, Inc. 
435.216.2307 
www.gbsbenefits.com
 
Brandon Knudsen 
GenerationLabs 
435.256.0494 
www.generationlabs.com

http://www.knoweveryone.com
http://www.knoweveryone.com
http://www.knoweveryone.com
http://www.knoweveryone.com
http://www.knoweveryone.com
http://www.knoweveryone.com
http://www.knoweveryone.com
http://www.vasafitness.com
http://www.dixie.edu
http://www.brcdixie.com
http://www.brcdixie.com
http://www.dunnfirm.com
http://www.dunnfirm.com 
http://www.dunnfirm.com 
http://www.escape2stgeorge.com
http://www.bradharker.com
http://www.fusionspecialtypharmacy.com
http://www.stgeorgelawoffice.com
http://www.stgeorgelawoffice.com
http://www.stgeorgelawoffice.com
http://www.generationlabs.com
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Thomas Dyches 
GenerationLabs 
435.313.3752 
www.generationlabs.com
 
Robert Gibbs 
Golf Equipment Development LLC
435.673.9344 
www.simpleswingtool.com
 
Lark Taylor 
Grandma Tobler’s Bakery 
435.688.2728 
www.grandmatoblers.com
 
Darby Stallings 
Guardian Life Insurance 
435.632.5946 
www.guardianlife.com
 
Jared Brande 
Gurr & Brande Law 
435.634.8868 
www.gurrbrande.com 

Robert Gurr 
Gurr & Brande Law 
435.634.8854 
www.gurrbrande.com 

Linda Baker 
Habitat For Humanity of 
Southern Utah 
435.229.6423 
www.habitatswu.org
 
Nate Bybee 
Hafen Buckner Everett & Graff PC 
435.673.6167 
www.hbeg.com
 
Tadd Hafen 
Hafen Buckner Everett & Graff PC 
435.673.6167 
www.hbeg.com
 
Heidi Berlin 
HB Flooring 
435.767.8564 
www.hbflooringstgeorge.com

Coleen Andruss 
Healthy Lifestyles 
435.986.3800 
www.drhealthylifestyles.com 

Jennifer Guter 
Hero Marketing Tools 
435.574.0422 
www.storybrandhero.com
 
Julie Gubler 
Hero Marketing Tools 
435.767.1476 
www.storybrandhero.com

Chris Bengtzen 
Hilton Garden Inn 
435.634.4100 
www.stgeorge.gardeninn.com
 
Morris Peacock 
HintonBurdick 
435.628.3663 
www.hintonburdick.com
  

Joe Olivas 
HS SportsInsider 
435.767.9647 
www.hssportsinsider.com
 
Janice Hummel 
Hummel’s Automotive
435.627.0241 
www.hummelsautorepair.com

Dan Purcell 
IGlobal Stores  
435.767.1732 
www.iglbalstores.com
 
Joshua Aikens 
IGlobal Stores  
435.767.1732 
www.iglobalstores.com
 
Kelly Nyberg 
InfoWest Inc. 
435.773.6070 
www.infowest.com
 
Ryon Bowler 
InfoWest Inc. 
435.674.0165 
www.infowest.com
 
Fred Walker 
InfoWest Inc. 
435.674.0165 
www.infowest.com 

Gaydon Leavitt 
Innovation Simple 
435.275.7001 
www.innovationsimple.com
 
Brett Walker 
Iron Shield Home Warranties 
435.862.6921 
www.ironshieldwarranty.com
 
Paki Tiatia 
Island Grinds 
877.285.7285 
www.islandgrinds.org
 
Ryan Day 
ITG 
801.856.2167 
www.itgsharepoint.com
 
Diana Phillips 
ITG 
801.309.9038 
www.itgsharepoint.com

Jade Moellendorf 
Javlan Animal Park + 
Education Center 
801.781.0299 
www.javlananimalpark.com

Judd Whitney 
JB Homes 
435.586.2656 
www.jbhomesinc.jbm 

Jinks Dabney 
Jinks Dabney LLC. 
435.633.1791 
www.jinksdabney.com
 

Malcolm Judd 
Judd Film Productions 
801.669.3628 
www.juddfilmproductions.com
 
Cril Cochran 
Jusuru International 
801.232.0991 
www.jusuru.com/healthy 

Douglas Naetzel 
Katering Koncepts 
435.574.0059 
www.kateringkoncepts.com
 
Kelly Shannon 
Katering Koncepts 
435.773.0020 
www.kateringkoncepts.com
 
Kendal Johnson 
Kendal Electric 
435.862.8104 
http://kendalelectric.blogspot.com
  
Balta Morales 
Key City Insurance 
435.656.8100 
www.keycityinsurance.com
 
Karl Thurman 
Key City Insurance 
435.656.8100 
www.keycityinsurance.com

Nate Nevins 
Key City Insurance 
435.703.8254 
www.keycityinsurance.com
 
Kip Kint 
KipKint.com 
435.817.8122 
www.KipKint.com
 
Randy Patterson 
LDS Employment Resource 
Services 
1.435.656.1388 
www.ldsjobs.org 

Karen Hawks 
Leavitt Group Insurance 
435.628.3833 
www.leavitt.com 

Benton Goodwin 
Leavitt Group Insurance 
435.590.3390 
www.leavitt.com
 
Orion Parker 
LegalShield 
435.705.6379 
www.orionhelps.com
 
Jocelyn Waters 
LegalShield 
435.256.5954 
www.legalshield.com
 
Mark Babcock 
Les Olson Company of 
Southern Utah 
435.634.1548 
www.lesolson.com
 

Wendy Nelson 
Les Olson Company of 
Southern Utah 
435.634.1548 
www.lesolson.com 

Jonathan Decker 
Licensed Marriage & 
Family Therapist 
435.674.6676 
www.jdeckertherapy.com
 
Ted Dodge 
Links Consulting 
801.319.9810 
www.linksconsulting.com
 
Scott Day 
Mango Voice 
435.668.8016 
www.mangovoice.com
  
Jesse Tate 
Megaplex Theatres 
435.590.8499 
www.megaplextheatres.com
 
Tammy Price 
Megaplex Theatres 
435.627.9700 
www.megaplextheatres.com
 
Olivia Workman 
Megaplex Theatres 
435.627.0991 
www.megaplextheatres.com
 
Laci Fay 
Megaplex Theatres 
435.590.2497 
www.megaplextheatres.com 

Rocky Neal 
Merrill Lynch Wealth 
Management 
435.986.8954 
www.fa.ml.com/thenealgroup

Jennifer Neal 
Merrill Lynch Wealth 
Management 
435.986.8968 
www.fa.ml.com/thenealgroup 

Mike Hallewell 
Mikes Auto Shack 
702.457.3536 
www.mikesautoshack.com
 
James McFadden 
Millennial Enterprises 
435.632.7978 
www.venturecore.org

Shannon Mondry 
Mondry Design 
303.717.2123 
www.mondrydesign.com
 
Todd Madsen 
Mountain America Credit Union 
435.627.1142 
www.macu.com
 

http://www.generationlabs.com
http://www.hbeg.com
http://www.hbeg.com
http://www.hbflooringstgeorge.com
http://www.storybrandhero.com
http://www.storybrandhero.com
http://www.hssportsinsider.com
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http://www.itgsharepoint.com
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http://www.kateringkoncep
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Tanner Gatchell 
Mountain View Title & Escrow 
435.669.7872 
www.mvte.com 

Mike Goulding 
My Extra Hands 
435.414.1993 
www.MyExtraHands.net
 
Dave Cannon 
N2 Publishing 
435.862.3824 
www.n2pub.com 

Holly Wall 
Nature’s Path Massage & 
Healing Arts 
435.467.9010 
www.naturespathmassage.com
 
David Patrick 
Northstar Financial & Insurance 
Services 
435.674.1553 
www.clickorcallinsurance.com 

Lori Henrie 
Northstar Financial & Insurance 
Services
435.656.1060 
www.clickorcallinsurance.com 

Levi Swenson 
Northwestern Mutual 
435.628.8248 
www.leviswenson.nm.com
 
Todd Johnson 
Northwestern Mutual 
435.632.9822 
www.toddjohnson.nm.com 

Stephen Nelson 
Northwestern Mutual 
435.313.3646 
www.StephenNelson.nm.com 

Max Ah Quin 
Olympus Academy 
435.701.6299 
www.olympusacademyforyouth.com

Camron Wright 
Online Image® 
801.261.5700 
www.onlineimage.com

Jeff Erickson 
Orthodontic Specialists 
435.673.9661 
www.ortho.specialists.com
 
Ever Gonzalez 
Outlier Magazine 
562.879.5290 
www.outliermagazine.co
 
Russ Brown 
Patriot Home Mortgage 
435.256.8813 
www.patriothomemortgage.com

Brandon Rollins 
PC Innovation Computers 
435.656.1975 
www.pcinnovation.com

Camron Wright 
PC Innovation Computers 
435.656.1975 
www.pcinnovation.com

Josh O’Bagy 
PC Innovation Computers 
435.656.1975 
www.pcinnovation.com

Whitney Harris 
Peachy Clean
801.319.6201 
 
Erwin Aguayo 
Perceptionicity 
704.996.8304 
www.perceptionicityinstitute.com
 
Ron Hanna 
Perks! Espresso & Smooties 
435.669.4964  
www.iheartperks.net
 
Roy Phillips 
Petro West Inc. 
435.634.9557 
www.petrowestinc.com

Maria Serbina 
Pine Lift Inc. 
435.668.1734 
www.MariaSerbina.com
 
Joshua Moran 
Planet Fitness 
435.673.3788 
www.planetfitness.com

William Plumb 
Plumb Dental 
435.673.9606 
www.plumbdental.com
 
Suzy Appel 
Prado & Kramer Real Estate 
435.229.8378 
www.pkutah.com 

Doug Dunker 
Precision Hearing 
435.628.9015 
www.stgeorgehearingaid.com

Jared Leishman
Preston Office Solutions 
435.619.0171
www.prestonoffice.com

Rich Preston 
Preston Office Solutions 
435.652.7180 
www.prestonoffice.com

Richard Preston 
Preston Office Solutions 
435.628.2997 
www.prestonoffice.com
  

Jared Barnes 
Prime National Credit Repair 
435.215.4635 
www.creditfixr.com 

Dallas Gough 
Primerica 
435.703.4808 
www.primerica.com 

Tony Christensen 
Private Wealth Management 
435.673.6350
 
Joe Brady 
ProVent 
435.703.3261
 
Jordan Barben 
QuickPros Accounting Inc. 
435.201.3647 
www.quickprosaccounting.com

Mandy Barben 
QuickPros Accounting Inc.
435.201.3647 
www.quickprosaccounting.com

Steve Davis 
Rainbow Sign & Banner
435.628.5107 
www.rainbowsign.net

Shelly Dansie 
Rainbow Sign & Design
435.865.1935 
www.rainbowsign.net 

Dan Deceuster 
Rankitecture 
408.355.5831 
www.rankitecture.com
 
Brenda Wood 
Real Property Management  
of Southern Utah 
435.602.9877 
www.rpmsouthernutah.com 
 
Lorrie Morris 
Red Mountain Electric 
435.668.4444 
www.redmountainelectricinc.com

Barbara Lefler 
Red Rock Center For 
Independence 
435.673.7501 
www.rrci.org
 
Rob Krieger 
Red Rock Golf Center 
440.339.1183 
www.stgeorgegolflessons.com
 
Richard Harder 
Richard Harder Associates 
435.319.0897 
www.richardharderassociates.com

Kevin Swenson 
Robert J. Debry & Associates 
435.656.0198 
www.robertdebry.com
 

Lance Syrett 
Ruby’s Inn 
435.616.8754 
www.rubysinn.com 

Bryson Despain 
Rukkus 
435.272.6050 
www.rukkusstrategies.com
 
Spencer Walker 
Savavo 
435.705.8047 
www.savavo.insimple.com

Jack Rolfe 
School of Life Foundation 
435.632.2947 
www.schooloflifefoundation.org

Lindsey Christensen 
School of Life Foundation 
801.388.2115 
www.schooloflifefoundation.org

Stacy Brady 
School of Life Foundation 
208.860.1433 
www.schooloflifefoundation.org
 
Justin Jenkins 
Se7en Creative 
435.592.5109 
www.se7encreative.com
 
Paul Bracken 
ServiceMaster Restore 
435.688.0966 
www.UtahRestorationbyAAA.com

Leslie Hofheins 
ServiceMaster Restore 
435.628.9866 
www.UtahRestorationbyAAA.com
 
Dave Hawk 
Servpro 
435.656.9061 
www.servprostgeorge.com

DeWynn Nelson 
Servpro 
435.669.4482 
www.servprostgeorge.com

Matt Jennings 
Servpro of Cedar City/Fillmore 
435.632.6713 
www.servprocedarcityfillmore.com

Steve Tatom 
Servpro 
435.817.3297 
www.servprostgeorge.com
  
Jocco Roberts 
SG Water Store LLC 
435.272.9055 
 
Danny Shakespeare 
Shakespeare Pest Control 
435.632.8333 
www.shakespearepestcontrol.com

http://www.n2pub.com  
http://www.naturespathmassage.com 
http://www.olympusacademyforyouth.com 
http://www.olympusacademyforyouth.com 
http://www.olympusacademyforyouth.com 
http://www.olympusacademyforyouth.com 
http://www.olympusacademyforyouth.com 
http://www.olympusacademyforyouth.com 
http://www.petrowestinc.com 
http://www.prestondigital.com 
http://www.robertdebry.com 
http://www.rubysinn.com  
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Jeffrey T.  Sherman 
ShermanSpeaks, LLC 
435.313.3006 
www.shermanspeaks.com 

Kyle Durieux 
Simply Health Chiropractic 
435.688.0444 
www.simplyhealthchiropractic.com

Mike Thompson 
SkyWest Airlines 
435.634.3520 
www.skywest.com 
 
Rick Twitchell 
SkyWire Fiber 
435.656.2801 
www.skywirefiber.com
  
Bryce Bennett 
Smart Pest Control 
435.327.7880 
www.smartpestcontrol.co

Lowry Snow 
Snow Jensen & Reece 
435.628.3688 
www.snowjensen.com

Matthew Ence 
Snow Jensen & Reece 
435.628.3688 
www.snowjensen.com
 
Curtis Jensen 
Snow Jensen & Reece 
435.628.3688 
www.snowjensen.com
 
Lewis Reece 
Snow Jensen & Reece 
435.628.3688 
www.snowjensen.com

Greg Hardman 
Snow Jensen & Reece 
435.215.4547 
www.snowjensen.com

Erik Sorenson 
Sorenson Advertising 
435.634.4571 
www.sorensonadvertising.com

Ladd Egan 
Sorenson Advertising 
435.216.9420 
www.sorensonadvertising.com

Luke Geddes 
South Central Communications 
435.463.2324 
www.socen.com
 
Todd Benson 
South Central Communications 
435 263 0759 
www.socen.com 

Michelle Nobis 
Southern Utah Family & 
Kids Magazine 
435.680.1756 
www.SouthernUtahFamilyandKids.com

Mari Smith 
Southern Utah Home Builders 
Association 
435.674.1400 
www.suhba.com 

Kyle Newhouse 
Southern Utah University 
435.586.7758 
www.suu.edu
 
Michael Cain 
Southwest Employment Services 
435.669.9171 
www.sbhc.us 

Mikell Finlinson 
Southwest Employment Services
435.656.6144 
www.sbhc.us
 
Katy Cox 
Southwest Employment Services 
435.867.7654 
www.sbhc.us 

Steve Hughes 
Southwest Exterminators 
435.628.2700 x2 
www.southwestexterminators.com

Eric Palmer 
Southwest Exterminators 
435.628.2700 
www.southwestexterminators.com
 
Bill Phelps 
Spectra Management 
435.467.8161 
www.spectrabenefits.com 

Micah Spillman 
Spillman & Crane Financial 
Services 
435.767.9646 
www.spillmancranefinancial.com
 
Gregg McArthur 
St. George Chamber of Commerce
435.628.1650 
www.stgeorgechamber.com 

Adam Rue 
St. George Design 
435.275.7689 
www.stgeorgedesign.com

Holly Gardner 
St. George Health and Wellness 
435.628.7806 
www.saintgeorgewellness.com
 
Jared DuPree 
St. George Health and Wellness 
435.319.0273 
www.saintgeorgewellness.com
 
Kelly Kendall 
St. George Health and Wellness 
435.673.8080 
www.saintgeorgewellness.com

Mark Smith 
St George Specialists 
Real Estate Team
435.772.5657 
www.sgsutah.com 

Matt Staheli 
Staheli Enterprises 
435.652.3076 
www.stahelienterprises.com

Sherrie Reeder 
Staheli Family Farms 
435.229.5239 
www.stahelifamilyfarm.com

Jodi Cox 
Star Sign 
435.628.7806 
www.starsignonline.com

George Maginnis 
Steamroller Copies 
435.862.8549 
www.steamrollercopies.com

Jon Pratt 
Steamroller Copies 
435.862.1446 
www.steamrollercopies.com
 
Andrew Stephens 
Stevens Henager College 
208.569.4908 
www.stevenshenager.edu
 
Suzie Rowley 
Stone Path Massage & Energy 
Center 
435.592.5191 
www.stonepathenergy.com
  
Brendan Casey 
Stout Roofing 
435.632.7521 
www.stoutroofing.net

Paul Southwick 
Strategic Media 
435.652.9801 
www.1sm1.com
 
John Siggard 
Superior Technical Solutions 
435.574.9311 
www.stsutah.com 

Trevor Bradford 
Symtec 
801.830.7827 
www.symtec.com 

Joe Layton 
Symtec 
435.592.6789 
www.symtec.com 

Robert Christian 
Symtec 
435.572.4676 ext. 1112 
www.symtec.com
 
Dennis Knipfer 
TDS 
435.879.5252 
www.hellotds.com 

Bill Shaw 
TDS 
435.879.5220 
www.hellotds.com
 

Brenda Cody 
TDS 
435.359.2770 
www.hellotds.com 

Michelle Piper 
TDS 
435.879.5252 
www.hellotds.com 

Craig Andrews 
The Alternative Board 
435.673.9895 
www.tabsunv.com 

Emily Bracey 
The Apple Group at Re/Max 
Associates 
435.215.2900 
www.remaxapplegroup.com 

Craig Maxwell 
The Computer Connection 
435.680.3042 
www.ComputerRepairUtah.com

Cris Tudman 
The Falls Event Center 
435.986.7171 
www.thefallseventcenter.com 

Sharon Rosenbaum 
The Falls Event Center 
435.986.7171 
www.thefallseventcenter.com 

Marianne Coombs 
The Falls Event Center 
435.986.7171 
www.thefallseventcenter.com 

Kylie Reagan 
The Five Strings  
www.thefivestrings.com

Janie Belliston 
The Learning Center for Families 
435.673.5353 x 139 
www.tlc4families.org

Suzanne Leonelli 
The Learning Center for Families
435.673.5353 
www.tlc4families.org

Rosie Sevier 
The Learning Center for Families
435.673.5353 
www.tlc4families.org

Jeff Roberts 
The Ledges 
435.634.4602 
www.ledges.com
 
David Ord 
The Ledges 
435.634.4600 
www.ledges.com 
 
Dustin Schofield 
The Schofield Group Investment 
Management 
435.674.3601 
www.theschofieldgroup.com 

http://www.shermanspeaks.com  
http://www.smartpestcontrol.co 
http://www.sbhc.us 
http://www.saintgeorgewellness.com 
http://www.saintgeorgewellness.com 
http://www.stoutroofing.net 
http://www.hellotds.com  
http://www.hellotds.com 
http://www.hellotds.com  
http://www.hellotds.com  
http://www.tabsunv.com  
http://www.thefallseventcenter.com  
http://www.thefallseventcenter.com  
http://www.thefallseventcenter.com  
http://www.tlc4families.org 
http://www.ledges.com 
http://www.ledges.com  


Southern Utah Influencers - Influencer Directory 

Page 82 - Southern Utah Influencers - Corporate Allianceº of Southern Utah - Spring 2016

Mary Steinke 
The Spectrum 
435.218.2316 
www.TheSpectrum.com
 
Rhett Long 
The Spectrum 
435.674.6222 
www.TheSpectrum.com
 
Ben Harris 
THERAPIA 
435.652.4325 
www.therapia.net
 
Joni Dyches 
THERAPIA 
435.652.4325 
www.therapia.net 

Grant Woodbury 
Tollam 
435.767.0066 
www.tollam.com
 
Jason Stout 
TOMM TV 
435.215.8646 
www.tommtv.com 

Matt Hamlin 
Tonaquint Data Center 
435.628.6164 
www.tonaquintdc.com
 
Matt Heaton 
Tonaquint Data Center 
435.231.2717 
www.tonaquintdc.com

Tyler Turley 
Touch Points Pro 
435.705.9007 
www.touchpointspro.com
 
Wendy Holt 
Town & Country Bank 
435.673.1150 
www.TCBankUtah.com
 
Hank Landau 
Traders Discount Markets 
435.714.6526 
www.tradersdiscountmarkets.com

Jeffrey Fisher 
Tuacahn 
435.652.3305 
www.tuacahn.org 

Kevin Smith 
Tuacahn 
435.652.3218 
www.tuacahn.org 

Joseph Smith 
Tuacahn 
435.652.3209 
www.tuacahn.org
 
Jeff Hall 
Two Men and a Ladle 
435.275.3123 
 

Ty McCurdy 
Tytan Security 
435.590.4138 
www.tytansecurity.com
 
Jeffrey Jones 
US Bank 
435.986.5517 
www.usbank.com
 
Stephanie Johnson 
Valpak of Southern Utah 
435.628.7743 
www.valpak.com
  
Harrison Turner 
VFL, LLC 
760.685.1614 
www.vflllc.com
 
Stephanie Parrish 
Vibrant You, A Wellness Without 
Limits Center 
435.680.3053
www.vibrantyoustgeorge.com

Gina Graham 
Vision Quest International 
435.817.7055 
www.visionquestinternational.info

John  Breaux 
Vision Quest International 
435.817.7055 
www.visionquestinternational.info

Annie Vandermyde 
Vphotography 
801.884.3580 
www.hashtagfly.org 

Shawn Sunyich 
Washington Area Chamber 
435.773.0618 
www.washingtoncitychamber.com
 
Wendi Bulkley 
Washington City Community 
Center 
435.656.6353 
www.washingtoncity.org/commu-
nitycenter
 
Dustin Halterman 
Washington City Community 
Center 
435.656.6322 
www.washingtoncity.org/communi-
tycenter 

Pam Graf 
Washington County School 
District Foundation 
435.673.3553 
www.washk12.org 

Denice Dunker 
Wingate by Wyndham 
435.673.9608 
www.wingatestgeorge.com
 
Wendy Sheppick 
Wendy’s Bookkeeping Services 
435.619.0700
  

Wes Winsor 
Wes Winsor Law 
435.669.9755 
www.weswinsorlaw.com

Spencer Andersen 
Whiplash Center of Utah 
435.674.7515 
www.nowhiplash.com
  
Cara Street 
Whitney Advertising 
435.767.9888 
www.whitneyonline.com
 
Marshall Witt 
Witt Law Offices 
435.673.8400 
www.lawyerstgeorge.com

Calob Johnston 
Workers Compensation Fund
435.652.5002  
www.wcf.com

Heath Burchinal 
Xtreme Graphix 
435.628.9442 
www.xtremegraphix.ink
 
John Thomas 
Xtreme Graphix 
435.628.9442 
www.xtremegraphix.ink
 
Jake Peart 
You Team / Realtor 
435.635.9701

Ia Jimenez 
Your Best You Coaching 
435.633.1619 
www.yourbestyoucoaching.com
 
Brett Denham 
Zion’s Way Home Health & 
Hospice 
435.688.0648 
www.zionsway.com 

Chris Huber 
Zion’s Way Home Health & 
Hospice 
435.688.0648 
www.zionsway.com 

Jeff Glines 
Zions Bank 
435.817.4921 
www.zionsbank.com
 
Steven Brough 
Zions Bank 
435.817.4910 
www.zionsbank.com
 
Randy Ford  
435.628.0433
southernutahinfluencers.com 

New eNtries:
Brad Harker
BradHarker.com
435.6817.8241
www.bradharker.com

Ron Burgess
Brian Head Restort
951.537.8577
www.brainhead.com

Jennifer Polanowski
Just a Little Bite Cooking  
Company
435.879-9047  
www.justalittlebitecookingcompa-
ny.com

Ken Neilson
Washington City Mayor 
435.656-6308 
www.washingtoncity.org

http://www.therapia.net 
http://www.therapia.net  
http://www.tonaquintdc.com
http://www.tonaquintdc.com
http://www.tuacahn.org  
http://www.tuacahn.org  
http://www.tuacahn.org 
http://www.valpak.com 
http://www.hashtagfly.org  
http://www.washingtoncity.org/communitycenter
http://www.washingtoncity.org/communitycenter
http://www.washingtoncity.org/communitycenter 
http://www.washingtoncity.org/communitycenter 
http://www.zionsbank.com 
http://www.zionsbank.com 
http://www.brainhead.com
http://www.justalittlebitecookingcompany.com
http://www.justalittlebitecookingcompany.com
http://www.washingtoncity.org


With more than 200 years of combined experience 
practicing personal injury law, we know Utah law, and we 
know how to get victims the money they deserve. Our 
personal injury lawyers have recovered millions of dollars for 
our clients, and we can do the same for you. 

WWe’re proud of what we’ve accomplished over the years. Find 
out how Robert J. DeBry and Associates can help with your 
injury claim, today.

St. George

(435) 656-0198
134 E 200 N #302 
St George, UT 84770



kateringkoncepts.com 435-574-0059

Full SSvice CatSing & Event Rentals
When It Just Has to be PSfect!
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